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Study & Evaluation Scheme
Of
Bachelor of Business Administration

MARY
Programme : BBA
Duration : Three Years full time (Six Semesters)
Medium : English
Minimum Required Attendance : 75%
Credits:
Maximum Credits 164
Minimum Credits Required for Degree 160
Assessment:
Evaluation Internal External Total
Theory 40 60 100
Practical/ Dissertations/ Project Reports 50 50 100
Class Test-1 | Class Test-2 | Class Test-3 Assignment(s) | Attendance Total
Best two out of three

10 [ 10 | 10 10 10 40

3 T External Internal
Duration of Examination 3 Fowes 1.5 Hours

To qualify the course a student is required to secure a minimum of 45% marks in aggregate including the
semester end examination and teachers continuous evaluation.(i.e. both internal and external).A
candidate who secures less than 45% of marks in a course shall be deemed to have failed in that course.
The student should have at least 45% marks in aggregate to clear the semester

Question Paper Structure

1. The question paper shall consist of SIX questions.
Out of which first question shall be of short answer type (not exceeding 50 words) and will be
compulsory. Question No. 1 shall contain 8 parts representing all units of the syllabus and
students shall have to answer any five (weight age 2 marks each)

2. The remaining five questions shall have internal choice. The weight age for each question shall
be 10 marks. e




Study & Evaluation Scheme

Semester I
S. Course Subject Periods | Credit Evaluation Scheme
No. Code LI T|P Internal | External | Total
1 | BBAIOI Business & Management d 008 ¢ o wl w0 o
2 | BBA103 Managerial Economics 4 00 9w oy 60 | 100
BBAI1l/ : 2
3 Business Values and Ethics 41 0 |0 4 - 40 60 100
BBA401
BBA112
4 Business Law 4 a0 4 40 60 100
/BBA202
5 | BBAI99 |English Communication & SoftSkilis-1| 3 | 0 [ 2| 4 | 50 50 100
6 BBA151 Comprehensive Viva-Voce 0| 0 |0 4 50 50 100
Total 19 -G | 2 24 260 340 600
Semester I1
S. Course Periods Evaluation Scheme
Subject Credit
No. Code LI T|P Internal |External| Total
1 BBA201 Business Environment 4 0 0 4 40 60 100
Computer Fundamentals, Internet &
2 BBA231 3 2 0 4 40 60 100
MS-Office
BBA217/ e : o o
3 2o Organizational Behavior | 4| 0 | 0 | 4 40 60 100
BBA105
BBA216/
4 Fundamentals of Accounting i | e S T 1 4 40 60 100
BBA104
BBA215/ - :
5 Quantitative Techniques - g 0 4 40 60 100
BBA102
6 BBA251 Computer Fundamentals(P) g 2 50 50 | 100
7 BBA252 Comprehensive Viva-Voce S 0 4 50 50 100
nglish C ication & Soft Skills-
§estoppaggs | FABUAD °mmum‘;‘ nas o I O Y e 50 100
Total 200 6 | 6 30 350 450 800

f«&{?}ww Lounses deleted w-e{:
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Semester I11

S. Course ) Periods Evaluation Scheme
Subject Credits

No. Code | A B ) 8 Internal | External | Total
1 ™U301 Environmental Studies 4 0| O 4 40 60 100
2 | BBA302 Human Resource Management 4 10| 0 4 40 60 100
3 | BBA303 Marketing Management 4 (0] 0 4 40 60 | 100
4 BBA305 Management Accounting S [orAf] R 4 40 60 100
5 BBA3135 Quantitative Techniques -11 31210 4 40 60 100

English Communication & Soft
6 BBA399 L 0 S 4 50 50 100
Skills-111
7 BBA351 Comprehensive Viva-Voce 0 ]0}] O 4 50 50 100
Total 21 (4| 2 28 300 400 700
Semester IV
S. Course Periods . Evaluation Scheme
Subject Credits

No. Code L|T|P Internal | External | Total
1 | BBA402 Management Information System | 4 | 0| 0 4 40 60 | 100
2 | BBA403 Financial Management 3 (2] 4 40 60 100
3 | BBA404 Business Research 2 4 40 60 | 100
4 | BBA405 Company Law 4 (0] 0 4 40 60 100

BBA415/
5 Operation Research 3 2} 0 4 40 60 100
BBA304
6 | BBA451 Term Paper 0 o] o 4 50 50 100
English Communication & Soft
7 BBA499 R e B (S 4 50 50 100
Skills-1V

Total 2016 2 28 300 400 700




Semester V

S. Course Periods Evaluation Scheme
Subject Credits
No. Code L|T|P Internal | External | Total
1 BBAS01 Entrepreneurship Development | 4 [0 | 0 4 40 60 100
Materials & Production
2 BBAS502 Meraeinent 31210 4 40 60 100
3 BBAS511 Introduction to Goods & 3 1210 4 40 60 100
Service Tax.
4 Specialization Paper —I 4 10] 0 4 40 60 100
5 Specialization Paper —II 4 0] 0 4 40 60 100
6 BBA599 Professional Communication 3 (0] 2 4 50 50 100
7 BBAS5S51 Market Survey Report 0 |0] O 4 50 50 100
Total 21| 4| 2 28 300 400 700
S. No. Human Resource Finance International Marketing
Business
Paper-1 BBH1 BBF1 BBI1 BBMI1
' Performance Indian Financial System International Business Consumer Behaviour
Management Management
Human Resource Security Analysis & International Marketing Service Marketing
Development Investment Management
Semester VI
S. Course Subjects Periods | Credits Evaluation Scheme
No. Code L|T|P Internal | External | Total
1 |BBA60I Indian Economy 4 |0 |0 4 40 60 100
2 |BBA602 Strategic Management 4 10 |0 4 40 60 100
3 Specialization Paper —I11 4 10 0 4 40 60 100
4 |BBA610/ Cost Accounting 3 |2 |0 4 40 60 100
BBA203
5 |BBA651 Dissertation Report 0 (0 |0 4 50 50 100
6 |BBA652 Comprehensive Viva-Voce 0 |0 |0 4 50 50 100
7 |BBA699 Language Lab 0 |0 |4 2 50 50 100
Total 15 |2 |4 26 310 390 700
8. No.  Human Resource Finance International Business Marketing
Paper-111 | BBH3 BBF3 BBI3 BBM3
Industrial Law Banking & Insurance Export Import Policy & Rural Marketing
Documentation
Note:
L —lecture T — Tutorial P — Practical C-Credit
1L-1Hr 1T-1Hr 1P-1Hr 1C -1 Hr Lecture / 2 Hr Practical
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Study & Evaluation Scheme
Programme: BBA

Semester I

Periods
TR

Course
Code
BB A_CC 101

Evaluation Scheme
External ; :5_;Total ;

& 100

S.N| Category Course Credit

L
Principles of Management |

Internal

; .::.40:5 -

A ¢ - Fundamentals of Zo s
CC-2 __.BBAQQIOZ _ Organizational Behav_ipr = 60

_—  Business Economics |

BBACCI103
TMUGE101

- o

English Communication.I

40 60

|AECC-2 BBAAE_IOQ :ﬁnvifénmeqtf;l.Swgigs foap 60

GEC-1 Any 1 from thé GEC Grouj:::

% 40

60 100

SEC-1 Any 1 from the SEC Group | 3

40
280

60
420

100
700

Total 26 28

Semester I1

Course Periods

Evaluation Scheme

S.N

Category

Code

Course

T

P

Credit

Internal

External

Tota
1

CC-4

BBACC201

Fundamentals of Accounting

0

40

60

100

ces

BBAccgq_z -

~ Management Information |
| System

ool

100

CC-6

BBACC203

Business Environment

40

60

100

TMUGE201

English Communication-II

40

60

100

GEC-2

Any 1 from the GEC Group

40

60

100

SEC-2

SEC-3

40

60

100

Any 2 from the SEC Group

40

60

100

Total

27

28

280

420

700




Semester 111

- Course = : | Periods sk Evaluation Scheme
SN Ca sy Code ' . Cuurse T P| Credn I Inter_-nal__ Externg_l_ _Total

L]
1 | CC7 | BBACC30I BusmessStatlsucs il 00 Sk 40 | 60" Yaope

s ; Fundamenta[s of Human
5 CC-8 . ._BEACC:‘IOZ Resource Management | R IRT O -~ — - fmfilsnd, 100

: ; : R P— Entrcpreneursﬁip :. .
4 .(.:C-I.Q-.- BBACC304 Devélbpmﬂ_nt.'-”3 Jalo ”0 4 | 40 sl bond 00-.

5 AECC-4 TMUGE301 Engl:shCommumcatlon—HI .3-..0 2l e 60 100

6 | GEC-3 m————- Any 1 from the GEC Group 4lolo 4 40 60 100

AECC-5 | BBAAE301 |  Human Values & _
! o Professwnal Ethxcs 40 0 5 40 60 100
_ Total _ 27] 0[2 | 28 280 420 700

Semester IV

Course |  Course Periods Pt Evaluation Scheme
Code. | . LIae | Y e _External | Total
A0 60 a0

S.N| Category

e C.11 |BBACCAOL Introductlon of Ell_’_l_&l’l?l_ﬁl

e
| =
)
=

: i Busmess_Poltcy and :
- CC-12 | BBACC402 Strategy

AECC-6 | TMUGE40! [English Communication-IV]
GEC-4 — Any 1 from the GEC Group

SEC-4

< ek 60 ot 100,

s "60'. 100
40 60 100
40 60 100

FNNEN S

o (ool o

Any 2 from the SEC Group
6 | SEC-5 - 4100 4 40 60 100

. ] 2o | Open Elective -1 3(olo 3 40 60 100

Total 26(0 |2 27 280 420 700

2

Value added audit course: However students has to secure 45% marks for passing this course. The marks
of this course will not be added while calculating overall CGPI.

VAC-1 TMUGS401 Managing Self 2100 0 50 50 100




Semester V

Course Periods o Evaluation Scheme

S.N| Category Code Conrge LT P Credit Internal | External Total

1| CC-13 | BBACCS01| Management Accounting | 4 | 0| 0 4 40 60 100

2 Ol | e Open Elective -2 3(0]0] 3 40 60 100

g DR e Select 2 courses fromany | 4 |0| 0 | 4 40 60 100
DSE Groups A/B/C/D

4| DSE2 4lolo]| 4 40 60 100
Summer Training Report

s| VYVl [BBAVVSS] Evaluition olojo| 4 50 50 100

Total 15/0/ 0] 19 210 290 500

Value added audit course: However students has to secure 45% marks for passing this course. The
marks of this course will not be added while calculating overall CGPL

Managing Work and
VAC-2 TMUGS501 Db 210l o 0 50 50 100
Semester VI
S.N| Category Course Course Periods | Credit Evaluation Scheme
Code L|T|P Internal | External Total
1 | DSE-3 e Select 2 courses fromthe | 4 [ 0] 0 4 40 60 100
corresponding DSE Group
2| DSE4 | coseeian 410(0 4 40 60 100
Dissertation Report
3| Vv2 |BBAVVSSI Evaluation ofo[8] 4 50 50 100
(Field Work/MSR)
Total 810] 8] 12 130 170 300
Note:-
C-Credits
1C = 1 Hour of Lecture /Tutorial
1C = 2 Hour of Practical

BA S_vlabus as per CBC [201-20]



Generic Elective Courses (GEC- Group)

S.No Code

Course L|T

1 "~ BBAGEI0] B e % T i
2 BBAGEI102 Indian Economy

BBAGE201

BBAGE202

5 BBAGE301
6 BBAGE302

L

Cost Accounting 400 4
Advancec ounting

Material an Production t
Goods and Service Tax

BBAGE401
8 BBAGE402

Fi

ective -1

BBASEI0] Computer Fundamentals

BBASE102 Advance Excel

BBASE201 Quantitative Techniques _
4 BBASE202 Business Communication 410/(0 4
5 BBASE203 Personal Selling and Salesmanship | 4 | 0 | 0 4
6 BBASE401 Business Research 4101(0 4
7 BBASE402 Operation Research 4(0/0 4
8 BBASE403 E-Commerce / E - Business 4/0]0 { 4

CS (2019-20)




Discipline Specific Electives (I_)SE-.Group_l

Code Course
l BBAMS01 Consumer Behaviour
2 BBAMS502 Sales and Distribution
Managgment
3 BBAMS503 Servies Maikest .

BBAF501

Indian Financial Systems

2 BBAF502

Security Analysis and
Portfolio Management

3 BBAF503

Project Management

Human Resource
Development

2 BBAH502

Industrial Law

3 BBAHS503

Performance Management

BBAIS501 International Business
Management
2 BBAI502 Export & Import Policy and
Documentation
3 BBAI503 International Marketing
Management

Syllabus as per

CBCS (2019-20)




Code Course P C
* BBAM691 Advertising Management 0 4
; BEaM602 Retail Management 0 4
. BBAMSI Brand Management

BBAF601

oking Capital
Management

5 BBAF602

Banking and Insurance

6 BBAF603

Income Tax

BBAHG601 Negotiation & Conflict
Management
5 BBAH602 | Team Building, Training & 0 4
Development
6 BBAH603 Organization Design and 0 4
ent

BB601 Forex Management 0 4

5 BBAI602 International Business 0 4
Environment :

b RRAE | Steenatiohal Tide L 0 4

BB

i




Core Course -1

Course Code: BBA-Semester-1 rII:'_ 3
BBACC101 i =il i ]
’ Principles of Management 2:3
] . !
Course : b
Pk On completion of the course, the students will be :
CoLl. Understanding the concepts, theories, processes, functlons and techniques o 5
of business management. i
CO2. Understanding the levels of management for plannmg .organizing |
directing and controlling human resources
CO3. Demonstrating the roles and skills of a good manager. = |
CO4. Applying and demonstrating decision making skills. |
COs. Analyzing theories of motivation for motivating employees to perform
better and maintain a quality life. ;
Course Content: -
Introduction:
Management-Meaning, Nature & Significance- Combmanon of Art & |
Unit-1: Science, Management as a Profession, Management Vs ! Administration, S H Y
. g - > - ours
Levels of Management-Elements of managerial processes-Styles & Roles
of Managers in Organizations. Contributions of Taylor and Fayol. | .
Planning: : |
Planning-Nature, Process of Planning, Planning and Environmental ,
Unit-2: Uncertainties, Types of Planning, Advantages and med!lons of Planning- | 8 Hours i
Decision Making-Stages in Decision Making. |
Organizing:
Nature and purpose of organizing -Organization structure -Formal and
| informal groups organization -Line and Staff authority -Departmentation - :
Unit-3: Span of control -Centralization and Decentralization .-Delegatlou of | 8 Hours
authority -Staffing -Selection and Recruitment -Orientation -Career :
Development -Career stages —Training --Performance Appraisal.
Directing:
Unit-4: Motivation: Theories of Motivation - Theory X, Theory Y Theory Z and SHicr |
) Maslow’s need hierarchy: Leadership: Leadership Styles and Theories.
Controlling: : .
Process of controlling -Types of control -Budgetary and non-budgetary !
Unit-5 control Q techniques -Managing Productivity -Cost Control -Purchase | 8 Hours |
Control =Maintenance Control -Quality Control -Planning qperanons
|
Text Rooks: 1. Stjoner‘. Freeman and Gilbert Jr, Management, Prentice Hall
TN of India. .
I. Robbins S.P. &Decenzo David A.. Fundamentals of
Management: Essential Concepts and Applluatlons Pearson
Education.
Reference Books: 2. Hillier Frederick S. & Hillier Mark S., lntrodLiclion to
Management Science: A Modeling and Case Stugdies
Approach with Spreadsheets, McGraw-Hill. /. \\ 1ersi,
3 Koontz, Principles of Management, McGraw Hlll/ "”’A
BBA Syllabus as per CBCS (2019-20) = pEsUe TS page 18
= sl
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t

4, Stephen P. Robbins and Mary Coulter. 'Mané[gemem',
Prentice Hall of India. i

5. Charles W L Hill, Steven L. McShane, &#39:Principles of
Management&#39 Mcgraw Hill. .

* Latest editions of all the suggested books are remmme:mded.

]
!
1
]
|
|

"BBA Syllabus as per CBCS (2019-20) Pagel9 ik



Core Course — 2

organization- Need Pattern, Locus of Control, Introversion and
Extroversion. Tolerance for Ambiguity, Self-Esteem and Self-Concept.
Authoritarianism and Dogmatism, Risk Propensity. Machiavellianism. Type
A and B Personalities & Work-Ethic Orientation. r

1/.’ iy | f

Sifpy o~
i

L-4
Course Code: BBA- Semester-1 T-0 I
BBACC102 Sonns s e b
Fundamentals of Organizational Behavior 22
Course On completion of the course, the students will be : ';
Outcomes: {
col1 Understanding the theories of organizational behavior for bﬁ:tter learning of
; human resources.
CO2. Analyzing i issues of organizational behavior in orgamzanons
CO3. Developing strategies of learning as per the need of organiz{ations.
' i.
CC4. Analyzing different types of personality traits to manage human resources
better. ;
CO5. Developing the values and behaviors necessary to build high-performance i
organization |
Course Content: __I
Understanding Organizational Behavior:
Organisation: Meaning & Definition of Organisation: Organisation
Behaviour(OB): Meaning and Concept of Ornanisational Behavior;
Historical background for organizational behaviour: ‘Gmmtﬂ' ic Management
Unit-1: Approach, Bureaucratic Approach & Hawthorne Studuesf Nature of OB; | 8 Hours .
OB -as an interdisciplinary approach; Importance ‘and scope of
organizational behaviour; Models of Or;_.amsanonBehavlour- Autocratic
model, Custodial model, Supportive model & Collegial modet Limitations
of organizational behaviour.
Individual Behaviour:
Nature of Individual Differences: Important chmcnmons of individual
differences: Self-concept. Personality dimensions, Abilities. and Personal
; values and ethics. Psychological Process of behaviour: SR Model '
Unit-2: R 3 5 S e e 8 Hours
(Stimulus- Response model), S.O.B.A Model: (Stimulus —organism-
| Behavior-Accomplishment  Model);  Factors Influencing  Individual ’
Behaviour. i
Personality:
Meaning and definition: Personality Traits — Extroversion, Agreeableness,
Conscientiousness, Emotional Stability & Openness to Experience:
Personality formation- Determinants, Stage & Traits; Detcrmmants of
Unit-3: personality: cultural, family, social & situational; Pt,rsonahty factors in 8 Hbars

BBA Syllabus as par CBCS [:3[) 19-20
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Unit-4:

Attitude and Perception:
Attitude: Meaning & Definition; Components of Att:tude - Affective
component, Cognitive component & Intentional component; Attitude
Formation and Change - Work-Related Attitudes, Job Satisfaction,
Organizational Commitment and Involvement; Measurement of Attitude -
Opinion survey, Interviews & Scaling Techniques; Sources of attitude.

Perception: Meaning & Definition; Basic Perceptual PIOCCSS Factors
Affecting perception — external & internal.

8 Hours

Unit-5:

Learning: '

Meaning & Definition; Components of the Iearmng prbcess, Learning
Theories: Classical Conditioning, Operant Conditioning, Observational
learning, Cognitive Learning & Social Learmng, Leammg theory and
organizational behaviour. |

Group Behaviour: :

Group: Definition of a Group; Need and importance for a Group, Types of
Groups — Functional group, Task group & Informal group; Group formation
and development; Stages of development of group: Group Norms: Meaning
& Definition; Types of Group Norm: Group Cohesiveness: Meaning &
definition; Advantages & Factors of Group Cohesiveness.

!

8 Hours

Text Books:

1.Robbins, Stephen P, Organizational Behavior, New Delﬁi. Prentice Hall.

Reference Books:

1. Luthans Fred. Organizational Behavior, New Delhi:
MecGraw Hill.

2. Chandran J.S., Organization Behavior, New Delh! Vikas
Publishing House. '

3. Fred Luthans: Organizational Behaviour, New Delh: Tata
McGraw-Hill Publications. ;

4. Griffin, Ricky W: OrganisationalBehaviour, = Boston:
Houghton Mifflin Co. ;

5. Hellreigel, Don, John W. Slocum, Jr., and Rlchard W.
Woodman: Organizational Behavior, Ohio: %uth Western
College Publishing

6. Davis Keith, Human Behavior at Works, Orgamz&uonal
Behaviors, New Delhi: McGraw- Hill.. .

7. Pareek Udai. Behavioral Process in Organizations, New
Delhi: Oxford and IBH.

8. Robbins S.P., Organizational Behavior, New I)elhl Pearson
Education.

* Latest editions of all the suggested books are recommended

BBA Syllabus as per CBES (2019-20)
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Core Course— 3

Elasticity of Demand:
Meaning, definition, Measurement of elasticity of demand: Percentage
Method, Total Qutlay Method, Point Method and Arc Method. Factors
affecting elasticity of demand, Types of elasticity: Pric Income and Cross.
Demand Forecasting: A\

Meaning. definition, objective (short and Iong,} }aﬂ

| f L-4
Course Code: BBA- Semester-I ! T-0
BBACC103 : i | ¢
Business Economics gﬂ
Lourst 0 letion of th .|
Oufeoiies On completion of the course, the students will l:fe v
Understanding the concept of cost, nature of production and its relationship
CO1. with business operations. H
ot
CO2. Understanding the concepts of markets and different markef structures in
economy. ;
COa3. Determining the price and output equilibrium under different market
structures.
CO4. Analyzing the causes and consequences of different marketicondilions.
COs. Analyzing real-world business problems with a systematic theoretical
framework by studying the demand analysis, elasticity of demand and
demand forecasting i
Course Content: !
Economics: i
Meaning, positive and normative economics, significance, macro and micro
economics. Economic Problem: Scarcity, What to produce? How to
l" (J »
Unit-1: pBroduce & For whom to produce? Production Possibility Curve. 8 Hours
usiness Economics: |
Meaning, Significance. Role and Responsibilities of Busmess Economists.
Steps of Decision Making in Business Economics.
Cardinal Utility Theory:
Utility: Meaning, definition, measurement, and types of utility. Relationship
between TU., MU and AU. The law of diminishing marginal utility:
Meaning, definition, assumptions, limitation and importance. Law of Equi-
s Marginal Utility: Meaning, definition, limitation and lmportanc,e i
URit:2: Ordinal Utility Theory: § Himrs
Indifference Curves: Meaning, Definition, indiffer&nce schedule,
indifference map, assumptions. properties of mdtfference curves,
exceptional shapes of indifference curves and budget line.
Demand Analysis:
Meaning of Demand, Demand Schedule, Demand Functmn and Law of
Demand: Meaning, definition, diagram and explanation ofi law of demand.
Reasons for downward slopes in demand curve, Exceptions to Law of
Demand, Change in Demand Curve (Movement along demand curve and
o Shift in demand curve). .
Unit-3: 8 Hours |

'BBA Syllabus as per CBCS (2019-20)




forecasting.

Theory of Production:

Meaning and concept of production, Production funct:o:] (Short run and
Long Run), Relationship between TP, MP and AP. Law of Variable
Proportion, Law of returns to scale. Law of Supply. |
Theory of Cost: |

Concept of Cost, Different types Cost, Cost Functlan (Short Run and Long

g 5 Run); Relationship between TFC. TVC and TC. Relauonsﬁtp between TC, 8 Hpars.
TFC. TVC, AC, MC, AVC and AFC and Relationship between AC and
MC.
Theory of Revenue:
Concept of Revenue, Relationship between TR, MR and AR
Market and Market Structure: .
Concept and Different types of Market and their characteristics.
Determination of price and output equilibrium under different market |
structure: - ]
Perfect Competition: Features, Determination of price and output :
Unit.5: equilibrium under long run & short run. Monopoly:  Features, 8 Hisurs
- Determination of price and output equilibrium under long run & short run. 3
Monopolistic: Features, Determination of price and ouﬁput equilibrium
under long run & short run.
Oligopoly Features, Determination of price and output equlllbnum under
long run & short run.
l. Jhingan M. L, Micro Economics, New Delhi} Vrinda |
Text Books: Publications. '

Reference Books:

I. Andrew Mas-Colell, Michael D.Whinston and Jerry R.

Green:- Micro Economic Theory, New York: Oxford

University Press.

Henderson J.M. and Richar d E. Quandit.. Micro economic

Theory, New York: Mcgraw Hill Company.

3. Jhingan M.L.:- Micro Economic Theory, New Delhi :Vikas
Publication.

4. Gupta G.S. :- Managerial Economics, McGraw Hill
Publishing Company, Lid. . New Delhi.

5. Stonier and Hague, Textbook of Economic l‘heor} New
Delhi: Longman Green and Co.. London. |

6. Dr. Girijashankar, Business Economics (Mlcro) Pune:
Atharva Prakashan. ' '_

(]

* Latest editions of all the suggested books are recommended.

BBA Syllabus as per CBCS (2019-20) |
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" Course Code:

Ability-Enhancement Compulsory Course - 1
BBA - Semester -1 '

TMUGE101 i Seank ot ngiud
English Communication — I
Course Indian On completion of the course, the students wfll be :
Outcomes: |
: Identifying their strengths and weakness, reasons of fear] and failure that
COl1. : : A ;
_ would enable them to improve their communications skills.
Co2. Understanding the importance of English Language in business world.
CO3J. Developing self confidence .
CO4. Develop the ability to speak in English and become articulate.
CO5. Applying the basics of English grammar to enhance thelanguage skills.
CO6. Developing both verbal and non verbal communication forf enhanced Body

Language and communication.

Course Content:

]

Unit-1:

Introductory Sessions
Self-Introduction
Building Self Confidence: Identifying strengths and weakness reasons of
Fear of Failure, strategies to overcome Fear of Failure
Importance of English Language in present scenario
(Practice: Self-introduction session) Pt

06 Hours

Unit-2:

Basics of Grammar
Parts of Speech
Tense |
Subject and Predicate ' ;
Vocabulary: Synonym and Antonym
(Practice: Conversation Practice)

12 Hours J

Unit-3:

Basics of Communication
Communication : Process, Types, 7Cs of Commumcatton, Importance &
Barrier

Language as a tool of communication Yo e
Non-verbal communication: Body Language |
Etiquette & Manners |

Basic Problem Sounds

(Practice : Pronunciation drill and building positive » bod ly ."anguage)

i
'

10Hours

Unit-4:

Application writing =23
Format & Style of Application Writing |
Practice of Application writing on common issues.

8 Hours

Unit-5:

Value based text reading:
Short Story (Non- detailed study)
Gift of Magi — O, Henry

4 Hours

Text Books:

1. Singh R.P.: An Anthology of Short stories: New Delhi:
O.U.P. Bs

Reference Books:

BBA Syllabus as per CBCS (2019-20)
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Delhi: Oxford Umver51ty Press. ' :

Carnegie Dale. “How to win Friends and !nﬂuence People” :‘

New York: Simon & Schuster.,

3. Harris, Thomas. A. “/ am ok, You are ok™ New York:
Harper and Row.

4. Goleman, Daniel. “Emotional Intelligence™ Bantam Book.

r2

Methodology: ! 1
1 Language Lab software. f
5 The content will be conveyed through Real life simatio:is, Pair Conversation, Group
Talk and Class Discussion. ! !
3 Conversational Practice will be effectively carried out by Face to Face & Via Media
(Telephone, Audio-Video Clips) l '
|
4 Modern Teaching tools (PPT Presentation, T ongue—Tmsters & Motivational v1deos with |
sub-titles) will be utilized '
Note:
|
1 Class (above 30 students) will be divided in to two groups for effective teaching,
| | |
2 For effective conversation practice, groups will be changed weekly
Evaluation Scheme |
Internal Evaluation ;Extern;al Evaluation
40 Marks 60 Marks
4 ! £
3 Class Test | Oral Assignment External Written External Viva - Voce
- (from Unit: (from Unit: I & | Attendance Examination (from Examination (from Unit:
HLIV&Y) 1) Unit: IL IV & V), ! [&I1DH
- 20 Marks ' |
(from best 2 10 Marks 10 Marks 40 Marks = 20 Marks

. CT’soutof 3

Parameters of External Viva ,

Question

Content Body Language | Confidence 3 Total
Responsiveness

5 Marks 5 Marks 5 Marks 5 Marks : | 20 Marks

Note: External Viva will be conducted by 2-member committee comprising :‘

a One Faculty teaching the class

b One examiner nominated by University Examination cell

Each member will evaluate on a scale of 20 marks and the avérage of two would be the 20
marks obtained by the students !

" BBA Syllabus as per CBCS (2019-20)
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Course Code:
BBAAE102

Ability-Enhancement Cumplilsory_ém:rse =2

BBA - Seinester-1

Environmental Studies 1

L-4
T-0
P-0
C-4

Course
Outcomes:

On completion of the course, the students will be :

COl.

Understanding ecology and environment for promoting sustainable
development. | 5

cO2.

Understanding environmental policies, practices' and Acts and its
application in industries. i

CO3.

_Applying the measures to control pollution.

CO4.

Analyzing the opportunities to make optimum use uf ndtura] resources and
biodiversity.

COS5.

Applying the disaster management skills in case ofdlsa‘;ler

Course Content:

Unit-1:

Introduction to Environmental Studies: i

Definition and Scope of environmental studies. multidisciplinary nature of
environmental studies, concept of sustainability & sustainable development.
Ecology and Environment: Concept of an Ecosystem- its structure and
functions. Energy Flow in an Ecosystem. Food Chain, Food Web.
Ecological Pyramid & Ecological succession, Study of following
ecosystems: Forest Ecosystem, Grass land Ecosystem & Aquatic
Ecosystem & Desert Ecosystem.

] H

4.
Hours

INatural Resources: i

Renewable & Non-Renewable resources; Land resources and landuse
change: Land degradation, Soil erosion & desertification. Deforestation:
Causes & impacts due to mining, Dam building on forest biodiversity &
tribal population. Energy Resources: Renewable & 'Non -Renewable

resources. Energy scenario & use of alternate energy sources, Case studies. |
Biodiversity: Hot Spots of Biodiversity in India and World, Conservation, |
Importance and Factors Responsible for Loss of Biodiversity, Bio-

4
Hours

Unit-3:

Environmental Pollutions:

Types, Causes, Effects & control: Air. Water. soil & noise pollution,
Nuclear hazards & human health risks. Solid waste Management: Control
measures of urban & industrial wastes. pollution case studies.

|
gcugruphlcal Classification of India. - |
|
|
|

4
Hours |

Unit-4:

Environmental policies & practices: =

Climate change & Global Warming (Greenhouse Effect), Ozone Layer - Its
Depletion and Control Measures, Photochemical Smog, Acid Rain
Environmental laws: Environment protection Act; air prevention & contrel
of pollution act. Water Prevention & Control of Pollution Act, Wild Life
Protection Act, Forest Conservation Acts, International Acts Montreal &
Kyoto Protocols & Convention on biological diversity. Nature reserves,
tribal population & Rights & human wild life conflicts in ln‘idian context.

4
Hours

Unit-5:

Human Cummumtu‘a & Environment:

Human population growth; np acts on environment, human health &

welfare. Resettlement & affected person: A case |

4
Hours

il

n ol projects
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Ability-Enhancement Compulsory Course-3

Short Essay (Non- detailed study)
How should one Read a book? — Virginia Woolf

Course Code: BBA - Semester-Il =~ | ll”‘g
e English Communication - 11 P-2
fih ot C-4
Course On completion of the course, the students will be :
QOutcomes: i |
COl. Understanding the basics of functional grammar. i
COo2. Understanding the barriers to communication, unpondnce of listening
skills and &effective oral presentations. !
CO3. Applying the various techniques of verbal and non \ell‘}al commumcatmn
at workplace. |
CO4. Understanding concepts of written Lomlmmlcatmn and  letter writing
Sonmats and privaiiles, - 0 o 0T T e e TR
COS. Applying variety of reading strategies to foster comprehensjon.
CO6. Analyzing literary work using appropriate critical vocabu'ary. r
Course Content: polinl i
Functional Grammar: ]:
Unit-1: | s;'e!'-x._sut'ﬁx and One words substitution 10 Hﬁurs 1
Modals {
Concord _I!
Listening Skills: f
Unit-2: Difference between listening & hearing, Process and Types Uf Listening 4 Hours ‘
importance and Barriers to listening { i
Writing Skills: :
Official letter and email writing b {
Unit-3: Essentials of a paragraph, '- 12 Hours
Developing a paragraph: Structure and methods | |
Paragraph writing (100~120 words) |
Strategies & Structure of Oral Presentation: !
Purpose, Organizing contént. Audience & Locale, Audio-visual aids. :
Unit-4: Body language ! $ Hogrs ;
Voice dynamics: Five P’s - Pace, Power. Pronunciation, Pause and Pitch. '
Modes of speech delivery and 5 W's of presentation fisiid
Unit-5: Value based text reading: Sl

Text Books:

Singh R.P.: An Anthology of English Essay:New Delhi; O.U.P.

‘Reference Books

Reference Books: :
English Grammar Composition & Usage

Nesfield J.C. :Macmillan
Publishers.

SoodMadan: “The Business letters” :New Delhu:Good\\hll Publishing
House. ;

Kumar Sanjay &Pushplata :*Communication Skills”

:New Delhi:Oxford
University Pres. '

Methodology:
1 Words and exercises, usage in sentences.
. S //\)“""““*r fr.'
. 2 Language Lab software. '

BBA Syllabus as per CBLS'(ZUiQ 20)
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Sentence construction on daily activities and conversations i

Format and layout to be taught with the help of samples and

preparing letters on

A different subjects. il
!
I
5 JAM sessions and Picture presentation. i
6 Tongue twisters, Newspaper reading and short movies. ! ; _
- Modern Teaching tools (PPT Presentation, Tongue-T wi’sterfs & Motivational videos
with sub- titles) will be utilized.
8 Text reading: discussion in detall critical apprec:allon by readmg the text to develop
students’ reading habits with voice modulation {
Note:
1 Class (above 30 students) will be divided in to two groups for effective teaching. i
2 For effective conversation prz;gtice. groups will be chaugcd weekly
Evaluation Scheme
Internal Evaluation ExtetnaléﬁEvaluation
40 Marks 60 Marks
3 Class Test | Oral Assignment External Written. External Viva - Voce
(from Unit: I, | (from Unit: 1 & | Attendance Examination (from Examination (from
I & V) 1Vv) Unit: I, TI1 & V) Unit: 11 & 1V)
20 Marks
(from best 2 10 Marks 10 Marks 40 Marks 20 Marks
CT’s out of 3
Parameters of External Viva
Content Body Language Confidence Question | Total
y guag Responsivene;ss { ;
5 Marks 5 Marks 5 Marks 5 Marks 20 Marks |

Note: External Viva will be conducted by 2-member committee comprising

a One Faculty teaching the class ! :
‘ ‘ |
: b One examiner nominated by University Examination cell |
- Each member will evaluate on a scale of 20 marks and the average of two would be the 20

marks obtained by the students

BBA Syllabus as per CBCS (2019-20)
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: Course Code:
BBACC301

Core Course -7
BBA- Semester-111

Business Statistics

L-4
T-0
P-0
-4

Course Content:

Unit-1:

Introduction: !
Statistics: Definition, Phases, Scope & Limitations; Applications of
Statistics in Various Disciplines; Statistical Techniques and Their
Applications; Data: Meaning, Types of Data, Collectionof Primary and
Secondary Data; Presentation of Data: Arrangement, C!assiﬁcation and
Tabulation of data, Diagrammatic & Graphical Presentation.

8 Hours

Unit-2:

Measures of Central Tendency: {

Mean: Arithmetic Mean, Harmonic Mean & Geometric Mean advantages
and disadvantages: Median: Meaning. Quartiles, Percentiles & Deciles,
advantages & disadvantages. Mode; Meaning, advantages & disadvantages.

Numerical: Arithmetic Mean, Median and Mode

8 Hours

Unit-3:

Measures of Dispersion: i

Dispersion: Meaning. Measures of Variations/Dispersion. Range. Quartile
deviation, Mean deviation & Standard deviation. Skewness and Kuirtosis:
Meaning and characterstics.

Numerical: Quartile Deviation, Mean Deviationand Standard Deviation

8 Hours

Unit-4:

Correlation:

Correlation; Meaning, Definition, Utility & [mportance Types and
Methods of Determining Correlations; Scatter Diagram, C drrelation Graph,
Karl Pearson’s Coefficient of Correlation, Spearman’s Rank Coefficient of
Correlation and Concurrent Deviation Method. Merits and Demerits of all
methods.

Numerical: Karl Pearson Coefficient and Spearman’s rank'method
1 e 4

8 Hours

Unit-5:

Regression:

Regression: Meaning, Definitions and Utility. Difference between
Correlation & Regression, Regression lines: Meaning & Functions.
Regression Equations (x on'y & y on x) and Regr Lsslon coefticients.
Numerical: Regression Equations

8 Hours

Numerical

Arithmetic Mean, Median & Mode.

i
Problems to be 2. Quartile Deviation and Standard Deviation.
asked in external 3. Correlation: Karl Pearson and Spearman’s.
examination 4. Regression Equations.
5 1.Gupta C.B., An Introduction to Statistical Methods, New Delhi: Vikas
Text Books:

Publications.

| Reference Books:

I .Levin Rubin, Statistics for Management, New Delhi : Pearson

2. Eaeshot L, Essential Quantitative Methods for Business Management and
Fmance New Delhi: Palgrave.
3. Beri. Statistics for Management, New Delhi: M:,(me-Hnll
4. Chandran J.S., Statistics for Business and [i.unrmlcs New Delhi: Vikas
Publication. , VEESIE, ™\
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Core Course -8

f: L-4
Course Code: BBA - Semester-111 i T-0
BBACC-302 | P-9
Fundamentals of Human Resource Management | .,
Course On completion of the course, the students will be : }
Outcomes: ]
CO1. Understanding the concepts of HRM and HRD '
Co2. Understanding the human resources and thur c.ffectwetmanag,ement in
organizations. ;
CO3. Assessing the human resources needs of an organization and a department.
CO4. Evaluating the procedures and practices of recruitment and selection.
CO5. Assessing training needs and developing I[‘dlillﬂ{, & development
programs.
CO6. Developing skills and knowledge required for resolving human resources

issues and problems.

Course Content:

Introduction to HRM:
HRM: Meaning, Definition, Nature, Objectives, scope & functions of

Init-1:
WL HRM; HRD Vs HRM; Evolution of HRM. =

8 l{ours

Human l'lesourc:e Planning & Job Analysis : |
HRP; Meaning, Objectives, process; Job Analysis:' Meaning, process, :
Unit-2: results of Job Analysis — job description, job specification, job enlargement, | 8 Hours

Job enrichment. |
H

Recruitment & Selection:
Recruitment & selection: Meaning. process, sources of recruitment &

3 Hours
factors affecting; Difference between recruitment & selection.

Unit-3:

Training & Development:
Training & Development: purpose, methods (on the job & off the job) &

; Auzes 8 Hours
issues of training & development programmes

Unit-4:

Performance Appraisal & compensation management:

Definition, purpose of appraisal. appraisal techniques - 360 degree
Unit-5: appraisal, checklist, rating scale & comparison method Employee | 8 Hours
compensation; incentives, wages, salary, executive compensation &
elements of compensation.

1. P.Subba Rao, Essentials of HRM & IR, New Delhi;

Text Books: Himalaya Publication House.

I. Aswathappa. Human Resource management, Ncw Detlhi :
McGraw- Hill. .

2. Dessler, Human Resource Management, New Delhi
Prentice — Hall. !

3. T.N Chabbra, Human Resource Management, New Delhi:

Reference Books: Dhanpat Rai & Co.

4. Bratton J.& Gold J.. Human Resource management: Theory
& Practice, New Delhi : Palgrave.

5. Gomez Mejia et.al, managing Human Resource, Néw Delhi:
Pearson Education

“ Latest editions of all the suggested books are re

- BBA Syllabus as per CBCS (£019 20)




Core Course -9

Public Relations and Personal selling.

Text Books:

1. Marketing Management, Student Value Edmon NEW Delhi
: Kotler & Keller. i

Reference Books:

. Neelamegham S..
Vikas Publication.
Bull Victor P.,
Planning Approach. New Delhi :

Indian Cases in Marketing, Ne’;w Delhi:

o)

Marketing Managemcnt: A Strategic

L

[ L-4
- Course Code: ‘BBA- Semester-111 ! T-0
BBACC-303 oo : i | )
Principles of Marketing | g_ﬁ
Course On completion of the course, the students will be : |
__OQutcomes: i |
Understanding marketing terminology, concepts and indivic{lual components |
CO1. of a marketing mix. |
! CO2. Identifying the marketing segments and targets Customers. |
CO3. Analysing the product mix and product life cycle in Formulating marketing i
strategy. '
CO4. Understanding different marketing channels for dwciopm&, distribution
strategies ;
COs. Applying the strategies of advertising, public relations and sales promotion
for marketing of product & service. ;
Course Conient: 3 |
Basics of Marketing: ] ik
Marketing: Introduction, Definition, Importance, FUI‘ILtlDﬂS and Scope of |
Unit-1: Marketing; Core marketing concepts; Elements of Marketmg - Needs, S H
A Wants, Demands, Consumer, Markets and Marketers; Marketing Vs oS
Selling: Marketing — Mix. -
Segmenting Targeting Positioning (STP):
Segmenting the Market; Benefits of Market Segmentations; Bases for :
Unit-2: Consumer Market Segmentation; Market Targeting; Product Positioning: ¥ ilours |
Consumer behaviour: factors influencing consumer behaviour .
Product: New Product Development: New Product Planning, Development =T
Process and Failure of New Products; Product-Mix; Branding & Packaging
Unit-3: Decisions: Product Life cycle (PLC): Stages and Strategies for Different | 8 Hours
Stages of PLC. i
Price and Place:
s Price: Pricing Objectives, Policies and Pricing Strategies. '
Uit Place: Channels of Distribution for Consumer Products and Factors Sdlones
Affecting Channel Distribution. |
Promotion: Promotion Mix: Advertising, Publicity. Sa]es Promotion,
Unit-5: 8 Hours

raw Hill. i
Czinkota M.R., Markenng Ma.n = ent, New Delhi
Pearson Education Asia. L .,}ﬁ, -/ Y
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4. Kotler Philip & Armstrong Graw, Prmczpies of Marketmg,
New Delhi: Pearson Education.
5. Stanton William J., Fundamentals of Marketmg, Nlew Delhi
: McGraw Hill
* Latest editions of all the suggested books are recom mehded
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Course Code:

- Core Course— 10 !
BBA- Semester-111. -+ |

BBACC304 - 29
Entrepreneurship Development
Course On completion of the course, the students wiIl be: |
_ Outcomes: !
' COL. Understanding the basic concepts, role and lmporrance of entrepreneurship
for the economic development ;
Cco2. Understanding the systematic process of selecting and |  screening of a
business idea.
CO3. Developing personal creativity and entrepreneurial initiative.
CO4. Understanding the concepts and schemes offered by vaqous commercial
banks and financial institutions like IDBI, ICICI, SIDBI, SEC. etc.
CO5. Analyzing business environment in order to identify business opportunities.

Course Content:

1
!

T

Concepts of Entreprenecurship Development: J/
Evolution of the concept of Entrepreneur, Entrepreneur Vs. Intrapreneur,

i Entrepreneur Vs. Entrepreneurship, Entrepreneur Vs. Manager Attributes | 8 Hours
and Characteristics of a successful Entrepreneur. f !
Creating Entrepreneurial Venture: { ;
Unit-2: Business Planning Process, Environmental Analysis - Search and Scanning, 1
8 Hours |
Identifying problems and opportunities, Defining Business Idea. ;
' I
Project Management: |
Unit-3: Technical, Financial, Marketing. Personnel and Mazlagement Feasibility, |
s Estimating and Financing funds requirement - Schemes offered by various | 8 Hours |
commercial banks and financial institutions like IDBI, ICICI, SIDBI, SFCs. |
Entrepreneur Development Programmes (EDP’S): _|
Unit-4: Types, 7S Model, History of entrepreneurship development in India,
8 Hours
Current Status of Emreprt,n{:urshlp development in India. |
Entrepreneurshlp Development and Government:
Unit-5: Role of Central Government and State Government in promoting
G Entrepreneurship - Introduction to various incentives, subsidies and grants - | 8 Hours
Export Oriented Units - Fiscal and Tax concessions available.
Text Books: 1. Entrepreneurship: New Venture Creation - David H Holt :

Reference Books:

Thought Leaders — ShrinivasPandit
- Entrepreneurship - Steven Brandt
Business Gurus Speak - S.N.Chary
Entrepreneurship - Hisrich Peters r
The Culture of Entrepreneurship - Brigitte Berger
Project Management - K. Nagarajan
Dynamics of Entrepreneurship Development - Vasant Desai
Entrepreneurship Development - Dr. P.C.Shej walk?r.

POl ey LA o B e

* Latest editions of all the suggested books are recommended.
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i Ablmy-Enhancement Compulsory CO“I’S&"
Course Code: : BBA - Semester-111 i

b English Communication - III
O———S;‘;ﬁis: On completion of the course, the students will be
COo1. Understanding the grammar and its rules for sentence construction
CcO2. Understanding the concepts,strategies & structure for publi¢ speaking,
extempore speeches and Power point presentation. |
CO3. Applying professional writing skills while drafting minutes ‘of meeting,
agenda and notices. :
CO4. Applying variety of reading strategies to foster comprel'iension
COs. Analyzing literary work and value based text to enhance thought process :
and ethical conduct.
CO6. Demonstrating the ability to write clear sentences . construct paragraphs

and essays with the use of details , examples and evidences.

- Course Content: 159

English Grammar & Vocabulary [ i
Correction of Common Errors (with recap of English Grammar with its

usage in practical context.) 1 i 14 I;Iours (st

el Synthesis : Simple , complex and compound sentence i
Commonly used Idioms & phrases (Progressive learning whole semester)
I |
Speaking Skills : | e |
Art of public speaking ' |
Unit-2: (?ommon conversation 15 10 Hours ‘ j ,’
Extempore j ! ! i
Power Point Presentation (PPt) Skills: Nuances of presenting PPTs "
Comprehension Skills:
e Strategies of Reading comprehension: Four S’s | :
Uit How to solve a Comprehension (Short unseen passage 150 200 words) s i
Professional Writing: i
; Unit-4: Preparing Notice,Agenda& Minutes of the Meeting =+ 3 Hours
Value based text reading: |
e Short story | i ;
Vel The Barber’s Trade Union — Mulk Raj Anand { fila9xs

1.Singh R.P., An Anthology of Short stories, New Delhi: Oxford University

Text Books: Prasic:

1.Allen. W, Living English Structure, New Delhi : Pearson Education.
2.Joseph, C.J. & Myall E.G. 4 Comprehensive Grammar of Current
English, Delhi: Inter University Press.

3. Wren& Martin ,High School English Grammar and (,ompomt(m New
4. Delhi: S. Chand &Co. Ltd.
Reference Books | 5. Norman Lewis, Word Power Made Easy, New Delhi: Goyal ' |
Publications & Distributers. . |
6. Chaudhary Sarla, Basic Concept of Professional Commumcatmn New [
Delhi: Dhanpat Rai Publication.

Kumar Sanjay &Pushplata, Communication Skills., \Jew Del | Oxford
University Press.

BBA Syllabus as per CBCS (;019 20)
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Agrawal, Malti, /% njcﬂsmmai (_o.fmmmn.m:on Meerut ‘KrishanaPrakashan
Media (P) Lid.

Methodology:

i Idiom & Phrases and exercises, usage in sentences.: [.
2 Language Lab software. |
3 ‘Power Point presentation. :
4 Newspaper reading, short articles from newspaper to comprehend and short movies.
5 Modern Teaching tools (PPT Presentation & Motivational videos with sub-titles) will
< beutilized. | o
6 Text reading: discussion in detail, Critical appreciation b)’ reading the text to develop |
students” reading habits with voice modulation.
Note: i !
1 Class (above 30 students) will be divided in to two groups for effective teaching. |
2 For effective conversation practice, groups will be changed weekly i
Evaluation Scheme :
Internal Evaluation External Evaluation
40 Marks _ 60 Marks
3Class Test | () o cionment External Written |  External Viva - Voce
(from Unit: (from Unit: 1) Attendance Examination (from | Examination (from Unit:
LINLIV&YV) g Unit: L ILIV& V) 1I)
20 Marks ! : ?
(from best 2 10 Marks 10 Marks 40 Marks ' 20 Marks
CT's out of 3

Parameters of External Viva , g

Content Body Language | Confidence ‘Qucsl'mn Total '
Responsiveness
S Marks 5 Marks 5 Marks 5 Marks 20 Marks
' Note: External Viva will be conducted by 2-member committee comprising Rsv )
' a One Faculty teaching the class
b One examiner nominated by University Examination cell
: Each member will evaluate on a scale of 20 marks and the average of two would be the "{)
l_ * ! marks obtained by the students

BBA Syllabus as per CBCS (2019-20) Page 49




" Course Code:

Ability-Enhancement Compulsory Course-5
BBA-Semester-111 '

e i Human Values and Professional Ethics P-0
: 1 C4
Course g e
Ot On completion of the co-urse, the students will be :
COL. Understandmg, the core values that shape the ethical bchawor of a manager
in functional areas of an organization.
CO2. Understanding the morals & values that ought to guide the management
and resolve the moral issues in the profession
CO3. Analyzing the role of morals and values in technolog_,]cal developmem and
its challenges.
CO4. Developm;, value based management system and work environment in
organization.
COs. Developing framework for management ethics and human Values.
Course Content: i
Values:
Values: Introduction, sources of value system, Types of values,
Unit-1: Significance of values. Indian value system. values of Indian manager. | 8 Hours
| Teaching from Indian scriptures  like Mahabharata. | BhagwadGita, !
| Ramayana , Quran and its applications in management.
Business Ethics: : : 8 Hours
Unit-2: Definition of Ethics, nature of ethics. types of ethics, Ethics and morality,
Need and significance of business Ethics, code of conduct and Ethics for
manager.- :
Ethical Dilemmas: 8 Hours
Unit-3: Ethical Dilemmas- sources and their resolutions. I:thlca] dECISIDFI making, '
Work ethics. Ethical and unethical practices in India. @ |
Impact of Ethics: ! 8 Hours
Unit-4: Ethical issues related with marketing, Human resourcé management,
Finance, Intellectual property rights. Environmental ethics. |
Understanding Harmony in the Family and Society —harmony in 8 Hours
Human -Human Relationship and Gender issues:
Understanding Harmony in the Family and Society- Harmcmy in Human-
Human Relationship; Understanding harmony in the Fam:]}y-the basic unit
Bk of human interaction; Understanding values in human—humfm relationship;

meaning of Nyaya and programfor its fulfillment to ensure Ubhay -
tripti: Trust (Vishwas) and Respect (Samman) as the Tounda,tlonai values of
relationship.

Gender Issues and Biases: :

Gender Stereotyping and Gender Discrimination, Male Gaze and
Objectivity, Remedial measureg of gender biasness. ;

BBA Syllabu‘; as per CBCS [2019 20}




Text Books:

Bhatia S.K., Business Ethics and managerial values, Néw Delhi: Deep and
Deep publications Pvt. Lid.

. Reference Books:

Velasquez. Business Fthu,s — Concepts and Cases. Nm [)e]hl Prentice
Hall. - o
Mathur U.C., Corporate Governance & Business Lthus ’\Iew Delhi:
McMillan.
Govindarajan M., professional ethics and H uman valueq- New Delhi:
PHI learning pvt Itd. !
Hartman Laura P &Abha Charterjc:, Business Eth;cs New Delhi:
McGraw Hill.
R. K Sharma., puneetagsoel Corporate governance,: values and ethics, New
kalyani publication ' -
* Latest editions of all the suggest-.d books are recommehded

!
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Course Code:

BBACC401

Core Course - 11 i
BBA- Semester-1V

lntroduction: to Financial Managément

Course
Qutcomes:

On completion of the course, the students will be :

CO1.

Understanding the use of finance and its various tools used in decision
making.

CO2.

Understanding time value of money, preparation and appralsa] of projects.

CO3.

Applying capital requirements for starting a business & management of
working capital. |

CO4.

Analyzing a company’s performance for makmg appropriate
recommendations on whether and why an investment :,hould be accepted or
rejected.

COs.

Identifying and analyzing issues related to investment dec:lsaons

COe6.

Analyzing the financial objectives of various types of orgamzanons and the
respective requirements of stakeholders.

Course Content:

Unit-1:

Introduction to Financial Management:

Finance: Meaning, Types —Public Finance, Corporate Finance & Personal
Finance: Features of Finance: Aims of Finance Function; Organization
structure of finance: Financial Management: Meaning, Definition. Scope,
Objective. and Importance : Role of a Financial Manager; Financial
Planning: Steps in Financial Planning and Principles of a Sound Financial
Planning.

8 Hours

Unit-2:

Time Value of Money:

Time Value of Money: Meaning, Deﬁnmon and Need: Future Value: Single
Flow, Uneven Flow & Annuity; Present Value: Single Flow, Uneven Flow
& Annuity: Doubling of Period; Valuation: Concept of Valuation;
Valuation of Bonds & Debentures, Preference Shares and E:qui{y Shares.

Numerical: Time value of Money (Future Value and Present Value) and
Valuation of Bond and Debentures.

8 ﬁours

Unit-3:

Financing Decision:

Capital structure: Meaning, Definition, Objective, Forms, Factors
influencing Capital Structure; Theories of Capital Structure: Net Income
Approach, Net Operating Income Approach and Modigliani & Miller
Approach, Optimum Capital Structure; Cost of  Capital: Meaning,
Definition, Importance and Computation( Ke, Kd , Kp and Ko after tax and
before tax): Leverages: Meaning, Definition and Types of Leverages.
Numerical: (upnaf structure (NI & NOI), Cost of Capital (Ke, Kd, Kp&
Ko)

8 Hours .

Unit-4:

Investment Decision: :
Capital Budgeting: Meaning, Definition, Features, Significance and
Factors; Techniques: Payback Period (PBP), Accounting! Rate of Return
(ARR), Net Present Value (NPV), Internal Raté of Return (IRR) and
Profitability Index. .

I

Numerical: Pay Back Period, NPV and IRR. -

8 Hours )

BBA Syllabus as per CBCS (2019-20)




Unit-5:

Dividend Decision:

Dividend: Meaning, Definition, Determinants of Dmdend Policy. Types

of Dividends and Models (Walter, Gorden and MM)

8 Hours

Text Books:

L.

Reddy G. Sudarsana, Financial Management Principles &
Practice, New Delhi : Himalaya Publishing House.

: Referen ce Books:

1.

* Latest edition of all books is recommended.

Rustagi, R.P. Financial Management: Theory, Concepts and
Problems, New Delhi: Galgotia Publishing Company.
Chandra Prasanna, Fundamentals of Financial Managcmenl
New Delhi: McGraw Hill.

Van Horne, Financial Management and Pullcy. Nq‘w Delhi,
Pearson Education.

Pandey LM., Financial Management, Vikas Pub]lcauons
New Delhi.

Khan & Jain, Financial Management, Tata Mc(}raw Hill,
New Delhi.
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Core Course -12

' BBA Syllabus asger CBCS £2019-20) e

L-4
Course Code: BBA- Semester-IV | t T-0
e i Business Policy and Strategy L'i
L i
Course On completion of the course, the students will be : |
Outcomes:
CoL Understanding the strategic issues and policy decisions ofa business and
how current management concepts address these issues. |
CO2. Understanding the strategic management process and} the difference
between strategic analysis, strategy formulation | and strategy
implementation. : Q
COa3. Applying credible business analysis in a team setting. | § ' |
CO4. Developing critical thinking skills needed to perform extcmal analysis of |
organizations and their competitive environment.
COs. Applying the concepts and analytical tools for conductmg a strategic and
competitive analysis of a company.
COeo. Analyzing the use of various tools (e.g., five forces model, SWOT analysis,
Portfolio matrix models) ina variety of industries.
Course Content:
Business Policies: T
Introduction, Overview of Business Policies. Importance of Business
Unit-1 Policies, Definitions of Policy. Procedures, Process and Programmes. Types | 8 Hours
of Policies, Business Policy Statements, Corporate Culture.
Business Policy and Decision Making:
Introduction. Factors Considered Before Framing Busmes§ Policies, Steps
Unit-2 Involved in Framing Business Policies, Policy Cycle iand its Stages, 8 Hours
Implementation of Policy Change, Role of Pohc]as in Strategic
Management, Business Policy and Decision Making.
Business Continuity Plan: Introduction, Concepts of Business Continuity
Unit-3 Plan _ (BCP). Relevance and Importance of BCP, 'Steps in Busines_as_s _
Continuity Plan, Business Impact Areas, BCP and its Influénce on Strategic | 8 Hours
Management, BCP and its Influence on Policy Making, Contingency
Planning.
Introduction to Strategies:Introduction, Fundamentals of Strategy,
Conceptual Evolution of Strategy, Scope and Importance of Strategies,
Unit-4 i?urpos? of Business, Di’r‘ferencc_b_etween Goals a.inc_i Objectives of Business, § Hours
Strategic Intent through Vision and Mission . Statements, Core
Competencies of Business. '
Strategic Management: !
Introduction, Strategic Management, Need, scope, key features and |
: importance of strategic management, Role of Strategists in Decision
Unit-5 8 Hours
Making, strategists at various management levels, ’lvpes of Strategies, i
Limitations of Strateglc Management. .
I. G. V. Satya Sekhar, The Art of Competition by é’Business
Policy and Strategic Management, New Delhi: K.
Text Books; lnlergational Pvt [.,t'd% i i
. Reference Books: I. Srinivasan,Strategic Management ,New Delhi: PHI
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Ability-Enhancement Compulsory Course-6 L-3
| Course Code: BBA- Semester-1V P T-0
b English Communication — 1V gﬁ
i O_E::: ';l;zs: On completion of the course, the students will be :
Cco1 Applying the knowledge of grammar, rules of translation, phrases and
§ idioms.
CO2. Analyzing the compound and complex sentences for effective speaking and
good English writing, i
CO3. Applying the rules of grammar to solve a comprehensnon problems and
professional writing.
CO4. Applying the rules of grammar for writing small stories.
COS5. Participating in mock interview conducting in class and working on
communication and writing skills.
Course Content:
Vocabulary & Grammar ,
Homophones and Homonyms ! '-
Unit-1: Correction of Common Errors (with recap of Engllsh Grammar with its 12Hours i
usage in practical context.) fooig I
Transformation of sentences i
Essence of Effective listening & speaking '
Listening short conversation/ recording (TED talks / Speebhes by eminent
Unit-2: personalities) Critical Review of these abovemenrmmd 5 Hours
Impromptu : ﬁ
Professional Writing:
i Proposal: Significance, Types. Structure & AIDA :
Vit Report Writing: Significance ,Types, Structured Steps ‘towards Report | 8 Hours
writing I
Job Oriented Skills:
Cover Letter
Preparing Resume and Curriculum-Vitae
Unit-4: Interview: Types of Interview, Tips for preparing for Interwew and Mock T N
ours |
Interview i
Corporate Expectation & Professional ethics: Skills cxpected in corporate
world. ..
Value based text reading: Short story T
Unit-5: A Bookish Topic — R.K. Narayan { 1] 5 Hours
Text Books: Singh R.P., An Anthology of Short stories, New Delhi: Oxford University

Reference Books:

1. Raman Meenakshi & Sharma Sangeeta, Technical

Communication-Principles & Practice, New Delhi: Oxford

For Undergraduate University Press.

Mohan K. & Sharma R.C.. Business (orrespondence of

Report Writing, New Delhi: McGraw Hill.

3. Chaudhary Sarla, Basic Concept of Professional
Communication, New Delhi: Dhanpat Rai Pul:‘l:canon

2
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4. Kumar Sanjay &Pushplata, (.ommumcauon Sktlls New
Delhi: Oxford University Press. '
Agrawal Malti, Professional Communication, Mecrul KnshanaPral\ashan

Media (P) Ltd. !

Methodology: 8o ]

The content will be conveyed through Real life snuatlons Palr Conversation, Group Talk
and Class Discussion. - '

Language Lab software.

Sentence transformation on daily activities and conversations. |

E =S APER N S

Conversational Practice will be effectively carried out by Face to Face & Via Media (Audio-
Video Clips)

h

Modern Teaching tools (PPT Presentation & Motlvatnonal wdcos with sub-titles) mll be
utilized i ,

Note:

Class (above 30 students) will be divided in to two groups for effective teaching.

For effective conversation practice, groups will be changed weekly

Evaluation Scheme

Internal Evaluation .External Evaluation

- CT’sout of 3

- 40 Marks 60 Marks

: 3 Class Test Ol Asiisament External Written. External Viva - Voce
(from Unit: (from Unit: [y | Attendance | Examination (from | Examination (from Unit:

LIIL IV & V) ; Unit: I, 1L, IV & V) 1))

- 20 Marks _ R

| (from best 2 10 Marks 10 Marks 40 Marks 20 Marks

Parameters of External Viva |

Question | j
Content Body Language | Confidence Bbsnons hentss Total
5 Marks 5 Marks 5 Marks 5 Marks 20 Marks

Note: External Viva will be conducted by 2-member committee comprising

a One Faculty teaching the class
b One examiner nominated by University Examination cell
& Each member will evaluate on a scale of 20 marks and the a\eerage of two would be the 20

marks obtained by the students

BBA Syllabus as per CBCS (2019 20)
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Reference Books:

1. Institute of Chartered Accountants of ']ndia:COrpdara{e and
Allied Laws:New Delhi: ICAL ! ’ :
Gogna, P.P.S.:A Text Book of Company de New Delhi:
Sultan Chand Publications. {

3. Avtar Singh:CompanyLaw:NewDelhi:Eastern Publications.

1o

Néus Coprse

Generic Elective Course — 4

LM Curves (Simultancous equilibriusg of goods and money markets), Role of

Course BBA-Semester-II 1,;:
. Code: . 9801 . o >
BBAGE202 Macro Economics | sigy
~ Course On completion of the course, the students will be :
Qutcomes:
COL. Understanding the concepts of Macroeconomics and its interrelations with
Microeconomics. b
CO2. | Understanding how the economy is regulated through monetary and fiscal policies.
CO3. Analyzing the income determination through classical and Keynes;an economics.
CO4. Analyze different phases of trade cycle, demonstrate various trade cycle theories,
understand the impact of cyclical fluctuation on the g’rowth c1f business, and lay
policies to control trade cycle
COS. Applying simple models of international trade to study the: ﬂow of goods between
| countries and discuss the costs of protectionism within the context of such models
Course | !
Content: |
Introduction: !
Macro Economies; Meaning. definition & importance. National Income: Meaning, |
Unit-1: Concept of National Income, Measurement of National Income. Circular Flow of %
Income- two sector economy, three sector economy and four secld'r economy. Heurs
Classical Theory of Employment; Sayb law and Wage- price ﬂembalny The Classical
Theory of Employment and output (Income) - A formal full employmenl model-
determination of income and employment where there is no saving & investment, with | . 8
Unit-2: saving & investment and with role of money. prices & inflation; Classical theory of
output and employment: complete classical model. Keynes crmqu;: of classical model. Mgrs
Keynes Theory of Employment. Sk .
Counsumption Function: §
Concept, Average & Marginal propensity to consume, Impo rce of Consumption
Unit-3: Function. Saving Function: Concept. Average & Marginal propensity to save. Keynes 3
theory of Consumption- determinants of propensity 1o consume. objective factors and | Hour: |
Importance. ' .
|
Investment Function: Meaning of Investment, Types of Investmenl ,
(Business fixed investment, Residential investment and Inventory investment), and |
Unit-4: Autonomous Investment & Induced Investment. Keynes Theory of Investment, factors 8 |
causing shift in investment demand curve. Accelerator theory of investment. Impact of | Hours |
Inflation, Monetary policy and Fiscal Policy on investment. ' _
Theory of Multiplier; Concept, Derivation of investment multlphers. Assumptions.
Unit-5: Leakages in multiplier process, importance. 8
5 [S-LM Analysis; Derivation and shifts of IS and LM curves. lniersecilon of IS and | Hours

P'age 60
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monetary and fiscal policy by using IS-LM curves.

Ahuja H.L.. Macroeconomics Theory and Policy, New Delhi :, S.Chand.

Books:

Reference

1. Mishra S. K. &Puri V. K., Modern Macro Economic Theory, New
Delhi: Himalayan Publishing House.

2. Edward Shapiro, Macro Economic Analysis, New I)dhl : Me Graw
Hill,.

3. JhigamM.L.&Stephenl).K ManagerialEconomics, Ne\\Delhn Vrinda
Publications.

4, Vaish M.C., Macro [,corlomlc Theory.NewDelhi: Vlkas Publishing
House Pvt. L.

| * Latest editions of all the suggested books are recommended. |
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Generic Elective Course — 6
Course Code: BBA-Semester-111 T-0
BBAGE302 . i P-0
Advance Accountmg } el 4
Course On completion of the course, the students w:[l be '
__Outcomes: {
COl. Understanding the various du,oun(mg concepts and standards J
CO2. Analyzing the working of non-profit organization and thelr accounting i
procedures. - :
CO3. Applying the concept of accounting in various other formats of working ‘
like . royalty accounting, branch accounting. and hire purchase etc. ,
CO4. Evaluaum.. the profit and loss from working in partnership with the :
E_ accounting information developed. }
| COS. Developing the accounting procedure to cope up w nh any fomml and type
i = of business transaction. .
Course Content: | - | |
j | Accounting Standards: Meaning, need and importance. Concept of
S | GAAP. Difference between Indian and International Accounting Standards. | 8 Hours
Unit-1: 1 P
7S sammasd Various Indian Accounting standards (A brief description). i
l . : _ |
i Accounts of Non-Profit Organization: Preparation of Income and 8 Hburs |
Unit-2: Expenditure Account, Receipts and Payment Mmhod and Balance Sheet. i
Branch Accounting: Branch Accounting, Depdrtmenta! Accounting, 8 Hbars
Unii-3: Installment Payment Sysiem and Hire Purchase vstem : ;
J ‘ { 1
Unit-4: Royalty Account: Royalty Account, Joint Venture and Consignment. 8 Hours |
pd L e T : . |I
Accounting for Partnership Firms: Including Admissiens, Retirement. g
£ . : : ; 8 Hours
Unit-5 Death and Dissolution of partnership. |

Text Books:

3. Maheshwari  S.N..  Maheshwari  5.K.:  Financial
Accounting:New Deihi: Vikas Publishing House Pvt. Ltd

Reference Books:

1. Shukla, M.C. Grewal, S.P: a‘\d\"dl‘lLLdAuLL}llnt‘: New Delhi;
S.Chand.

2. Jain, S.P., Narang. K.N.: Advanced zf\cco‘_untancy:i\iew
Delhi: Kalyani Publishers. SRR
3. Gupta, R.L. Radhaswamy.M:  Advanced

Accountancy:NewDelhi:S.Chand.
¢ Latest editions of all the sugg%ted books are
recommended. ; [
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| Skill Enhancement Course-2 | Pl
- Course Code: . BBA-Semester-1 T-0
BBASE102 v s g P2
Advance Excel ' | C-A
Course On completion of the course, the students will be :
Qutcomes: ; ' Pld
CO1. Understanding and modifying Excel options. i
CO2. Developing the skills of working in MS excel. = .
CO3. Applying the data consolidation feature to comblne da‘ta from several
| workbooks into one.
CO4. Applying a variety of data validation techniques.
CO5. Applying the data consolidation feature to combme data from several
| workbooks into one : -
Course Content: ;
! Basics of Excel - Data Formatting in Excel like co]ors fénts Bullets etc,
Basic Sorting and Filtering, Basic F@rmulae like
Unit-1: SUM.AVERAGE,COUNTMAXMIN etc, Spreadsheet Basncs Creating, | 8 Hours
Editing. saving and Printing spreadsheets.
Getting Advance in excel:- Sorting Data by values, colors ete, Filtering
by numbers , text , values , logical functions ,colors | Usmg Filters to Sort
Unit-2: Data, Using Auto filter, Creating a custom AutoFilter, advance Filtering | 8 Hours
Options.
Custom and Conditional Formats - Creating a custom format, Create a
custom number format, Conditional Formatting, Creating Conditional
Unit-3: Formatting, Editing Conditional ~Formatting, Adding Conditional | 8 Hours
Formatting, Deleting Conditional Formatting from the selected range "
Data Validation - Spemfymg a valid range of value of a QE:“ specitying a | _
Unit-d: Zz:;d value for a cell, Specsfymg custom vahdatlon ba§ed bn formula for a $ Hours i
Working with Range Names - Using Range names, creatf,ng, range names, P
Unit-5 Using range names in formu!as Creating range names ! from headings, 8 Hoirs
Deleting range names. :
Text Booka: 1. Excel 2010 Bible b) john Walkenbach, John \\i]leyé

 Reference Books:

|, Excel 2007 & 2010 for Dummies by Greg Harvey, Willey.

2. Software: Microsoft Excel 2018 Latest Vers_ion iof excel
software !

3. New perspective on Microsoft Office EXLEI 2007 & 2010.

* Latest editions of all the suggested books and latest software are

recommended. | , ,i

“BBA Syllabus as per CBCS (2019-20)




PR

iy

Skill Enhancement Course -4

Dorling Kindersley.
4. Rayudu C.S.. Media and (,mmmamcatmn Mana‘gemem ;
Mumbai: Himalaya Publishing House. i
5. Pal Rajendra and Korlhalli J. S. .Essentials of Business

Coyrse BBA Semester-1 e #_3 -
Code; | s
BBASE202 Busmess Communlcatmn C ok
Course On completion of the course, the students will be : _»
Outcomes: : b, 4 |
coL. Understanding the barriers to effective communication 5aud ways to :
overcome them. i
j CO2. Utilizing analytical and problem solving skills appropr:ale to business {
| communication..
| COo3. Applying business communication strategies and prmczple§ for effective
communication in group discussions , presentations and m any domestic
and international business situations.. { ;
COA4. Demonstrating effective oral and writing business presemahon skills
during mock assumed situation.
COs5. Applying communication skills in international I..Olltt‘xt hy presetting
. report .
Course Content:
Introduction: Business Communication: Definition, Process, Model,
Unit-1: (B)bj‘c.ctilves, Principles, Importance, Channelsj Types [?imensions & 8 Hou.l's;
arriers.
Fundamental of Business writing, Format of Business, Types of Business
: letter. Inquiry letter, complaint letter Persuasive  letter, Proposal,
Pl Preparaliu?\ of quotation (:c)\.f‘e:t]'J letter. ' ‘ | . % Houps
Employment Messages Wntmg Resume, Applmnon letter Writing the
Unit-3: opening paragraph, Writing the closing paragraph. 9umman:{mg 8 Hours
Conduct of Meeting, u)mmunualmﬂ agenda of meeting. prepamnon of
? minutes of meeting, office order writing, press release preparation, excel 122
Unit-4: 8 Hours
business report preparation and presentation, office nwmorandum
Modern forms of communication (Face book. blog writing, what’s up
; broadcast ete.). cultural sensitiveness and cultural context, writing and :
Unit-5: B sk o EIaa). g e Ee L 8 Hours |
presenting in international situations. Factors ailecting international |
presentation. ' H
1. Sinha K. K. .Business Communication . New Delhi :
Toik Daaks; Galgotia Publishing Company.
1. Sharma R. C. & Krishna Mohan, Business Correspondence
and Report Writing, New Delhi: McGraw-Hill Publishing
Company Limited.
2. Balasubrahmanyan ~M.. Business ~Communication,
Chennai:Vani Educational Books. g f
Reference 3. Siman Howard, Creating a Successful CV , New York:
Books: SR

Communication, New Delhi: Sultan Chand & Sons. !




e

R

R —

Skill Enhancement Course —5 |

| Course Code: BBA-—Sem%ter—H it 1
B Personal Selling and Salesmansﬁlp
Course On completion of the course, the students fw-il_l be :
QOutcomes: i .
COl. Understanding the role of a sales force in marketinL'traiegi es.
CcO2. Understanding the role of a salesman in today’s market ﬁplace and the
importance of building partnerships.
CO3. Designing and demonstrating sales presentation that is ta:lored to a
potential buyer’s needs..
CO4. Demonstrating personal selling skills to enhance perqonal and business
growth.
COs.

. Course Content:

Evaluating the success of a sales force, based on sales force objectwes

Unit-1:

Introduction to Personal Selling & Salesmanship: i
Defining Personal selling and salesmanship, Se]]mg asia profession,
Objectives and importance of personal selling, Essentials of Personal
Selling, Traditional & Modemn Selling Approach, Ethlcs in Selling, Role
of Selling in Marketing, Types of selling, Qualities of Wmnmg Sales
Professionals-Physical. Menta] Social and Character Tra:tﬂ-

_‘}— '[.

Unit-2:

Introduction to Theories of Selling:
AIDA, Right set of circumstances theory of bellmg, Buymg Formula
theory of selling, Behavioral Equa[mn theory.

Unit-3:

Personal Selling Pmcess-l

Prospecting- objectives, sources and methods, Lead Generatlon Getting
appointment, Sales Responsibilities and Preparation; Pre approach-step
toward sales planning-elements of sales call planning; Customer need
discovery & Analysis; Approach- sales presentation/ demonstrdlmn-
selection of approprlaze pre:,enianon method, essentials of presentation,
sales presentation mix- persuasive Commumcdtlon V|sual pFeSLntatson and
dramatization, Use of questions- Direct questions, nondlrectwe questions,

rephrasing. redirect questions. | !
|

; . Unit-4:

Personal Selling Process—I1: fois ]

Handling objection- hidden, stalling, no need, money objectlon etc.,

objection handling techniques, Closing the sale- readmg buying signals,
closing techniques- the alternative choice, assumptive, the compliment,
the summary, the continuous, the minor point, the tea account, the
standing room and the probability: Follow up after sales- Dlscuss service
requirements, handling complaints. Key Account Management.

| Unit-5:

Personal Selling Skills: 08

Negotiation, Communication, Listening SKkills, Presentation and
Demonstration, Body Language- Space, Moments, Ey¢ Contacts &
Postures, Follow up Calls, Writing Effective Sales Letters and emails,
Positive Mental Attitude, Goal Setting, Effective D:ess;m, Managing

Yourself and Time, Cold Call Mt}?h@&'l’ig?s
(& g

8 Hours

Text Books:

"BBA Syllabus ad per CBCS (2019-20) 2\

1. Fundamentals of Seﬂlﬁ:ﬁjew Del \?ara Mc(.,raw Hill
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Futrell Charles M., A B C’s of Selling, New Delhi: AITBS. |
\ 5 - 1 ' Jidt i

I

' Reference_Books: 4.

S.

* Latest editions of all the suggested books are recommended

Clay Julian, Successtul Selling Solunons New Delhi:
Viva Books.
Reilly Tom, Value Added Selling, New Ijelhl cGraw
Hill, | i a
Stevens Howard, Achlevmg Sales Exce]lence Nev Delhi
:Viva Books Pvt. Ltd.
Schiffman Stephan, Power Sales Presentation, New Delhl
Adams Media Corporations.

Chitwood Roy, World Class Selhng New De!h: lJAlCO
Publishing House./

| i
|
s
il
i ; |
b 4
! i E
| I‘ !I'
|
| |
i
|
| |
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| |
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Generic Elective Course — 8 Y 4
Course Code: BBA-Semester-1V T-0
BBAGE402 rEs P-0
Goods & Service Tax _ 4
Course On completion of the course, the students will be :
Qutcomes:
COl. Understanding the principles and benefits of corporate income tax,
CO2. Analyzing the earlier indirect tax system and present indirect tax system
CO3. Understanding the structure, types, basic terms, concepts, various
provisions, advantages and disadvantages of GST.
CO4. Understanding and applying various laws of GST and their implications.
COs. Understanding and analyzing the importance and benefits of Input Tax
Credit.
Course Content:
Introduction
Overview of GST, Implementation of GST, Liability of the Tax Payer, GST
Unit-1: Network GST Council, Levy of GST - Introduction, Composition Scheme, | 8 Hours
RTLT Remission of Tax/ Duty, Registration Procedure, Special Persons,
Amendments / Cancellation.
Meaning and Scope of Supply
Taxable Supply, Supply of Goods and Supply of Services, Course or
Unit-2: Furtherance of Business, Special Transactions, Time of Supply — Goods, | 8 Hours
e Time of Supply —Services, Valuation in GST, Transaction Value, Valuation
Rules.
Payment of GST
Unit-3: Introduction, Time of GST payment, Process to make payment, Challan | 8 Hours
T Generation & PIN, TDS & TCS, Procedures for E-commerce Operator,
Input Tax Credit
§ Introduction, Job Worker, Concept of Input Service Distributor, Legal 8 Hours
Unit-4: Formalities for an ISD, Distribution of Credit, Matching of Input Tax
Credit, Returns, GSTR-2, Other Taxable Persons, Annual Return.
GST Portal
Unit-5: Introduction, GST Eco-system, GST Suvidha Provider (GSP), Uploading | 8 Hours
e Invoices.
1. Mehrotra H.C. & Agarwal V.P. :Goods and Services Tax-
Text Books: GST:Agra:Sahitya Bhawan Publications.
I. Gupta N K & Bhatia Sunaina:Goods&  Service
Tax:NewDelhi:Bharat Law house.
2. Guide to the Goods and Services Tax:CA Faroog- |-
_ Haque:NewDelhi:Bharat law House. A A7
Reference Bosks: | 3 Mohan Rajat (C.A.) & Vardhan Harsh Tlustrated Guide M N

& Service Tax:NewDelhi:Bharat Law House. [
Latest editions of all the suggested books are recommended. = o{,

[} -

-\
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Course Code:

Skill' Enhancement Coui-s;::—f‘?
' BBA-Semester- v

E- Commerce/ E- Busmess [

BBASE403
Course On completion of the course, the students w;ll be :
. Outcomes: Liid
; CoL. Understanding the role and significance of E- Commérceii E-Business in
: present scenario. it 1
CcO2. Analyzing the suitability oiC E-Commerce for dlfferent variety of business
organization and finding out the dynamics of internet in growing them.
CO3. Applying the tools to promote business with the help of webszte etc. and
take benefit out of that. |
CO4. Understanding about the various laws related to E-Commerce business and
different payment option available for online trading.
COs. Analyzing about the significance and benefits and limitation of E-

Commerce in Indian Perspective,

Course Content:

1 U“it‘l :

Introduction:
Meaning, Nature, Concepts, advantages & Cdtegones of E-Business.
Framework of e-business, Concept of I-way E- Comme{ce Process Models.

Unit-2:

Planning online business: '
Nature & dynamics of the internet, pure online Vs. Bnck & click business;
assessing requirements for an online business desugmng; Developing &
deploying the system too]s for promoting websstes le Amazon,
Snapdeal. ; foadeag e

- Ei

i

8 Hours

Unit-3:

Mechanics of making payment through internet:, | |
Online payment mechanics, Electronic payment: system Electronic
payment system; Electronic Fund transfer, Payment gateways, plastic
money. debit card, credit card, smart card, E- cash. E- cheque, Electronic
Data Interchange EDL

8 Hours:

|

Unit-4:

Laws relating to online transaction: i
Salient features, security in e-commerce:- Digital 'signature, Network
security, data encryption, firewall, e-commerce  application in

manufacturing, wholesale, retail & service sector.

8 Hours'

Unit-5:

Indian perspective:
Benefits of ecommerce, drawbacks and limitations of ‘e cemmerce Major
requirements e- commerce, Emerging trends and echno]ogles of
ecommerce, from e-commerce to e-business. Web Secun%y ‘Introduction,
firewalls and transaction security.

8 Hours

Lo EE

Text Books:

1. Kalakota and whinstone, frontiers of [:iel,tromc commerce
New Delhi: Pearson education.

~Reference Books:

1. Bhaskar, E commerce, New Delhi: Mc Graw Hill.

2. Krishnamurty, E commerce Management, New Del]n Vikas
Publishing House. | Pl

3. Kalakota R, Electronic commerce a guide for mamger New

Delhi: Pearson Education.
* Latest editions of all thc.suggeqted books are recom mende(l
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Course Code:

Discipline Specific Elective -2 |
| Marketing =3
BBA-Semester-V =: :‘

o A e e

BBAMS5(2
Sales & Distribution Managemient
Course On completion of the course, the students will be
Qutcomes: . |
CO1. Understanding the roles and responsibilities of the sales managers
CO2. Understanding the marketing channels, retailing and sales p!anmng, process
and apply control on sales p!ans
CO3. Applying and enhance the sales force productivity and perﬁ:zﬁnance
CO4. Developing effective sales strategy for organizations. = |
COs. Applying distribution channel strategy for sales and dtstnbutlon of goods
and services.
CO6.

Developing decision making skills of future sales and distribution
managers. .

~ Course Content:

i |

Introduction to Sales and Distribution Management:
Sales Managsment Objectives, Nature & Scope, Sales, Environment,
Sales Planning, Strategic role of sales management. }

Marketing Channels: Functions and blé,nlfl(,dl}Cf: Structure - Vertical and

Maitk Horizontal, Symbiotic, Role of marketing channels in the dynamic market
place. Designing the Market Channel system. Channels for Consumer
goods, Industrial goods, and Inter dependency of Sales & Distribution.

Enid il e
Organizing the Sales Force: -'
Unit-2: Objectives & Structure of Sales Organization, Organizing the Sales Force,
* Recruitment. selection and training the sales force, Field Sales Planning,
Compensation and Evaluation of Sales Force. -
Sales Planning & Control:
Sales Planning: Sales Forecasting & Budgeting. Sales Quoias and Targets.
Sales Control: Reporting Formats, Monthly Sales Plan, Territory Sales,
o Daily Sales Call Report, Expired Goods and Breakage Return Report,

Unit-3: Fortnightly Sales Review Report, Order Booking Repogt, Monthly and

Quarterly Sales Report.
: Sales Audit: Sales Force Productivity Indicators {Value and Volume) -
; Territory Productivity.
R Marketing Channels:
Significance and role of channels, C&F Agents, l\apu, ot the Wholesalers
f and Franchisee.

Unit-4: Specialized Techniques in Selling: Tele / Mobile, .’\{arketing. Online

Marketing. E Commerce,

Retailing: !

Nature and Importance of Retailing, Types of Retailers, Organized &

Unorganized Retailing Formats. Retail Merchandising, Retall Decision.
Unit-5: Location and Size.

Retailer Promotion: Advertising. Sales Promotion and POP Promotion.
Shelf Management.

BBA Syllabus as pe




Sales and Distribution Man

Delhi: Mc. Graw Hills.

New

Havzlldar&Cavaie,

§
ent

agem
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T

ment

New
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(]

Michael Levy & Barton Weitz, Retailing Manage

Delhi: Mc. Graw Hills.

ke

Sales Management, New [:?elh_ﬁ Pearson

Cundiff &Govani ,

i

3. Gupta S. L. Sales and Distribution Managentent. ‘:Ne\if Delhi

Education.

2

jons of all the suggested books are

Excel books

Latest edit
recommended

¥

4.

i

.
-

Text Books

ference Books
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' Course Code:

Discipline Specific Elective-3
Accounting & Finance
BBA -Semester-V. |

BBAF503 i
Pro(;ect Management { ?’g
Course On completion of the course, the students;will'l)é 2 RERT
Outcomes: Ll
COlL. Understanding the concepts, techniques and models of ['am]e'ct management.
CcOo2. Understanding the concepts and techniques of project appraisal.
CO3. Developing project report and formulating product ,pnc:e, HR, finance,
technology needs.
CO4. Developing execution plan, monitoring and control : pmﬂcedure
CO5. Understanding the project control techniques ,cost benef t ‘analysis, project ||
implementation & pro_;ect financing.

Course Content:

Meaning and types of projects,

Project DevelpphientT Cycle, Project |

Unit-1: [dentification, Project Formulation. 8l‘.1
Types & Techniques of project appraisals, Market Feasibility, Market & | | ?;I

B Demand Analysis, Techmcal Feasibility, Financial Feasibility, Economic i3

Unit-2: i i a0 - 8 Hon
Feasibility. i i e e Rliznip
Project Design & Network Analysis, Project Review & (.omrol (PERT, i

Unit-3: CPM), Social Cost benefits Analysis. | 8 I-]o_

| it

Systems & Procedures for Project lmplemematmn Project Flnance Process i ,FE

Unit-4: of Setting up of the project. e B j- I Ho
Project Management, MIS & Computers, | Internmlona[ Project

Unit-5: Management, Human Aspects of Project Planmng 1mb!ementanon & pide

Managernent Project Repon |
! il

Text Books:

1 4
1. Chandra Prasanna; Project Management; New | Delhi
McGraw Hill. ]

Reference Books:

1. Frigenti and Comninos, The Practice ' of Project
Management — A guide to business focused approag,h New
Delhi: Kogan Page.

2. Choudhary ,Project Management, New Delhl ;McGraw
Hill. i

3. Vasant Desai, Pr03e01 Management, New Delhr E{ima!aya
Publishing House.

4, Clifford Gray and Erik Larson, Project Manaben‘lent The
Managerial Process, New Delhi : McGraw Hill.
5. Clements and Gido, Effective Project Mana%em nt, New
Delhi: Cengage, India. SURL Y

- i 1
* Latest editions of all the suggested books are re’ch_:meihded.

BBA Syllabus as per CBCS (2019-20)
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2. Gupta, Kamal & Arora, Ashok, ¥ undamenltals:.

[
1
i

of i\fuditing,
h} Allied

i
i
i

Cn.-Ltd; _

3. Ghatalia, S. V., Practical Auditing, New. Del

4

-Graw Hill Publishing

Publishers Private Ltd. &
4. Basu, S. K., Auditing-Principles and :Tf:chfliqlites, New

New Delhi: Mc

: Pearson Education. G ol
Latest editions of all the suggested books are recommended.
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Discipline Specific Elective-3

Lad

_ International Business :
Course Code: 3 T-0
T BBAIS0O3 BBA -Semester-V . P-0
International Marketing Management G4
Course On completion of the course, the students will be :
Outcomes: : _ :
colt ‘l_Jnderst_anding the_concepts ,nature, growth and major issues related to | == @ |
5 international marketing. 2
CO2. Understanding the role of marketing as a fundamental organizational
policy process. e
CO3. Developing skills in rnsearch and analysis trends in global markets and in
modern marketing practice. il
CO4. Assessing an organization’s ability to enter and compete in international
25 markets.
COs. Analysing and evaluating data, information, and evidence related to
international marketing opportunities and threats relevant in the current
world
CO6. Developing creative international market entry strategies.

Course Content:

International Marketing:
Meaning, Nature, Importance and Scope of Inlernat:onal Marketing:

Unit-1: International market orientation and EPRG framework; International | 8 Hours
Market Entry Strategies.
International Marketing Environment and market selection:

Unit-2: International Marketing Environment; International Market Segmentation. | 8 Hours
Positioning and targeting.
International Product and Pricing Strategies: !
Product mix, branding, Managing Product Line, International Trade Product |

Unit-3: Life Cycle, New Product Development; Pricing for International Markets {8 Hours
and pricing strategies. Process of price determination. : .l ;

| 5

Managing International Distribution and Promotion:
International  Distribution Channels-Types, Role and Functions. | .

Unit-4: International Distribution Logistics decisions; International Promotion Mix | 8 Hours '
— Advertising, Trade fairs and Exhibitions. i
Consumer behavior & Marketing research:
Factors Influencing Consumer Behavior, Marketing Research for

Unit-5: Identifying Opportunities in International Markets. Role and functions of

WTO and IMF.

8 Hours. |

Text Books:

Cateora, Philip C.. Gilly, Mary C. and Graham. John L. International
Marketing, New Delhi: McGraw-Hill.
R.L. Varshney & Bhattacharya: International Marketing Management, New

Delhi: Sultan Chand.

Reference Books:

Keegan Warren J. Global Marketing Management, New Delhi: Pearson

Education.

Kotabe Masaaki &HCIbU\K[‘IRI!ddn Global Markbtmb Management, New
Delhi: John Wiley & Sons Asia. i

P'ij,t’ 117



|

Onkvisit, Sak& Shaw, John J., Intcrnztional Marketing: Analysis and |
Strategy, New Delhi: Prentice Hall. ‘

* Latest editions of all the suggested books are recommended.
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Discipline Specific Elective -4
Marketing |
Course Code: : o =y
BBAM 601 BBA -Semester-VI | j
Advertlsmg Management |
!
T i E '
Course On completion of the course, the students w:ll be SR
Outcomes: i
o1 Understanding the theories .concepts and. tet’:hniqueF: of integrated
- marketing communications.
CO2. Understanding the key principles and tools of media plannmg
CO3. Applying various research techniques to measure the effectiveness of
integrated advertising and marketing communication initiatives.
CO4. Developing advertisement plans for achieving advertising objectives.
COSs. Analyzing brand positioning & customer preferences for developing
| marketing situation analysis.
CO6. | Developing ethical creative solutions to address a;tverllsmg and marketing

communication challenges.

. Course Content:

Unit-1:

Advertising Role in the Marketing Process: Legai'ElhicaI and social
Aspects of Advertising. Functions and types of .advemismg Integrated
Marketing communication, Cultural differences and \«alues in advertising,.

Unit-2:

The major players in advertising, Advertising agen¢y. Brand manager,
market research firms, Media. Type of agencies. Structure of an agency and
its functions. The process of developing an advertisement. . .

Unit-3:

Objective  Setting and | market Positioning: Dagmar Approach,
Determination of Target Audience and understanding zhem Assumptions
about consumer behavior an advertiser makes. ELs t i

Unit-4:

Building of Advertising Programme-Message. Hnadhnes. Copy. Logo,
IHustration, Appeal, layout Campaign Planning. C;f*alwe Strategies.
Production and execution of TVCs and print ads. |

Unit-5:

Media Planning, Budgelnm; Evaluation- Methods: Med:a buying. Fmerbtng
medias and trends — Social Media, Internet, and Mobllc

Text Books:

1. Kotler Philip & Armstrong Graw. Principles of | Wdrkelmb,

New Delhi: Pear son Education... ¢ ; -

| Reference Books:

1. Neelamegham S., Indian Cases in Marketlng, Na’w Delhi:
Vikas Publication. .
2. Bull Victor P., Marketing Manztgcmcm:
Planning Approach, New York: McGraw Hill.
3. Czinkota M.R., Marketing Management. New Delhi:
Pearson Education Asia. bk ;
4. Larry Percy, Richard Rosenbaum, Elliot. Strategic
Advertising Management. New Delhi: oxford '.jnivcrsity
press.
a. Latest edltlons of all the auggutcd bouks are
recommended.
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. Course Code:

Discipline Specilic Elective-5 i
. Marketing | 11
‘BBA -Semester-VI |

BBAM 602 Ll
Retail Management @ |
. Course On completion of the course, the students will be : |
| Outcomes: - i . M R
i COi Understanding the concepts .theories ,and techrih_ques of re:lail management
2 store design .merchandising & integrated marketing channel.
CO2. Understating the ways that retailers use marketing tools and techniques to
influence the customers. ' |
- CO3. Evaluating the effectiveness of merchandising decisions in the retail stores.
! CO4. Understanding and demonstrating good customer service in a retail
' environment. ) g i
CO5. Evaluating marketing channels & technology for decision making about
choice of a channel & technology to fit the product category(ies)&store
format(s). ; e
COe6. Analyzing impact of technology on retailing and recognizing the major

elements of the retailing process applied to actual retai-li_n&iimations.

. Course Content:

Unit-1:

Wholeselling: i | IR R
Concept, lmportance, Functions ~Wholesaler Marketing Decisions —
Trends in Wholesaling& Retailing: Concept. lmpohan&e. Functions -
Indian Vs. Global Scenario. |

Unit-2:

Retail formats:

Store & Non Store Retailing —-FranchisingUncon\ént'i@nalthannels, Retail |

Location: Factors affecting location decision — Site Selection — 36 Location
based retail Strategies. Customer Service: Concepts. aspects, technology &
strategies. b

Unit-3:

Store Design: | ;

Interiors and Exteriors - Store layout — Types ot'lh)gout_s - {:actors affecting
store layout — Store image mix — Store Fagade — The Internet Store. Store
Administration: Floor space management-Managing store! inventories and
display. AR S

]

Unit-4:

Merchandising: s

Concept, Importance, Functions — Steps in merchandising planning —
Category management: Definition and process filn!'tfodu'c:tion to Private
label brands, Retail Communication Mix: Planning retail ¢ommunication -
Managing in-store promotions and events.

Unit-5:

Integrated Marketing Channels: {

Channels for Consumer goods, Industrial goods & Services — Horizontal,

Vertical, Multichannel Marketing Systems, Technolbgy ' in distribution:
. , PeY |

Bar-coding — RFID — Electfonic payment systems. .

Text Books:

I. Jha, Aruna, A Student’s Guide to Auditing, New Delhi:
Taxmann.

. ‘Reference-\ Books:

I. Institute of Chartered Accountants of India, Audjting and

Assurance Standards, New Delhi: ICAL

$” |
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- Course Code:

ot L A s | S e s

Discipline Specific Elective-6
~ Marketing Fi
'BBA -Semester-VI

BBAMG603 il |
Brand Managemedt b
il
Course On completion of the course, the students WI“ be z
Outcomes: L)
' Understdndmg brandmg concepts, theories, melhodb[ogyi, processes and
CO1.
models of brand management. =
CcOo2. Differentiating among brand equity, brand archnecture& brand identity.
CO3. Differentiating &relating brand positioning ,brand exter}sml; & co-branding. |
COA. Analyzing brand popularity & suggest steps for building brands. '
COS. Analyzing contemporary brand related problems and ldf:w:lop appropriate |

strategies and initiatives for brand promotion. bl

" Course Content:

Unit-1:

Basics of Branding: = | HEE R
Basic understanding of brands - concepts and process - s1gn1f’cance of a
brand - History of Branding - Brand Essence - Elements of a Brand- Brand
Management versus Product Management - Brand Termino!og,y brand
mark and trade mark - different types of brand - family brand individual
brand, private brand - Basic Approaches of Branding —

(Video Case Studies - Fast Moving Consumer Goods (FMCG) Brands
Commodities - Luxury Brands - Business to Business (B2B) - Brands
Pharmaceutical Brands - Service Brands E-Brands - Country Brands).

Unit-2:

Brand Equity & Its Models: L !
Brand Equity - Brand Decay - Brand Equity Mode]s Aaker s Brand Equity |
Model - Keller’s Brand Equity Model - BrandZ - Brand Assel Valuation.

Unit-3:

Brand Architecture: JE
Brand Architecture & its types - Product Brand Archltei:lure Source Brand
Architecture - Line Brand Architecture - Masterbrand Monolithic or
Umbrella Architecture - Nomenclature of a New Product - Group and
Corporate Brands - Corporate Brands over Product Brands. .

Unit-4:

Brand Identity and Positioning: S

Six Faces of Brand Identity and Image - Brand Knowled‘s_.t. - Brand
Portfolios and Market Segmentation General Stups of Brand Building -
Identifying and Ebiah]lShlI‘l‘-’ Brand Po:nliomng - Defining and Establishing
Brand Values.

Unit-5:

Brand Promotion, Extension & Co-branding J Brand Promotion
Methods - Role of Brand Ambassadors and Celebrities Online Brand
Promotions - Brand Extension - Brand Adaption Process & Practices - |
Factors that Influence Brand Extension - Rebranding n. Réiaunc.hms: Co-
branding & its types - Situations for Co-branding - Ppints to Note before |
Co-branding - Co-branding for Business Growth - (,e]ebuty Endorsement.

Text Books:

1. Kevin Lane Keller, Strategic Brand Managemqnt New
Delhi: Prentice-Hall.

Reference Books:

1. Varley R. & Rafig M., Principles of Reta:l Management
New Delhi: Palgrave.

2. Lamba, The Art of Retailing, New Delhi: MCG[&W-;HI]]

Harsh V. Verma, Brand Manag:m:.nl New Deiha Excel

Books.

L)

'BBA Syllabus as per CBCS (2019-20)

Lan BateyAsiar, Brandm y- cat way to ﬂy* New Delhi:
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Prentice Hall of India. tln
* Latest editions of all the suggested books are rec
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| Course Code:

Discipline Specific Electiv;e;.d | ]
Accounting & Finance |
BBA -Semester-VI 5

RUSHSECIE——

BBAF601
| Workmg Capital Management
Course On completion of the course, the students w:ll be g *
 Outcomes:
; COL. Understanding the th_eories & concepts qf Py the Working Capital |/
] management, s } fhpLe
{ Cco2. Understanding the importance of financing | tﬁé wbrking capital |
| management. i i
CO3. Applying corporate cash management, accounts recelva_lhe management
Jbank relations ,and inventory management techmqugs maximize the
share holders’ value. T
CO4. Analyzing the relative merits of alternative workmg capltaﬁ 50urces and the
likely short term and long term impact on the firm. ' © i
COS. Analyzing comparative working capital nnndg,ement pohmes and their |
impact on the firm’s profitability ,liquidity, risk and; operating flexibility. |
COe6. Analyzing the choices of short -term funding available to a company and

recommend financing Opthl‘lS

' Course Content:

Unit-1:

Financing for Working Capital: Working capital management -
Determination of level of current assets. Sources for fi fnanc111g working |
capual Bank finance for working capital. Working capital 'f'nancm;, Short

term financing of working capltal long term financing ¢ @f wprkmg capital. |

Unit-2:

Cash and Receivables Management: Cash Managqmerll’ — Forecasting
cash flows — Cash budgels long-term cash forecasting, monitoring
collections and receivables, optimal cash balances- Ba,umc%l model, Miller- |
orr model, stone model. Strategies for managing surph;ls fond Receivables |
Management. ! AR B Y

Unit-3:

Inventory Management Inventory Management"Def;enninations of

inventory control levels oridenng reordering, danger ]evgl EOQ model. |
Pricing of raw material. Monitoring and control: of 1qvent0r|es ABC |
Analysis.

Unit-4:

Capital Structure of Flrm Capital structure decisions — capnal structure |
& market value of a firm. Theories and approachcs of cap:tal structure |
(with numerical), Capital structure policy.

Unit-5:

Dividend Policy: Dividend policy — Theories of dmdend pollcy relevance | | |

and irrelevancedividend decision. Walter’s & Gordon s model Modigliani ,' ;

& Miller approach. Economic Value Added (EVA) - concﬁept components |

of EVA. Market Value Added (MVA)- concepts and components.
Dividend Policy: Dmdendpehcy Theories of divide dE@hcy relevance

and irrelevancedividend decision. Walter's & Gordon model, Modigliani i
& Miller approach. Economic Value Added (EVA) ,qoncht components | | b3

of EVA. Market Value Added (MVA)- concepts and companents.

Text Books:

Pandey I. M. . Financial Management , New Delhi: Vikas Publications.

Van Horne Knott G., Financial Mangeement, Néw Delhi: Palgrave.
Khan and Jain, Financial Mmmgenmﬁew Delhi: M{:Graw Hill.

- Reference Books:

- | BBA Syllabus as per CBCS (2019-20)
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~ Course Code:

Discipline Specific Elective-5
Accounting & Finance ¢
'BBA -Semester-VI |

BBAF602 , i T
Banking & Insurance |
Course On completion of the Ct}hrse, the students will bé : |
~_Outcomes:
: COi Understanding the various| concepts banking sevvlces‘i and risks faced by |
i i banks. - ; ’
CO2. Understanding the banking innovations and nverwew about insurance
industry. -
CO3. Understanding the various principles .provisions lhdt govern the life and |
zeneral insurance contracts. -
CO4. Preparing bank reconciliation statement .insurance cldlms and depreciation |
accounting.
CO5. Understanding the techmques of analyzing banking and insurance risks

Course Content:

Unit-1:

()r:gm of banking: :

Definition, banker and customer relationship, Gcncsal and special types of
| customers, Types of deposits, Origin and growth of commercial banks in j
India, India’s approaci to banking Sector reforms, Intcr?anonal security ||
standards in banking. Global financial crisis and India’s 'banking Sector, | |
Achievement of financial sector reforms and areas of c.onu.rn i

Unit-2:

Commercial Banks: : ! .
Credit Allocation Policies, Credit Market Rt,rnrms Fluw of Credit to
Agriculture and Allied Activities, Credit Flow t6 Micro. Small and Medium
Enterprises. Technological Channels for the Deiivery of Financial Services, | -
Customer Services in banking. Role of Foreign Banks, Advantages and
Disadvantages of Foreign Banks, Road Map for Foreign Banks in India

Unit-3:

Operations of Banking: .
Cheques crossing & endersement. types and rules of crossing. Principles of | -
_I sound lending. Secured vs. unsecured advance, 7 ypes of advances Advance |

| against various securities. Securitization o1 Standard 'Assets. Anti-money
| Laundering Guidelines, Credit Information Bureau of India Ltd.(CIBIL):
| Balance Sheet of a Bank; special items, off balance sheet items. Basel I, |
Basel 11. Migration methods and e-banking

Unit-4:

Life Insurance: Organizations, Regulamrv fr'imewoﬂ\, ‘Mandg,ement of
| Life insurance business, Nature & types of thc’lnsblance Policies, |
()pei ating Aspects of Life Insurance Companies. |

Unit-5:

General Insurance Organizations: Regulatory llamuwoﬁk Management |

of General Insurance Business, Nature & types of (aneraI [nsurance |

Policies, Operating Aspects of General Insurance Companies

Text Books:

House.

Agarwal, O.P., Banking and Insurance. New Delhi: Himalya Publication | i

Reference Books:

Himalaya

Sungja. H.R. Practical and Law of Banking, Ne\.\- Delhi:
Publication House.




W iDelhi: Himalya |

ement, N

ilhsurance, New
1 |

¢
K zpnd
L

is

JFundamental of Ri

)

1

anag

Jnsurance and Risk M

Publication House.

Vaughan, E.J. and Vaughan T.

Delhi: Wiley & Sons.

Gupta, P.K.

* Latest editions of all the suggested books are recemme}lded
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Dlsciplme Spec:ﬁc ElecthS | }
it . - Accountmg&Fmance |} [
' %‘%" BBA —Semeslter-VII; Ll ‘ ;
‘Income Tax i
Course On completion of the course, the studcnts will b¢ 3
Qutcomes: S 1 ok
CoL. 'Understandlng the basuc concepts and termmologles of mcome tax and’
g various provisions of Income Tax Act. - - ;
L} CO2. Applying the various tax provisions to resolve :nComc ta}. issues of gross |
&taxable incomes and tax liability. - |
CO3. Understanding the filing of returns and the procedures of handling and |
clarifying tax notices. [
CO4. Understanding and applying the concepts of set offs and parry forward to |
calculate current tax liability. ;
COs. Developing an overview of various prowstonsrot mqqmec Junder the head
house property, profit and gdms of busmess or profess]on uapital gains and
other sources. | | | i
_Course Content: | : B
| Basic Concepts: Basic concepts of Income tax ihcome, Agncullural’.:._if..,
Unit-1: income, Person, Assesses, Assessment year Pfe{fidlis year, Gross total | ¢
income, Total income, Tax Rates. maximum marginal rate of tax. } Lk
| Residential Status: Residential Status of an !‘ndwndu'tl Company, F|rm d
} = Conditions to calculate Residential Status, Incidence oﬂ tax. Exempted | i il
Hnitad; income under section 10. ;
Numerical: Residential Status of an Individual. : |
Salary Income: Income ; from Salaries, Anowanus and Perquisites,
Unit-3: Computation of salary i income. | b
Numerical: Calculation of Taxable Salary i e
Other Heads of Income: Overview of Income from House Property Profit | f an
| and Gains of Business or. Profession, , Income from Chapital Gains, & | .1}
Unit-4: Income from Other sources Deductlons from Gross, ]‘otal Income wnh ;
special reference to Individuals. ' 3 :
Numerical: Income of House Property/ Capital Oafm bl i
Computation of Total Income & Filing of, Returns Sqt off & Carry |
Forward of Losses, Computation of Total [ncome Ne; lnc{ome Gross Tax | !'
Unit-5 payable. Filing of Returns, Preparation of return of mcome manually,
through software. 0
Numerical: Set off and carry forward of losses/ A vsessmem of Individuals |
Mehrotra H,C., Income tax Law and Accounting, New; Delhi: Sahatya_i
Text Books: Bhawan Publications. : '
Singhania V.K. Income Tax Law and Practice, . New Delhi; Taxmann.
- “ Latest editions of all, the suggested books apphcable for latest |
Reference Books: relevant Assessment Year are recommended.. E | '
i - B !
:’," “ i %
_BBA Syllabus as pep’CBCS (2019-20) ‘ i
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' Course Code:

Discipiine Specific Elective-4 |
Human Resource Management |
‘BBA -Semester-VI

BBAHG601 ‘ t
Negotiation & Conflict Management
i ! § :
Course On completion of the course, the students-wil! bé :
Outcomes: 4R
" COL. Understanding the main concept of negotiation &: l1ts important in it
maintaining the peaceful environment at work place.. | | j i E‘
CO2. Applying the techniques of | negotiation for achieving favorable outcomes; | fi{TLit
i CO3. Applying negotiation skills to be more effective while manag,mg conflict! fHi1
% 3 within an organization. | ! el
COA. Demonstrating an understanding of how 10 manage couﬂlcts and lead to*_i' T ¢
constructive outcomes. ' 1 E‘
COs5. Preparing a negotiation plan by analyzing information about self
other(s).and negotiation sntuanons !
COe6.

Evaluating the different lypes of strategies to be. employed for effective
negotiation and conflict resolution. i

Course Content:

Introduction:
Meaning, Nature,
negotiation. Strategy of distributive bargaining, strate

importance history of | collectjrve' Jbargaining &
of integrative

* Latest editions of all the suggested books are ncummended

e negotiation. Strategy & planning for negotiation, ess¢nt:al conditions f¢
collective bargaining, functions of collective barg,amm;, ; | B
Case Study:Maruti Manesar Plant Case Study : | | . || LR
Negotiation sub processes & persuasion: | P i
| Negotiation process, levels of negotiation, prepadat:qns or negotlatlons
Unit-2: ethics in negotiation, essent:al communication | technlques in negotiations,
role of negotiator. Negotlatton as persuasion, ncg,onatlon challenges m? :
future. | :
Negotiation skills & Practices: ¥ ety
Fundamental Structure of Negotiation, BATNA. . Negotiation SkllIS i
presentation of demand & tactics used, closing of negouation & drafting the' !
: agreement (MOU), break down of negotiation: causes & consequences.
Unit-3:
Third party Intervention, mutual trust & undcrstaudmg in negotiation, |
impact of cross cultural differences. i e
Case Study: il {
| Role of Negotiation at Bokaro steel Plant. & Rl Bl
& Introduction to conflict: | i ; i
: Unit-d: Meanlnb definition, features. Causes of conﬂlus typ=s of conﬂ:ct;s‘j %
| ; Industrial conflicts & dlspu:tes (strll\es & lock outs)‘ Sq‘ttlement of conflicts' '__‘-’]‘ i ‘
' & prevention of conflicts. | . _ : TR
Counseling: ’ L e
Unit5: Meaning & emergence| ofcbunselmg, counsel:ng rpcbss role ofcounsele A
nit-5: 5 fi
model of counselmg, a?proaches of couns Imi,,; mudern trend
counselmg . f=: : 5
P.Subba Rao, Essentials of HRM & IR. New Delhl Hlmalaya Publ:cano i
Text Books: i
e House Lp
Aswathappa, Human Resource management, New Delhi : McGraw Hill
Reference Books: | Dessler, Human Resource Management, New Delhi : Prentice Hall India.
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Discipline Specific Elective-5

Human Resource Management 14
Course Code: _ g T
BBAH602 : BBA -Semester-VI PO -
Team Building, Training & Development S
Course
Qutcomes:
CoL. Un_dt_zrstanding the concepts, theories, models & techniques and rationale of’ | g
training and development. i
COz2. Assessing training needs at different levels of an organization. dgic
CO3. Applying the methodologies & techniques of team building &training to i h‘l
develop a training plan for individuals and teams. ' |
CO4. Designing training programs for enhancing organization’s effectiveness.
COs. Evaluating training and development programs and various problems of |

measurement for training effectiveness of individuals and teams.

Course Content:

Unit-1:

Understanding Teambuilding: Overview of groups: Formation of group:
Group dynamics; Group structure and Group cohesiveness; managing group
and inter-group dynamics in organization. Difference between group and
team

8 Hours

Unit-2:

Team Building Process: Overview of teams: definition, types, and stages
of team development: Teambuilding techniques, need of team, Purpose of
teams, Quality circles and self managed teams: evaluating team's
performance; teams and high performing organizations.

8 Hours

Unit-3:

Intra Team Dynamics:

Goal setting for team: Defining roles: Responsibilities of team
members. initiating interpersonal skills; Interpersonal communication
barriers and gateways to communication.

Leadership and management of team: Sources of powers and influence:
Leadership models and styles in teams: Contingency approach to effective
leadership; Situational leadership in teams; Transformational leadership;
Leadership in decision-making process. Leadership in times of change in
the team. ' '

8 Hours

Unit-4:

Concept of Training and Development:

Definition;  Aim  and  philosophy . of  training;  Trainers,
Consultant and Organizational Climate for training; Component of training:
Training skills, Learning and training: Learning theories; Organizational
learning and Learning Organization; Conditions for effective learning:

| Continuous learning and development, Principles of learning. Differences

between training and development.

ﬁ Hours

Unit-5:

Training Need Identification and Training Method:

Identifying and analyzing training needs: Types of training. Induction
training, skill oriented training. orientation training. training development
JIdentifying various stages of training benefits and disadvantages of training
Planning and designing: Training and flevelopment programmes planning

and designing: Teaching .nclytg"@m\ﬂammg methods; On-the-job

8 Hours

B it

training; ‘Q,%)/"‘\\ 2N ., Off-the-job

Pa geT09




training. Monitoring and evaluation of training programme; Follow up,
Economics and effectiveness of training programme.

Gold N.. Teamwork., Multi-Professional Perspective, New Delhi

Text Books: Palgrave.
Yukl, Leadership in Organisations, New Delhi : Pearson. :
Hersey P.. Blanchard K. & Johnson D., Management of Organizational
Behavior, New Delhi : Prentice Hall.
Reference Books:

Ray D., Teaming Up, New Delhi : McGraw-Hill
* Latest editions of all the suggested books are recommended.

BBA Syllabus as per CBCS (2019-20) ~ Page 110




Discipline Specific Elective-6

Human Resource Management BV 4L
Course Code: ) T-0
BBAHG03 BBA -Semester-VI Po -
Organization Design & Development il
O-Eﬁ%ﬁsz On completion of the course, the students will be : t
col Understanding the concepts, theories, and techniques of organization | |
g change, design and development.’ |
CO2. Analyzing the relationship among organizational change, redesign, and 1
organizational effectiveness.
CO3. Analyzing the organization situation & business context and preparing the
plan for initiating change interventions for effective functioning,
CO4. Applying organizational design techniques to develop the appropriate
organizational structure for better results.
COs. Evaluating the impact of changing technology and business environment
structures and design.

| Course Content: i

Organizations and Organizational Theory: i
Definition, Prospective Dimensions, Strategy, Organization design & !

Unit-1: S
= effectiveness S enrs
Organizational Purpose & Structural Design: f .i
Basic challenges of organizational Design - Fundamentals nf'l
Unit-2: Organizational structure, Internal Design Elements. Organization size & | 8 Hours
life cycle. '
= : 2 | Rai
Organizational Culture & Ethics : |
: Innovation & change, Decision making processes & organizational S
Unit-3: | ; & B e & 8 Hours
earning.
Managing Innovation & Change Individually: Process of OD, o
Unit-4: Individual and Interpersonal Interventions. ! 8 Hours
Managing Innovation & Change in Organization:
oo Team / Group Interventions, Intergroup Interventions, Techno Structural P
Unit-5: Chs oL P 8 Hours |
Interventions, Strategic Change. | ;
Text Books Thomas G. Cummings and Christopher G. Worley, Organization ] S _-5
LEALBUORY Development and Change, New Delhi: Thomson South-Western. [
! | |
Richard L. Daft. Organization theory & Design ., New Delhi: Cengage | :
Press. I |
Thomas G. Cummings and Christopher G, Worley. Organization |
S s Development and Change, New Delhi: Thomson South-Western. '
el e Cummings &Worely, Organization Development & Change. New Delhi: | - i
Cengage Learning’s India Ltd. [ 5 !
Nilkant&Ramnarayan, Managing Organizational Change, New Delhi: |
Response Books. : L3
Singh Kavita, Organization Change & Development, New Delhi: Excel | ;
Books. ! ik j
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Tsoukas& Knudsen, The Oxford Handbook of Orbamzanonal Theory,
New Delhi : Oxford University Press.
* Latest editions of all the suggested books are recom mended
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Discipline Specific Elective-4

International Business L-4
Course Code: B T-0 |
BBAIGO1 BBA -Semester-V1 i po
Forex Management ‘.—'-"‘:' -;
Course On completion of the course, the students will be :
Outcomes: :
col Understanding the forex  market and the underlying macroeconomic
e fundamentals concepts that drive the financial markets. |
CO2. Understanding the various financial institutions 1nvolVed in Forelgn
, Exchange Market.
CO3. Developing numerical skills to be able to forecast future trends
CO4. Analyzing various management situations in a comparative manner.
COs. Developing knowledge of forex markets and interest rates. '

Course Content:

Unit-1:

Introduction: Meaning of the term “Foreign Exchange”, Ekchange Market,
Statutory basis of Foreign Exchange, Evolution of Exchange Control,
Outline of Exchange Rate and Types, Import Export Overview

8 Hours

Unit-2:

India’s Forex Scenario: Balance Of Payvment (BOP) crisis of 1990,
LOERMS, Convertibility, External commercial Borrowings.

8 Hours

Unit-3:

Introduction to International Monetary Developments; Gold standard,
BrettonWoods’s system, Fixed-Flexible Exchange Rate Systems, Euro
market. Finance Function: Financial Institutions in International Trade.

8 Hours

Unit-4:

Methods of IN Trade Settlement: Open Account, Clean Advance,’.
Documentary Credit, Documentary Collection. Décumentary Credits |

(Letter of Credit): Types of LC — Parties, INLOTERMS. CLE.. BOB.,
CLP.

Unit-5:

Introduction to Exchange Rate Mechanism: Sgot-: Forward Rate,
ExchangeArithmetic. Deriving .the Actual Exchange Rate: Forwards,
Swaps, Futures and Options. Guarantees in Trade: Performance, Bid Bond
etc.

Text Books:

I Fabozzi, Foundations of
Financial Markets and Institutions, New Delhi: Pearson
Education, .

Reference Books:

1. Bhole L.M., Financial
Institutions and Markets New Delhi: McGraw-Hill;

Srivastava. R.M &

Nigam Divya, Management of Financial Institutions, New
Delhi: Himalaya. H

3 Khan M.Y., Financial

Services, New Delh; Mc Graw Hill. ;

(8]

i

* Latest editions of all the suggested books are recommended.
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Other [ssues: Growing concern for ecology.

Discipline Specific Elective-5 I ;
International Business -4 jh I
%‘1& BBA -Semester-VI | ,l:f: Wi
International Business Environment Ced |
Course On completion of the course, the students will be :
Qutcomes: , . ! s
Understanding various concepts and strategies -of International business,. |
Co1. : e ; Pt e =95
trade theories, trade blocks and international economic institutions. ;
CO02. Applying the environmental analysis techniques to evaluate the global |
business environment in terms of economic .social _and legal aspects. P
CO3. Analyzing the international business concepts with functioning of global |
trade. | fi” !
CO4. Understanding the impact of regional trade blocks , foreign exchange & !
interest rates and International economic institutions & agreements on the
operation of a multinational corporation. R
COs, Analyzing the international business and strategies adopted by firms to
| ' expand globally. | I 2 e
Course Content: L 51 o
Environmental of International Business:
| Framework for analyzing international business environment — Domestic, :
Unit-1: foreign and global environments and their impact on tnlernatlonal business | 8 Hours
decisions. Global Trading Environment. IR 2
International Financial Environment: i
; Foreign investments -Pattern, Structure and effecﬁ Movenients in foreign i
Unit-2: 8 Hours
exchange and interest rates.
International Economic Institutions and Agreements: 2
ke WTO, IMF. World Bank UNCTAD, International commodity trading and :
Unit-3: ; 8 Hours |
agreements, ! i
| |
Multinational Corporatmns and their involvement in Internationai I
Business: i _ &
Unit-4: Issues in foreign investments. technology transfer. pricing and regulations: | 8 Hours |
International collaborative arrangements and strategic alliances. i ! i
Regional Economic Groupings in Practice:
Regionalism vs. multilateralism, Structure and functioning of EC and LA
Unit-5: NAFTA; Regional economic cooperation. Emerging Developments and | 8 Hours |

1. Bennet. Roger, International Business. Financial Times,
Text Books: London: Pitman Publishing, London.
. Danoes, John D. and Radebaugh, Lee H., International

Reference Books:

Business: Environment and Operations,
Addison Wesley, Readings.

2. Griffin, Ricky W. and Pustay, Michael W, International
Business: A ‘Managerial Perspective, New Delhi:
Addison Wesley. Readings.

New Delhi:

|
|
o

3. Hill, Charles W. L;‘ Im,tz '\O_ml Business, Nc“ York:




: McGraw Hill. Bhaﬁacharyd B, Gomg Intematlona]

i | Response Strategies of the Indian Sector New Delhi:

- Wheeler Publishing.

. 5 4. Czinkota, M1chael R., et. al, lntemat:ona] Busmess
| New Delhi: the Dryclen Press, Fortworth 5 |

r

foud
* Latest editions of all the suggested books are re:corrfll mended.

{
| i
| i

'
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Discf‘lplirie Specific Elective Cod;-rse;f-ﬁ
~ International Busine_Ss' ek

BBA -Ser_nester-Vl:

' Course Code:

BBAI603 | =i e
International Trade Practices and Procedures
Course On completion of the course, the students will be :
Outcomes: -
co1 Understanding the concept of international busmess enwronmem and 115 A
: impact on businesses. bk s
CcO2. Developing international busmess p]anq .
CO3. Applying export compliance policies and procedures by way of company-
wide training programs.
CO4. Understanding logistics engineering and customer service staff on customs
export compliance requirements. -
COs5. Developing techniques for negotiating effectively w;thm various cultural

environments to increase market access for exports ; |
‘Course Content: : {

EXIM  Operations andf Documentation: Trade operations  and
documentation; Documentation areas and dimensions: Nature and

8 Hours

Uit 15 characteristic features of Exim documents; EDI and documentation. .
EXIM Policy Framework: Legal framework, Objective of EXIM policy; i
’ Policy overview — Facilities and restrictions; Getting started in export e
Unit-2: it Y : | 3 & P 8 Hours
usiness. _
International Trade Terms: Trade contract and trade terms; Trade terms and it
Unit-3: need for standaldlzatlon INCO terms. : 8 Hours |

Export Payment Terms: Crcdit risk maneigcment and payment terms; Main
features of payment terms -Advance payment, open account, documentary
collection, documentary credit - Documentary collection —DP and DA :
Unit-4: process and operation; Lefter of credit and parties involved; Process of | 8 Hours. .|/

opening and advising LC, Types of LC; Process and operatlon UCPDC - g
Major clauses; Consngnment sale.

Transit Risk 'M'anagemcnt: Nature of transit risk; Contract of cargo
insurance Parties involved — Insurer/assured, Indemnity and insurable
value; Perils and losses; Insurance policy and certificate; Cargo loss claims
— Procedure and documentation.

et Credit Risk Management: Export credit insurance — Concept IISIHOU'.SM'J.;
andimportance; Role of Export Credit Guarantee Corporation (ECGC);
Covers issued by ECGC.
Text Books: |. Khurana P.K., Export management, New Delhi: Cyber Tech
Publication. '
Reference Books: 1. Varshney R.L., Bhattacharya B, International Marketing

Management, New Delhi: S. Chand.

2. Daniels, lnternatiOnal Business, New Delhi: | Pearson
i:ducatlon -
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¥

of India, New Delhi. !
4. Gupta Parul, Export Import management New delhl Mc
Draw Hill. - .
5. Cherunilam F,, ! Intemat:ona] Trade and Export
Management. New Delhi: Himalaya Publication House.
* Latest editions of all the suggested books are recommefnded
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Core Course -4 : L-4
Course Code: ; ; | !
T Tt BBA- Semester-I1 i T-0
s s ‘Fundamentals of Accounting g:ﬂ
Course On completion of the course, the students will be : !
QOutcomes: -
Understanding the principles and theories of accounting'and identifying
cal. financial transactions that need to be recorded in accouruing.
CO2. Developing writing skills for recording financial transactions and preparing
l7 reports in accordance with GAAP. :
r CO3. | Analyzing the role of accounting information and its |Imllat10l'|b
' COA. | Analyzing increased exposure to errors and frauds.
1 €05, Analyzing the differences between cashbooks and passbooks. e _
| L Course Content: _j
. 3 : Introduction of Accounting:
; | Need of Accounting, Meaning of Accounting, Characlerlsllcs of
: ? Accounting, Stages of Accounting, Objectives of Ac-(;oummg,, Difference
| between Accounting. Accountancy and Book Keeping. Basis of
i Unit-1; Accounting, Functions of Accounting, Branches of  Accounting, 8 Honrs
[ Advantages or Role of Accounting, Limitations of Accounting. Basic
| Terminology. Generally Accepted Accounting Principles: Meaning. .
Classifications & Limitations. ' ,
;_ R To: Accounting Standards and Recording of Transactions: | 5
i Accounting Standards of India (only overview). Accounting Equations:
| Meaning and Calculations. Double Entry System: Meaning, Classifications,
! | Rules of Debit and Credit. Analysis of Transactions, Advantags and ; |
Unit-2: ! Disadvantages. Journal: Meaning, Objectives, Rules of Journalizing. | 8 Hours |
Advantages and Limitations; Sub- Division of Journal: Journal Proper and
.. Special Journal (Purchase Book. Sales Book, Purchase Return Book. Sales
‘ | ! Return Book, Bills Payable Books & Bills Receivable Books.)
i Numerical: Accounting Equations & Journal Entries.
4 i i
! Preparation of Cash Book, Classifications & bummarlmhun of
Transactions:
| € Cash Book: Meaning, Types of Cash Book (Simple, Duuble Column and
| Triple Column) and Petty Cash Book. Ledger: Meaning, Format. Ledger i
Unit-3: Posting. Balancing of’ Accounts. Difference between Journal & Ledger and | 8 Hours |
i Advantages. Trial Balance: Meaning, Objectives, Methods of preparing i
E Trial Balance, Advantages and Limitations. . ’
|; J Numerical:  Trial Balance (Preparation of Trial Balance or
| i Rectification of Trial Balance and Cash Book (Triple Column). i
| ' 23 | |
i An.aly sis and Interpretation of Transactions: l !
i Unit-4: 8 Hours |

! Final Accounts: Meaning, Ascertainment of Income, lradlnb and Profit &
{ LUh:) Accounts, Balance Sheet, Limitations, Prgmut;.c:hgjwj]lie preparing

BBA Sy]}abus as per CBCS (2
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Final Accounts and Manufacturing Accounts. Final Accounts with
Adjustments : Meaning of Adjustments, Accounting of Adjustments:
Closing Stock, Outstanding Expenses, Prepaid Expenses, Accrued Income,
Unearned Income, Depreciations, Bad Debts, Provision fo:{l Bad Debts and
Doubtful Debts, Provision for Discounts on Debtors, Reserve for Creditors,
Interest on Capital, Interest on Loan & Interest on Loan.

Numerical: Preparation of Final Accounts with Adjustments

Understanding the Concept of Rectification of Errors and BRS:
Rectification of Errors: Meaning, Methods. Types of Errors from the point
of view of Rectifications. Bank Reconciliation Statement (BRS): Meaning.

8 Hours

Text Books:

Unit-S: Need, Objectives, Importance, Steps of Preparing the Bank Reconciliation
Statement. Methods or Techniques of preparing BRS.
Numerical: Preparation of BRS.
1. Accounting Equations and Journal Entries.
Numerical 2. Trial Balance (Preparation of Trial Balance & Rect:f‘catlon of Trial
' Problems to be Balance. -
- ask in external 3. Preparation of Cash Book (Triple Column only). |
examination 4. Preparation of Final Accounts with Adjuslmenls [
5. Preparation of BRS. .
Z I. Ramachandran &Kakani,  Financial Accounting for

Management, New Delhi: McGraw Hill.

Reference Books:

1. Bhattacharya. S.K, Accounting for Management: Text and
Cases, New Delhi: Vikas Publishing House,

2. Bhattacharya, How to Read a Balance Sheet; Adapted to
Indian laws & requirements, New Delhi; Oxford and IBH
Publishing Company Pvt. Ltd.

3. Grewal T. S. ,Introduction to Accounting. New Delhi : S,

Chand & Company. -
4. Horngren, Charles T., Sundem. Gary L., Elliott John.A and
Philbrick, Donna, Englewood Cliffs: Introduction to
Financial Accounting, Prentice Hall International. |
Maheswari&Maheswari, Accounting for Managers, New
Delhi : Vikas Publishing House. Banerjee Ashok, Fmancml
Accounting, New Delhi : Excel Books.
6. Goyal V.K. & Goyal Ruchi, Financial Atcoummg New
Delhi: PHI.
7. Juneja, Jain, & Chawla, Fundamentals of Au,ountlng, New
Delhi: Kalyani Publisher,
* Latest editions of all the suggested books are reco_mmeﬁded

LA
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Q1A Sy Nebus.
BBA-Semester IT PM Ko (ed

FUNDAMENTALS OF ACCOUNTING

Course Code: BBA216/BBA104 L-3, T-2, P-0,C4

Objective: The basic objective of this course is to provide fundamental knowledge about Financial Accounting.

Unit-wise Course Contents:

1. Accounting - Meaning and Concepts: Difference between accounting and book keeping, Importance and
Limitations of Accounting, Users of Accounting information, Accounting Principles, Conventions and
Concepts.

(8 Hours)

2. Subsidiary Books: Recording of transactions in Subsidiary Books of Accounts, Preparation of Journal, Ledger
and Trial balance.
(8 Hours)

3. Preparation of Final Accounts: Preparation of final accounts with adjustments (including manufacturing
account), Depreciation Accounting.

(8 Hours)

4. Valuation of Stock: Accounting for Negotiable Instruments. Reserve and provision.

(8 Hours)
5. Accounting Errors and Rectification: Preparation of Bank Reconciliation Statement

(8 Hours)
Text Books:
1. S K Bhattacharya & John Dearden, Accounting for management, Vikas Publications, 1987,
2. Jain S.P. &Narang K.L., Advanced Accounting, Kalyani Publishers.
Reference Books:
1. Maheshwari S.N. &Maheshwari S.K., Corporate Accounting, Vikas publications, 1995.
2. Robert Anthony & Hawkins, Accounting Test and Cases, 1995, Richard D. Irwin London.
* Latest editions of all the suggested books are recommended.
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Course Code:
BBACC203

Core Course -6
- BBA- Semester-11

Business Environment

P-0
C-4

Course
Outcomes:

On completion of the course, the students will be : |

|
{

CO1.

Understanding the business concept and theories of the various
constituents of environment and their impact on. businesses.:
n’

CO2.

Understanding the economic, socio cultural, political and techno[oblcal

environment and its impact on business forecasting. ;‘

|

CO3.

Applying the environmental analysis techniques in practice.

COA4.

Analyzing the impact of technology on society and economy both.
|

Analyzing GATT/ WTO and Global Liberalization for globahzatlon of
Indian Business.

J
1
|
|

Course Content:

Unit-1:

An Overview of Business Environment: ;

Meaning of Business Environment, Types of Environment- External and
Internal. Business- Meaning, Nature/Characteristics, Scope, Classification
of Business, and Objective of Business. -

i

8 Hours

Unit-2:

Environmental Analysis and Forecasting: E

Environmental Analysis: ;

Stages of Environmental Analysis, Approaches to Enwronmental Analysis,
Techniques for Environmental Analysis and Benefits.

Environmental Forecasting: |

Steps. Types, Techniques and Limitations ! i

Economic Environment: i !

Nature of Economy, Structure of Economy, Econom c Policies and
Economic Conditions

8 Hours

Unit-3:

Political and Government Environment:

Functions to State, Government and Legal Environment, Economlc Role of
Government in India. i

Natural & Technological Environment: '

Concept of Natural Environment, Concept of Technologlcal Environment,
Innovation, Technological Leadership & Fellowship, 'Technology &
Competitive Advantages, Sources of Technological Dynamics, Time Lags
in Technology Introduction, Impact of Technology on G]oballzatmn and
Transfer in Technology.

8 Hours

Unit-4:

Societal Environment: _ ;

Business and Society, Professionalization, Business Ethics, Business &
Culture, Technological Developments and Social Change.

Social Responsibility of Business:

Classical & Contemporary Views. Social Orientation of Buslm.ss factors
affecting social orientation responsibilities to different s, the Indian

8 Hours

BBA Syllabus as per CBCS (2019-20)
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Unit-5:

|

1

|

—— e
situations, i !

GATT/ WTO and Global Liberalization:

Objectives, an evaluation of GATT. the Uruguay Round Agreement, GATT
& WTO, functions of WTO, salient features UR agreement

Globalization:

Globalization of World Economy, . essential condlllons o_f globalizations,
foreign market entry strategies, pros & cons of globalizations and
globalization of Indian Business. {

8 Hours |

Text Books:

|.Francis Cherunilam, Business Environment Text & Cases New Delhi;
Himalayan Publishing House.. i

Reference Books:

I.Sundaram & Black: International Business Enwronmbnt Text
andCases, New Delhi; PHI ;

L
i

2. Avid W. Conklin. Cases in Environment of Bi:sinj&ss, New
Delhi: Sage Response Books. |
3. Czinkota, Ronkainen, Moffett, New Delhi ; ‘International

Business. Cengage.

4. Mark Hirschey. Economics for Managers. New Delhi;
Cengage. i

5. Palwar, Economic Environment of Business, New Delhi;
PHI.

6. Justin Paul, Business Environment: Text & Cages, New
Delhi, McGraw Hill. D.N. Dwivedi, Managerial Economlcs
New Delhi ;Vikas Publishing House.
* Latest editions of all the suggested books are :ecornmended
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BBA-Semester Il
BUSINESS ENVIRONMENT

Course Code: BBA201 L-4, T-0, P-0,C4

Objective: The basic objective of this course is to provide knowledge about the Indian business environment.

Unit-wise Course Contents:

Basic Concepts of Business Environment: Concept, Significance, Factors affecting Business Environment,
Interaction Matrix, Process of Environmental Scanning, Social Responsibility of Business, Barriers, Arguments
(For & Against).

(8 Hours)

Types of Economic Environment: Economic System- Capitalism (Features, Merits and Demerits) and
Socialism (Features, Merits & Demerits), Mixed Economy (Features, Merits and Demerits) Public Sector and
Private Sector with their changing roles.

(8 Hours)

Economic Policy and Business: Industrial Policy in India , Its historical perspective, Industrial Sickness, IRD
Act 1851, MNC- as a source of technology, Collaboration and Joint Venture.

(8 Hours)

Government and Business: Role of government in regulation and development of business, Monetary Policy,
Fiscal policy, MRTP, FERA & FEMA. Consumerism, Consumer Protection
Act 1986.

(8 Hours)

Economic Environment after Globalization: The New Economic Policy, GATT and WTO-Objectives,
Function and Principles of Globalization.

(8 Hours)
Text Books:
I. Adhikari M, Economic Environment of Business, S Chand, 2000.
2. Ghosh, Economic Environment of Business, Vikas Publishers, 2004.
3. Morrison I, Thelnternational Business Environment, Palgrave, 2003.
DELETED

Reference Books:

1. Agarwal R, Business Environment, Excel Books, 2002.

2. Bedi Suresh, Business Environment, Excel Books, 2004.

3. George A. & Steiner G.A., Business, Government and Society, Macmillan.

* Latest editions of all the suggested books are recommended.
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Core Course -13 _ .
1 i

Acounting, New Delhi : Nirupam Sahitya Sadan. |

: L-4
Course Code: BBA-Semester-V T-0
BBACC501 . P-0
Management Accounting C-4
Course On completion of the course, the students will be s
Outcomes: | i
col Understanding the basic concepts and processes used to determine product
5 costs.
Cco2. Understanding the concept and importance of ratio analys s and cash flow
' analysis.
CO3. Applying cost -volume prof't analysis techniques to calcﬁlate break even
point .
CO4. Applying various techniques of financial analysis to assess financial
position of a firm.
COs. Analyzing financial information for cost ascertainment, planmng, Lcontrol
and decision making.
COe6. Developing standards and budgets for planning and control hng cost.
Course Content:
| Introduction to Management Accounting:
Meaning and concept of management accounting, nature, s}cope, objectives
Unit-1: and limitations of Management Accounting. D:stlmctmn between 8 Hour
x Management accounting, Financial accounting and Cost accountm;, Tools i
and techniques of Management accounting. i
Financial Analysis :
Unit-2: Meaning, objectives and limitations, Techniques of l“ma.h(:lal Analysis - 8 Houts
Comparative analysis, Common size statement, Trend ana]ySis
Ratio analysis:
Meaning and importance of Ratio analysis, Profitability rat§os— Gross profit
Unit-3: & Net Profit Ratios, Activity ratios-Stock, Debtors, Cred:tors & Capital 8 Howrs
3 turnover ratio, Liquidity ratios-Current and Quick Ratio. So]vem,y ratios — et
Debt equity ratio, Capital gearing ratio & interest coverage ratio.
Cash Flow Analysis: |
Meaning of cash flow statement, Difference between funds flow and cash
Unit-4: flow statement, Utility of Cash Flow statement, Limitations of Cash Flow S H
: statement, Presentation of format of cash flow statement as per AS-3. e
(Format only, No numerical) !
[
Cost- Volume- Profit Analysis: "
Meaning of Marginal Costing, Fixed and variable elements: lof cost. Concept ;
Unit-5: of contribution, Cost-Volume-Profit Analysis, Profitsvolume—Ratio (P/V 8 Hours
Ratio) and Break-even analysis, Margin of Safety, lrnpona¥ce of CVP, P/V |
and Break even analysis.
Text Books: 1. Agarwal B.K.. Agarwal Rajeev. Cost and Management

' Beference. Books:

I. M.N. Arora, A Text book of Cost & Management
Accounting, New Delhi : Vikas Publishing House.

BBA Syllabus as per CBCS (201




R e

b A e S S

|
i

2. Pandey, LM.. Management Ac-.ountmg New Delh: Vikas
Publication
3. Kishore Ravi M., Advanced Management Acuountﬁng, New
' Delhi : Taxmann. i
4. Khan & Jain, Management Accounting, New. Delhi
McGraw-Hill.
* Latest editions of all the suggested books are recomme%nded
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BBA-Semester I11

MANAGEMENT ACCOUNTING

Course Code: BBA305 L-3,T-2, P-0,C4

Objective: The basic objective of this course management accounting.
Unit-wise Course Contents:is to provide fundamental knowledge about

1. Introduction to Management Accounting: meaning, nature, scope, advantages and limitations.
Relationship of Management Accounting with other disciplines. Difference between cost accounting and managerial
accounting. : (8 Hours)
2. Marginal Costing: Concept, Difference between absorption costing and managerial costing, Advantages
and limitations of marginal costing, Break Even Point P/V ratio, CVP analysis. (8 Hours)
3. Financial Analysis: Meaning, objectives and limitations, Techniques of Financial Analysis (Comparative
analysis, Common size statement, Trend analysis). (8 Hours)
4, Concept of Standard Costing: Standard cost and estimated costs. Advantages and limitations of standard
costing, Calculation of Material variance, Labor variance and Overhead variance. (8 Hours)

5. Responsibility Accounting: Concept of Responsibility accounting and Types of Responsibility Center

(8 Hours)

Text Books:

1: Horngren et al, Introduction to Management Accounting, Pearson, 2002.
2. Khan & Jain, Management Accounting, Tata McGraw-Hill, 2006.

3. Pandey I. M., Management Accounting, Vikas Publications, 2004.

Reference Books:

I3 Bhattacharyya S.K. &Dearden J., Accounting for Management, Vikas publications, 1987.
Z, Kishor Ravi M., Advanced Management Accounting, Taxmann.

* Latest editions of all the suggested books are recommended.
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Generic Elective Course — 1

Contract of Bailment and Pledge: Meaning. Kinds, Duties & Rights of
Bailer, Duties & Rights of Bailee: Llcn- Meaning & Types: Finder of
Goods- Meaning and Rights; Termination of Bailment: Plédge- Meaning of
pledge, pledgor &plegdee. nghts & duties of pledge piedgor &plegdee.

_ !
Course Code: BBA-Semester-1 | %_3 i
M : o i ¢
RRASRIRE Business Law | CP:[,_:
. Course On completion of the course, the students will be : 1
. Outcomes: '
' COl. Understanding the basics and essentials of having a valid contract.
CcO2. Understanding the difference between valid and void ccpntracl and thelr
related consequences.
COJ. Understanding about the essentials of having contract of agd;nmes rights and
duties of agent etc. |
CO4. Understandmg the concept of negotiable instrument and their utility in
normal business operations.
, COS. Analyzing the contract of Bailment and Pledge.
Course Content: I ]
Indian Contract Act 1872 |
Contract - Meaning, Characteristics and Kinds; Essentials of valid-contruct.
Offer and acceptance: Valid offer, Acceptance. Communication of offer
and acceptance, Revocation of offer and acceptance. Lapse of an offer.
Capacity of Parties: Who is Competent to contract, Position of Agreements
with a Minor, Position of persons of Unsound Mind, Persons disqualified by
| Course Law: ' ’ -
 Quteomes: Consideration: Meaning. Essential Elements of Valid Consideration, o
Stranger 1o Contract, Contract without Consideration:
Free Consent- Meaning of Consent, Meaning of Free Consent. Meaning ;
Coercion and its effect. Meaning of Undue influence and its effects,
Meaning of Fraud and its effects, Meaning of Mlsreprebentanon and its
effects and Meaning of Mistake and its effects.
' Void Agreement: Meaning of Void Agreements, Agreements in restraint
: of marriage, trade & legal proceedings, Uncertain Agreements, Wagering
Agreements, Distinction between contracts of insurance and wagering
agreements, Agreements Contingent on Impossible Evcms, Agreements to
do Impossible Acts, Restitution.
Unit-2: Contingents Contract: Meaning, Essential Features and Rules. !
nit-2: 8 Hours |
Performance of a Contracts- Meaning and Types. - |
Discharge of Contracts- Meaning and Modes. '
Remedies for Breach of Contracts- Meaning, A 1t:upal0ry, Actual Breach
of Contracts, and Remedies,
Quasi — contracts- Meaning and Features.
Special Contracts:
Contract of Indemnity and Guarantee: Inl'roducli(bn. Contract of
Indemnity, Contracts of Guarantee, Extent of Surety’ s L nblhtv. Kinds of
Unit-3: Guarantee, Rights of Surety, Discharge of Surety. 8 Hours

BBA Syllabus as per CBCS (2019- 20)




Unit-4:

Contract of Agency: Meaning, Creation of Agency, Termination of
Agency. Irrevocable Agency: Agent- Meaning, Who mayibe Agent, Agent
vs. Servant, Agent vs. Indgependent Contractor, classification of Agents,
Extent of Agent Authority, Delegation of Authority of Agent. Meaning &
Appointment of Sub- Agent, Meaning of Substituted Agent, Rights and
Duties of Agent, Principai- Meaning and Position of Principal.

8 Hours

Unit-5:

The Negotiable Instruments Act, 1881:

Negotiable Instruments- Meaning, Characteristics. Presqmptlons Types,
Promissory Note- Meaning and Characteristics, Bills of Exchange-
Meaning and Essential Characteristics, acceptance-: Meaning and
Characteristics, Cheque- Meaning and Characteristics. , Crossing of
Cheque, Holder and Holder in due course, Endorsement, Dishonor of Bill,
Noting, Protesting and Hundies. i B

8 Hours

. Kuchhal M C, Busmeﬁs Laws, New Delhi: Vikas Publishmg
House.

) het’erencc Books:

I. Sharma, J.P. and SunainaKanojia. Busmes« Lam New
Delhi: Ane Books Pvt. Ltd.

2. Chadha P R Business Law, Galgotia, New Delhi: Pubhshmb
Company.
3. Maheshwari & Maheshwari, Business Law. qu Delhi:

Natmn‘it Publishing House. i

4. Singh. Avtar, The Principles of Mermnnle Law, Lucknow
Eastern Book Company,. |

5. Tulsian P.C., Business Law, New Delhi: McGraw Hl"

I
g

* Latest editions of all the suggested books are recommended.

BBA byllabus as per CBCS (2{}19 -20)
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BBA- Semester |
BUSINESS LAW

Course Code: BBA112/BBA202 L-4, T-0, P-0, C4

Objective: The basic objective of this course is to provide knowledge about the Business Laws. Unit-wise Course
Contents:

1. Indian Contract Act: Definition and Essentials, Contracts agreements, Offer & Acceptance, Consideration,
Capacity of Parties, Free consent, Performance of Contracts. Termination of contract, Consequences and
Remedies of contract termination.

(8 Hours)

2. Contingent Contract: Implied, Quasi contract, Indemnity Contract, Guaranteed contract, Bailment, Lien,
Pledge contract, Agency contract.
(8 Hours)

3. Sales of Goods Act: Sales contract- Definition, Feature, Formation of contract , Contents of sales contract-
Goods, Price, Condition and Warranty, Ownership of goods and transfer, Performance of sales contract,
Delivery, Rights of unpaid sellers, Auction sale.

(8 Hours)

4. Indian Partnership Act: Definition and Nature of Partnership, Partnership deed registration of firms and
consequences of non registration. Mutual and Third parties relation of partnership, Dissolution of partnership.
(8 Hours)

5. Negotiable Instruments: Definition, Features, Types, Recognition And Endorsement of Negotiable

Instruments
(8 Hours)

Text Books:
I. Gulshan 1.1, Business Law, New Age International Publisher.
2. Gulshan J.J., Company Law, New Age International Publisher,
3. Kuchhal M.C., Business Law, Vikas Publication.
Reference Books:
I. Avtar Singh, Principles of Mercantile Law, Eastern Book Company, 7th Edition.
2. Dr. B.N. Agarwal- Business Law- Navyug Publications, Agra
3. Relevant Acts D @\e‘\(ed

# Latest editions of all the suggested books are recommended.
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curb poverty, inequality, unemployment and inflation.

' Course Code: BBA-Semester-1 ' ' T-0
ey Indian Economy 22
- t
Course On completion of the course, the students will be : }
QOutcomes: {
o1 Understanding the basic charactensncs of Indian econq)my' its potential on
i natural resources in order to relate them with economic de\qelopment i
Cco2. Understanding agricultural foundation, economic growth a’nd development
and its contribution to the economy as awhole. | |
COa3. Analyzing the progress and nature of agricultural sector and its contribution
to the economy as a whole.. |
CO4. Developing plans to promote small scale industries in Ind:a and enhance
overall performance of domestic sector.
COS. Developing a perspective on the different problems and approaches to
economic planning and development in India.
CO6. Assessing the planning undertaken by the government of ]ndla in order to
have knowledge and lay them as foundation of the ongmhg planning and
economic reforms.
CcoO7. Analyzing issues and challenges of Indian Economy and make plans and to

Course Content:

Unit-1:

l

Structure Of The Indian Economy:
India As A Developing Economy; Indian Economy On The Eve Of
Independence; National Income Of India: Trends And |Levels; Human
Resources And Economic Development; Human ‘Development In India;
Occupational Structure And Economic Development; Natural Resources,
Economic Development And Environmental Degradation; Infrastructure In
The Indian Economy; Socidl Infrastructure And Social 'Scctpr.

Unit-2:

Planning And Economic Development:

Objectives And Strategy Of Economic Planning In ]ndla Approach To The
Ongoing Five Year Plan, Regional Planning In India. Fipancing Of The
Plans. Economic Reforms ln India — Main Features And Athsevemcntc.

8 Hours

Unit-3:

Domestic Sector: :
Institutional And Technological Reforms In Indian Agriculture;
Agricultural Finance And Marketing: Agricultural Prices And Policy;
Industrial Policy; Sources Of Industrial Finance; Role Of Small Scale And
Cottage Industries In Indian Economy. i

8 Hours

Unit-4:

External Sector of The Economy: [

India’s Balance Of Payments - Problems And | Soiutions Trends.
Composition And Direction Of India’s Foreign Trade; Ne\v Trade Policy:
WTO And Indian Economy; Foreign Investment Inflows; Ipd;a s Exchange

Rate Policy.

8 Hours

Unit-5:

Issues And Challenges Of Indian Economy:

Problems Of Poverty; Inequality: Unemployment And lnt]auon - Strategy
And Policy Of The Government; Food Security And Public Distribution
System; Salient Features Of The Relevant Union Budget, |

8 Hours

BBA Syllabus as per CBCS (2019- 20)
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~ Text Books: | Datt&Sundharam, Indian Economy, New Delhi: S Chand.
| 1. Uma Kapila, India's Economic Development Since 1947.

Reference Bouki: 2. M:sr-a&-Purl, Indian Economy, New Delhi: l%-hmal aya

; Publishing House. - o EaE ki

| * Latest editions of all the suggested books are recommended. | ]
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BBA-Semester VI p A KGM Czqi -

INDIAN ECONOMY

Course Code: BBA601 L-4, T-0, P-0, C4

Objective: The basic objective of this course is economy to provide fundamental knowledge about Indian

Unit-wise Course Contents:

1. Introduction to Indian Economy: Meaning of Economy, Economic Growth and Development,
Characteristic of Indian Economy, Factor affecting Economic Development. Resources in India-(Natural &
Infrastructural). (8 Hours)

2. Population & Employment Control Policy in India: Human Resource Development, Population Policy
in India, Poverty & Unemployment in India, Programmes& Policy. (8 Hours)

3 Economic Policy And Industrial Sector: Economic planning-Objectives, Characterstics, Need &
Importance, Current Five Year Plan, Planning Commission, Private Sector, Public Sector & Joint Sector, Co-
operative Sector. (8 Hours)

4. Indian Agricultural Sector: Problems and prospects of Indian Agriculture, Development during Plan
Period, Land Reforms-Need & Scope , Position, Problems and prospects of large scale industries (Iron & Steel,
Sugar, Cotton), Green Revolution. (8 Hours)

5 Financial Institution In India: Role of commercial bank and Financial Institutions, Small Scale Industry,
Role of small Industries in Indian Economy, SSI Policy.

(8 Hours)

Text Book:

1. DuttRuddarSundaram, Indian Economy, S. Chand & Company Ltd. Reference Books:
2. Puri& Mishra, Indian Economy, Himalaya Publishing House.

3. Khan M.Y., Indian Financial System, Tata McGraw-Hill.

* Latest editions of all the suggested books are recommended.
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Generic Elective Course-3

L-4

winding up and winding up subject o supervision of mun Winding up of
unregistered companies.

CourseCode: - BBA-Semester-11
BBAGE201 ; T-0
Company Law ‘ P-0
- ' e C-4

Course On completion of the course, the students will be : i -

Outcomes: :

Col. Understanding the concepts and provisions of company law.

CO2. Understanding the concepts of share capital and the d;tference between a
member and a share holder. e

CO3. Understanding the various concepts and procedures‘ for effective e

: _ management of a company.

COA4. Understanding the legal procedure and provision of wmdmg up a company.

COS. Understanding the various concepts borrowing power and charges on
assets. .

 Course Content:
' Introduction: Company — Definition. types, features, Privileges of private
company. Conversion of private company into public company.

Unit-1: [ncorporation of company, Promoters. Preliminary or pre incorporation 8 Holrs
contracts. Certificate of incorporation. Prospectus, ‘Commencement of b
business. Doctrine of Indoor management. Concept of hﬂ:ng of corporate
veil. Comparison between private and public company..

Share Capital & Membership:
Memorandum of association, Articles of association and dlfterence between
them. Meaning, kinds, alteration and reduction of share capital. Share

Unit-2: certificate. Share warrant, Transfer and transmission of shares. 8 Hours |
Member Vs. Shareholder. Who can be a member, Modes of acquiring i
membership, Cessation of membership. Rights & lability of a member and |
register of members. i |
Company Management: -

Types of meeting, Essential and legal rules for a valid meeting. Voting
rights and proxies. Principle of majority rule and its _exceptions and

Unit-3: protection of minority. Types and circulation of resolution, minutes of | 8 Hours
meeting and adjournment of meeting.

Meaning, types. appointment, retirement, removal. powersand liabilities of
| directors. Directors identification number. i
Borrowing Powers and charges on Assets:
Extent, types and methods of borrowing. Concept of ultra-vires and intra- :

Unit-4: vires borrowings. Creation and types of charges on assets. Concept of | 8 Hours
crystallization of floating charge. Priorities and differences between fixed
and floating charges. Registration of charges and its !epht}, Consequences i
of non-registration of charges 3
Winding Up: : |

Unit-5: Meaning and modes of winding up. Winding up by Court. voluntary 8 Hours !

Text Books:

1. Kapoor,N.D.:Elements of Mercantile Law :NewDelhi:Sultan
Chand Publications.

'BBA Syllabus as per CBCS (20 19- 20)
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BBA-Semester IV
COMPANY LAW

Course Code: BBA405 L4, T-0, P-0,C4

Objective: The basic objective of this course is to provide fundamental knowledge about company law.

Unit-wise Course Contents:

1. Introduction: Company- Definition, Characteristics, Lifting of corporate veil.

(8 Hours)

2. Formation of Company: Types of company, formation of company, Memorandum of Association, Article of

Association.
(8 Hours)

3. Issues Related To Shares of Company: Prospectus, Share capital- Issue, forfeiture and surrender of shares &
allotment, SEBI guidelines on allotment. Transfer and Transmission of Shares, Debenture.
(8 Hours)

4. Management of Company: Direcfors. Appointment and tenure, executive and non-executive directors,
remuneration, duties. Principle of majority rule and protection of minorities at common law and under statute.

(8 Hours)

5. Capital Management: Borrowing Powers, Winding up, Meeting.
(8 Hours)

Text Books:
1. Kapoor N.D., Elements of Mercantile Law, Sultan Chand Publications.
2. Gogna, P.P.S., 4 Text Book of Company law, Sultan Chand Publications.
Reference Books:
3. Singh, Harpal, Indian Company law, Galgotia Publishing Company.
4. Kapoor N.D., 4 Book of Company law, Sultan Chand Publications. Delete d :

* Latest editions of all the suggested books are recommended.
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: Course Code:

BBAGE301

Generic Elective Course — 5 ;
'BBA-Semester-IIl |

Cost Accounting

L.

T-0
P-0
C-4

Course

QOutcomes:

On completion of the course, the students will be : |
]

COLl.

Understanding the various accounting concepts and standards.

CO2.

Analyzing the working of non-profit Drganl?atlon and their accounting
procedures. {

CO3.

Applying the concept of accounting in various ol;her formats of working
like. royalty accounting, branch accounting, and hire purchdse etc.

S

CO4.

Analyzing the profit and loss from working in partn;ershlp with the
accounting information developed.

COs.

Dewlop:m, the accounting'procedure to cope up with any format and type
of business transaction.

Course Content:

Unit-1:

Introduction of Cost Accounting:
Meaning & Definition of Cost Accounting, Difference between Cost,

Costing, Cost Accounting and Cost Accountancy. Nature .of Cost
Accounting. Scope of Cost Accounting, Principles of Cost Accounting. ;
Functions of Cost Accounting, Types and Techniques of Cost Accounting,
Methods of Cost Accounting and Importance of Cost Accounting. Cost:
Elements, Concepts and Classification (As Per CAS-I) ‘Element of Cost
(Material, Labor and Expenses), Overheads, Classmcatlon of Overheads,

Preparation of Cost Sheet. ¥

- 8 Hours

Unit-2:

Cost Audit: i | f

Definition, Concept, Functions and Advantages. Matgerial Control:
Concept, Meaning, Advantage, Objective and Methods Techniques of
Material Control (ABC Analysis, VED Analysis, and EOQ Analysis),
Determination of Stock Levels (Maximum Level, Mmtmum level, Danger
level and Average Level. Pricing of Material Issued: L!FO FIFO & HIFO.
Numerical: EOQ & FIFO/LIFO/HIFO.

8 Hours |

Unit-3:

Labour Cost Accounting:
Labour Turnover, Idle Time and Overtime. Methods of Wage Payments: |
Time Rate System, Piece Rate System & Incentive Scheme (Premium
Bonus Method, Combination of Piece and Time, Group Bonus Payment)
merits and demerits of all methods. Accounting ‘of Overheads:
Classification (as per Elements, Functions, Behavior & Controllability) and
Treatment of different overhead items, Distribution Scheme of Production
Overhead: Allocation. Apportionment and Absorption of Overheads.
Numerical: Time Rate System, Piece Rate System & Incentive Scheme.

8 Hours

Unit-4:

Unit or Output Costing:

Meaning, Definitions and Preparation of Cost Sheet. Iluns excluded from
Cost Sheet. Contract Costing:

Meaning. Features & Preparation of Contract Account (Treatment of
Material & Plant), Determmatlon of Profit / Loss on Con(racl Completed
Contracts & Incomplete Contracts.

Numerical: Preparation of Cost Sheet and Prcparatlon of Contract

Accounts (Complete only) s Iy

8 Hours

BBA Syllabus as per CBCS (2019, 0)
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Process Costing:
Meaning, Characteristics and Preparation of Proccss Cost Account (without
process loss and with process loss), Treatment of Normal Wastage,

Hill Publishing Co.Ltd.
5. Mukharji A Hanif M:Financial
Accountin: NewDelhl MecGraw-Hill Publlshmg Co.Ltd.
t

* Latest editions of all the suggested books are recommended.

Abnormal Loss and Abnormal Gain. i :
Unit-5: Standard Costing: fu 8 Hours
Meaning, Advantages and Tvpes of Variance (Matenal Varlance &Labour i
Variance only)
; Numerical: Standard Costing (Material or Labour Vanhnce) ;
i 1. Maheshwari S.N., Maheshwar, | SIK. F_manmal '
Text Books: Accounting;New Delhi: Vikas Publishing House Pvt. Ltd !
1. Shukla, M.C. Grewal, S. PAdvancedAccounts Ndw Delhi:
S.Chand. , |
2 Jain- 8P, Narang, K.N.: Advanced Accountancy New i
Delhi: Kalyani Publishers. _ i
3. Gupta, RiE Radhaswamy,M: ' ;;\dvanced
Accountancy:NewDelhi:S.Chand. Lo
Referice Books: 4. Tulsian, P.C. :Financial Accounting: NewDelhl McGraw-

' BBA Syllabus as per CBCS (2019-20)
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BBA-Semester VI
COST ACCOUNTING

Course Code: BBA610/BBA203 L-3,T-2,P-0,C4
Objective: The basic objective of this course is to provide knowledge about the cost accounting.

Unit-wise Course Contents:

1. Cost Accounting: Meaning, nature and scope Cost Concepts and Classifications, Distinction between Financial
and Cost Accounting, Elements of Cost and preparation of cost sheet.

(8 Hours)

2. Accounting for Material and Labor: Accounting for material and labor in manufacturing and service sector.
(8 Hours)

3. Accounting for Overheads: Allocation, apportionment and absorption

(8 Hours)

4. Costing Methods: Single Unit Costing, Operating costing, Job, batch and contract costing, process costing,
service costing, reconciliation of cost and financial accounts.
(8 Hours)

5. Budgeting: Meaning, Significance, and Limitations of budgetary control, various types of Budgets and their
preparation.
(8 Hours)
Text Books:
1. Horngren et al, Introduction to Management Accounting Pearson, 2002, 12th edition.
2. Khan & Jain, Management Accounting, Tata McGraw-Hill, 2006,
3. Pandey LM., Management Accounting, Vikas Publications, 2004, 3rd Ed.

Reference Books:
1. Bhattacharyya 8. K. &Dearden J, Accounting for Management, Vikas Publications, 1987. p el ete d
2. Kishor M. Ravi ,Advanced Management Accounting, Taxman. :

* Latest editions of all the suggested books are recommended.
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Generic Elective Course -7

L-4

Pubiishing House.

Reference Books:

I. Paneerselvam R.. “Preduction and Operajions. I\/l.tn.m».nnm New
Delhi; PHI Learning Private limited, -7 g o,

Course Code: 'BBA-Semester-1V | T-0
g Material and Production Management g:g
Course On completion of the course, the students will be :
Outcomes: £a0E
Col. Un{:lerstanding the concepts of production and material management,
maintenance methods of manufacturing functions, location and plant layout.
Co2. Analyzing the facilities and location layout in different organizational
| contexts. |
CO3. Understanding methods of statistical quality control to solve various
problems faced during business operations.
CO4. Understanding and analyzing existing store management and purchase ';
policy of and organization. |
COs. Understanding and analyzing policy of material and store management
system so as to get the maximum out of it. :
Course Content:
! Introduction:
i Nature of Production — Production as a system, org,am?anona] function -
; Decision making in produ¢tion—Characteristics af.modcn; production and
operations functions organization of production function — Recent trends in
Usit:1: Production and Operation function-Methods of Manufacturing — | 8 Hours
Intermittent, Continuous, Flexible Manufacturing systems — Comparison of
various manufacturing system - Characteristics of Modern Manufacturing — !
Operations in the Service sector- Manufacturing Vs bemce operations {
Facilities Location and Layout: ]
Introduction to plant location - Location need a:m]\sla - Factors affecting
Unit-2: plant Location decision — Comparison of site location area — Inlruducuon 8 Hours
to Plant layout —Essentials of good plant Layout — Types of Layout —
Process. Product, Fixed Position. Group and Cell Layout. | i
Materiais Handling System and Design of Work System:
Introduction -Elements of Material Handling System -~ Principles of
i Unit-3: Material Handling System, Unit Load Concept — Selection of Material | 8 Hours
Handling System — Types of Material Handling Equipment — Work study
Method study and Work Measurement Numerical Problems
Maintenance Management and Statistical Quality Control:
Introduction — Areas of Maintenance - Types of Maintenances - Planning i
Unit-4: and scheduling of Maintenance — Control of Maintenance + Introduction to | g Hours
SQC — Inspection and Quality Control - Statistical Quality Control — Types
of Control Charts for Variables and Attributes —'Numerical Problems
Purchase and Stores Management:
Objectives. Functions, Purchasing cycle and Purchase Policies — Vendor
rating — Vendor Rating Methods — Numerical Prablems in Vendor Rating —
Unit-5: Introduction to stores management — Stores Location — Stores Layout — % Haurs
Stock Verification and Documents pertaining 1o puwhaw and stores
imanagement.
I. Aswathappa K., K.Shridhara Bhat .. “Production and
Text Books: Operations, Management”™, New Deliii ; ilimalaya

BBA Syllabus as per CBCS (2019 2“}
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2. Saravana Vel P., “Production and Opemuom Matmgemeut

Delhi:Margam publlshers
* Latest editions of all the suggested books are recomm

e}nded
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MATERIALS AND PRODUCTION MANAGEMENT

Course Code: BBAS02 L-3, T-2, P-0,C4

Objective: The basic objective of this course is to provide fundamental knowledge about production and operations
management.

Unit-wise Course Contents:

1. Introeduction: Meaning, Nature, Scope and Major decision areas of production management, production
system, Facilities location, Facility layout, Line balancing.
(8 Hours)

2. Production Planning and Control: Capacity Planning, Aggregate planning. Planning and control in Mass
Production, Shop Floor and Batch Production.
(8 Hours)

3. Method Study & Work Measurement: Work Study, Time Study, Method Study- Objectives, Pre-requisites
and procedures, Productivity measures.
(8 Hours)

4. Materials Management: Materials Management: Materials Handling, Material Requirement Planning
Meaning, Importance, purchases management, Store management and Inventory Management.
(8 Hours)

5. Quality Assurance: Acceptance Sampling, Statistical Quality Control, Maintenance Management, Total
Quality Management, Concept of JIT, Six- Sigma.
(8 Hours)

Text Books:

1. AdamJr., Everett E. R J, Production and Operations Management, Prentice-Hall, 2000.
2. Chary, Production and Operations Management, Tata McGraw-Hill.

3. Johnston R et al, Cases in Operations Management, Pitman, 1993.

Reference Books:

1. McGregor D, Operations Management, McGraw-Hill, 1960. Dde&ed
2. Morton, Production and Operations Management, Vikas Publications.

3. Haleem A, Production and Operations Management , Galgotia Books, 2004

* Latest editions of all the suggested books are recommended.
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Skill-Enbancement Course -1 L3
Course Code: BBA-Semester-] T-0
SE10 &
i i Computer F undamenta]s ! :-:_i
ourse On completion of the c(mrse, the students will be 'E |
 OQutcomes: i
o1 Understanding the T components of a comput!e'r system, its
25 < classification and application. i !
: CO2. Understanding the concept of Data Communication, its modu its forms
and Data Communication Channels.
CO3. Applying word-processing software (MS-Word) to solve bas:c information
system.
CO4. Applying the knowledge of Microsoft Office proc,rams to create
professional and academic documents.
o AR Creating and designing a word document for general ofme use. 7 A Pt
Cou rse Content: | i :
Computer Hardware and Number System: i
Computer Fundamentals ,Computer History and evaluanons Computer
Unit-1: Classifications, Anatomy of Computer System. !nput and Output :
mit-1: 8 Hours
technologies, Memory and: Storage Dev:ces Apy; )h..atlon:, of information i
technology in Business.
MS-Word:
Uses and Components of MS-Word, Working with Tables Preparations of
Unit-2: Documents, Editing and Formatting in MS-Word, Short Cut keys Mail | ¢ T
Merge. Alignments, Types of Charts, II)pcrunl\a, Prift layout, Page
Orientations , Preparations of CV. in MS-Word.
MS-Excel: i
Unit-3: Uses and Componenis of MS-Exce_l. Working with :Workbook and |
; Worksheet, Working with Rows and Columns, Editing and Formatting in | 8 Hours
MS-Excel, Different Formulas in Excel, Uses of different tools, Types of
charts, 301 ting of Data in MS-Excei THE A
MS-PowerPoint:
Unit-4: Uses and Components of MS-PowerPoint, Inserting Pactures and Obe.cts -
in PowerPoint , Working with Slides .Prepare Slides using ' Animations in | 8 Hours
PowerPoint, Editing and Formatting in Po“erPoint ‘Header and Footer, '
: Inserting Sounds, Custom Animation, Slide show and Transitions
, {
* Internet and Social Mcdia:
: internet, Search Engine, E-Mail, Uploading and Down!‘oadm;. of files, .
Unit-5: 8 Hours
saving and making new folders. Creating page on fme book. creating
profile on LinkedIn, Creating profile on fwitter and handiing twitter.
Cyganski, Information Technology: Inside and Outside, New Delhi:
Pearson Education.
| Text Books Basandra S.K., Computers Today. New Delhi: Galgotia Publications.
| Sinha Pradeep K., Computer Fundamentals, 6th Edition. New Delhi: BPB
i Publications.

mwmmm_ sl

BBA Syllabus as per CBCS (2019-20)
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Publications.
i "'Reference Books: | Publications.

Delhi: New Age.

Leon, Fundamentals of Informanon Technology,_ Ne

:_ Leon A. & Leon M., Introduction to Computers, Nerw: Delhi: Vikas

Delhi: Vikas

Kakkar D.N., Goyal R., Compuler Appllcalmns m M igement New

* Latest editions of all the suggested books are rdcm'glmqnded.
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BBA-Semester 11
Computer Fundamentals, Internet & MS-Office

Course Code: BBA231 L-3,T-2,P-0,C-4

Objective: To give the basic knowledge of Computer hardware, Internet and application
software with DOS keys to the students.

Course Contents

Unit 1:

Introduction and Definition of Computer: Computer Generation, Characteristics of Computer,
Advantages and Limitations of a computer, Classification of computers, Functional components
of a computer system (Input, CPU, Storage and Output Unit), Types of memory (Primary and
Secondary) Memory Hierarchy. Hardware: a) Input Devices- Keyboard, Mouse, Scanner, Bar
Code Reader b) Output Devices — Visual Display Unit (VDU), Printers, Plotters etc. Software:
Introduction, types of software with examples, Introduction to languages, Compiler, Interpreter
and Assembler. Number System: Decimal, Octal, Binary and Hexadecimal Conversions, BCD,
ASCII and EBCDIC Codes. (8 Hours)

Unit IT:

MS — DOS: Getting Started on DOS with Booting the System, Internal Commands:
CHDIR(CD),CLS, COPY, DATE, DEL(ERASE), DIR, CHARACTER, EXIT,MKDIR(MD),
REM, RENAME(REN), RMDIR(RD), TIME, TYPE, VER, VOL, External Commands:
ATTRIB, CHKDSK, COMMAND, DOSKEY, EDIT, FORMAT,HELP, LABEL, MORE,
REPLACE, RESTORE, SORT, TREE, UNDELETE, UNFORMAT,XCOPY.

Introduction of Internet: History of internet, Web Browsers, Searching and Surfing, Creating
an E-Mail account, sending and receiving E-Mails. (8 Hours)

Unit II1:

MS Word: Starting MS WORD, Creating and formatting a document, Changing fonts and point
size, Table Creation and operations, Autocorrect, Auto text, spell Check, Word Art, Inserting
objects, Page setup, Page Preview, Printing a document, Mail Merge. (8 Hours)

Unit I'V:
MS Excel: Starting Excel, Work sheet, cell inserting Data into Rows/ Columns, Alignment, Text
wrapping , Sorting datacAuto Sum, Use of functions, Cell Referencing form, Generating graphs,
s \)h‘ﬁrksheet data and charts with WORD, Creating Hyperlink to a WORD document, Page set up,
Print Preview, Printing Worksheets.
(8 Hours)

Deletec! .




Unit V:

MS-POWERPOINT: Starting MS—Power Point,, Creating a presentation using auto content
Wizard, Blank Presentation, creating, saving and printing a presentation, Adding a slide to
presentation, Navigating through a presentation, slide sorter, slide show, editing slides, Using
Clipart, Word art gallery, Adding Transition and Animation effects, setting timings for slide
show, preparing note pages, preparing audience handouts, printing presentation documents.

Course outcomes:
After studying this course, you should be able to:

(8 Hours)

e Understand the fundamental hardware components that make up a computer’s hardware

and the role of each of these components

» Understand the difference between an operating system and an application program, and

what each is used for in a computer

« Describe some examples of computers and state the effect that the use of computer

technology has had on some common products
« Be familiar with software applications
¢ Understand file management

« Accomplish creating basic documents, worksheets, presentations with their properties.

+ Experience working with email and recognize email netiquette.

Text Books:
1. Sinha P.K., Computer Fundamentals, BPB Publishing.
2. Bill Bruck., The Essentials Office 2000 Book, BPB Publishing.
3. Leon A. & Leon M., Introductions to Computers, Vikas Publications.

Reference Books:
l. Peter Norton_s, Introductions to Computers, Tata McGraw Hill.
2. Price Michael, Office in Easy Steps,TMH Publication.

*Latest editions of all the suggested books are recommended.
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Skill Enhancement Course - 3 ! [ P
" Course Code: BBA-Semester-11 i T-0
i s Quantitative Techniques | gf:
i L 1
Course On completion of the course, the students will be :
| Outcomes: S
; Understanding the role of business Mathematics in the field of
Co1. I
business/industry. - |
Cco2. Understanding the role of business mathemdtlcs in the field of
business/industry.
CO3. Applying matrix operation, minors, cofactors, use cofactor method to find
inverse of a matrix, use Cramer’s rule to solve systems of equations
CO4. Applying statistical knowledge so as to make statistical ane{lysss in business
which thereby help them in further studies in management. ¥
COs. Evaluating the underlying assumptions of analysis tools in business.
Course Content: il
] Matrix: Introduction: Square Matrix, Row Matrix. Column Matrix,
Unit-1: Diagonal Matrix, Identity Matrix, Addition.. Subtractions & Multiplication 8 Hours

of Matrix.

: Minors. Co-factor and Determinant of matrix, Inverse of Matrix: Rank of
Unit-2: i : : g bR 8 Hours
Matrix, Use of Matrix in Business.

= “Solution to a system of equation by the Adjoint Matrix method &Guassian
Unit-3: 8 Hours
Elimination Method. i
Unit-4: Percentage. Ratio and Proportion: Mathematical Series- Arithmetic, 8 Hoiirs

Geometric & Harmonic. Simple Interest & Compound Interest.

4 ]
Set-Theory: Notation of Sets, Singleton Set, finite Set, Infinite Set, Equal :
Unit-5: Set. Null Set, Subset, Universal Set. Union of Sets, Inter-se¢tion of Sets, 8 Hours
Use of set theory in business. -

Text Books: 1. Render & Stair Jr, Quantitative Analysis for Management, R
B e g Prentice-Hall. : s
I. Gupta C B. An Introduction to Quantitative Melhod> Vikas o "',:-

Publishers. '

30 ]

| Earshot L. Essential Quantitative Methods for Business 2
! t Management and Finance, Palgrave. , ' !
| Reference Books: | 3. Levin Rubin, Mathematics for Management. New Delhi : it
] Pearson. ! !
a. Latest editions of all the suggested beoks are
recommended.

|
i
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BBA-Semester II %\Q AU/‘ Q-'Zf’/ -

QUANTITATIVE TECHNIQUES-I

Course Code: BBA215/BBA102 L-3, T-2, P-0, C4
—

Objective: The basic objective of this course is to provide fundamental knowledge about business mathematics.

Unit-wise Course Contents:

1. Matrix: Introduction: Square Matrix, Row Matrix, Column Matrix, Diagonal Matrix, Identity Matrix,
Addition,, Subtractions & Multiplication of Matrix, Use of Matrix in Business.
(8 Hours)

2. Inverse of Matrix: Rank of Matrix, Solution to a system of equation by the adjoint Matrix method &Guassian
Elimination Method.
(8 Hours)

3. Percentage, Ratio and Proportion: Mathematical Series- Arithmetic, Geometric & Harmonic, Simple Interest
& Compound Interest.
(8 Hours)

4. Set-Theory: Notation of Sets, Singleton Set, finite Set, Infinite Set, Equal Set, Null Set, Subset, Universal Set,
Union of Sets, Inter-section of Sets, Use of set theory in business, Permutation & Combination.
(8 Hours)

5. Coordinates: Definition, Cartesian coordinate system, Distance between two points, area of triangles. The
straight line : Equation of straight line Equation of line parallel to the axis , slope of line , intercepts form , line
through given points, equation line through two given points, perpendicular form, linear equation comparison of
coefficients , angle between two lines, condition for concurrence of the three lines , length of perpendicular ,
Bisectors of angles.

(8 Hours)

Text Books:
1. Render & Stair Ir, Quantitative Analysis for Management, Prentice-Hall.
2. Levin Rubin, Mathematics for Management, Pearson, 2000, New Delhi.

Reference Books:
. Gupta C B, 4n Introduction to Quantitative Methods, Vikas Publishers, 1995,
2. Earshot L, Essential Quantitative Methods for Business Management and Finance, Palgrave, 2001.

* Latest editions of all the suggested books are recommended.
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Skill-Enhancement Course - 5

L-4
et Course ! :ode: :BBA-Scmester—-lV: ! 'f‘..(] i
- Business Research e
C-4
Course On completion of the course, the students will be :
Qutcomes:
coL. Understanding on various kinds of research, objectives of' doing research,
research process, research designs and sampling. . |
CO2. Acquiring knowledge on qualitative research techniques. | -
CO3. Developing knowledge on measurement & scaling techmques as well as o
N the quantitative data analysis.
CO4. Developing necessary critical thinking skills in order {o waluatc different
research approaches utilized in the service industries.
CO5. Apply the understanding of feasibility and practicality of rr.search
methodology for a proposed project.
CO6. | Develop strategies for the operation management in'the organization and
i i help management to get optimum results out of limited resotirces.
I
i
_ Course Content: |
i | Introduction: ) 5
: | Research Methodology: Meaning. Objectives, Categories of Research,
i Unit-1 i Fc.’-*turtjs of good research, Types of Research. Scientific & non scientific | 8 Hours
; i methods. Importance of Research in Management Decisions.
i | b e e R S i Ll
[ | Process of Research: B g
‘ Unit-2 | Defining Research Prohlcm:., Research design: Meanmg and Types or & Fhiirs
% | Research design. Review of Literature. |
b .
E Types of Data: !
) Types of data collection, Methods used for collection of different types of c ATk
| Unitrd data. Sampling: Meaning, Types, Importance and rv!ethods of Samplmg. 8 Hours |
!- . Sampling errors and non bdmplmg errors. i
Hypothesis Testing and Data Analysis: TR i
Hypothesis: Meaning. Formulation and Testing (t —test, {-test, z-test and
Unit-4 chi-square test); type-l1 and tyoe-ll error; Data Analysis. Classification. | 8 Hours
! Coding & tabulation and Interpretation of Results. !
| i
ik : | Repeort Preparation: '[
i Writing & formatting of Reports, Graphical Rupre'-:u"dllon Types and ¢
Unit-5 : Lavout of Research Repori. Precautions in Preparing the Research Report. | & Hours
| Bibliography and Annexure in the Report.
I
{ | {. Cooper & Schindler. Business Research Methods, New
Text Books: i Delhi: Me Graw Hill. .
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BBA-Semester IV
BUSINESS RESEARCH

Course Code: BBA404 L-3,T-2, P-0,C-4

Objective: The basic objective of this course is to provide fundamental knowledge about business research.

Unit-wise Course Contents:

1. Introduction: Concept of Research and Its Application, Types of Research, Types of Business Problems,
Problems and Precautions to the Researchers.
" (8 Hours)

2. Process of Research: Steps Involved in Research Process. Research Design : Various Methods of Research
Design.
(8 Hours)

3. Collection of Data: Concept of Sample, Sample Size and Sampling Pmoodure)vmom Types\'/of Sampling
Techniques, Determination and Selection of Sample Member. Types of Data: Secondary and Primary, Various
Methods of Collection and Data.

(8 Hours)

4. Analysis of Data: Coding, Editing and Tabulation of Data, Various Kinds of Charts and Diagrams Used in Data
Analysis.
(8 Hours)

5. Report Preparation: Types and Layout of Research Report, Precautions in Preparing the Research Report.
(8 Hours)

Text Books:

1. Cooper and Schindler, Business Research Methods, Tata McGraw Hill, 9th Edition.

2. Saunders, Research Methods for Business students, Pearson Education, 2nd Edition, 2007.
3. PanneerSelvam ,Research Methodology , Prentice Hall of India, Edition 2008.

Reference Books:

Gravetter, Research Method for Behavioral Sciences, Cengage Learning.

Beri G.C, Marketing Research, Tata McGraw Hill.

Kothari C.R., Research Methodology Methods & Techniques, New Age International
Publishers, 2004.

fad B2 =

* Latest editions of all the suggested books are recommended. .Oe leted. |
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1. Gravetter, Research Method fo: Bchawoml Scwnq:es New

Delhi: Cengage Learmng

Beri G.C., Marketing Research, New Delhi: M_i:: Gﬁ'aw Hill.

Kothari C.R., Research Methodology Methods and

Techniques, New Dethi: ew Age International.

4, Saunders Research Methods for Business smdems New
Delhi: Pearson Education.

5. Malhotra Naresh K., Marketing Resmrch Ne\;\r Delhi:
Pearson Education. i

w1

. Reference Books:

! * Latest editions of all the:suggested books are recomm&ded

L.. ; n DJ
I SR
[Newo S\rll ab
Skill Enhancement Course-6 f
Course Code: BBA-Semester-IV
BBASE402 Lo nES
Operations Research |
Course On completion of the course, the students will he 3 b
Outcomes:
Understanding about the LOI’]CEpI of operation research, vanous techniques
CO1.
and theories. }
CO2. Analyzing the mathematical formulation in solving the various operation
related issues. ‘ i
CO3. Applying the linear programming and transportation technique to optimize

rather minimize the cost of transportation.

CO4. Applying the technique of job sequencing to streamline the ﬂperation within
the organization and get maximum results.

. COs. Understanding the significance of game theory and find 1ts role in strategy
formulation in the organization.
CO6. Developing strategies for the operation managemant in the orgamzanon and

help management to get optimum results out of limited resources.

Course Content:

Linear Programming Problem: |
Nature and scope of Operation Research. Formulation and testing OR

Unit-1: models. Mathematical formulations of LP Models for product-mix | 8 Hours
problems, graphical and simplex method. : ]
| - Transportation Prohlems. : -'
: Initial basic feasible solution of transportation. plublem usmg: North-West
Corner Rule, Least Cost Method, Column Minima Method, Row Minima |
Unit-2: Method and Vogel's Approximation Method, Testing optimality using | 8 Hours
MODI  Method, Unbalanced problems and degr.nemuy. Solution of’ '
problems with the * ma\mnzdtlon objective.
Assignment Problems: !
| Assignment Problem usm;, Hungarian Method. Snlunon of unbalanced { .
Unit-3: Assignment Problem. Problems of Assignment ‘with maximization | 8 Hours
objective. ! &
Theory of Games: ; '
Unit-4: Two person zero - sum games, Games of pure straiegeg,md _f«
: strategies, Rule of dominance, Graphical solution to "ame,s § WO
e e o P A S A s S 2874 AT
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Job Sequence: S i
Johnsons Algorithm for i Jobs and Two mathmes n—.]obs and three

1 i }
8 Hours

e S —————

e o 7 W Y A S B T S oty

s machines. Two Jobs and m-Machines. n-job and m- Mm,hlrgcs
Text Books: 1. Kothari. Quantitative Techniques, Vikas Publications

Reference B

1. Akhilesh K. B. & Subramanyam Bala S., Qupnmaave
Technigues, Vikas Publications

2. Taha Hamdy, Operations Research -an Intr pducuon
Prentice-Hall, 7th edition, 1996. £ 0

3. Sharma J.K.. Operations Research. Pearson. |

e S o~

4. Vohra, Quantitative Techniques in Mdnagemqnt Tata ‘
McGraw-Hill. | i
5. Peter C. Bell, Management Science/ Operatnons *esearch bl
Vikas Publications. [

* Latest editions of all the suggested books are recom mended !
! '

i' f

| |

! > i | !
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BBA-Semester IV
OPERATIONS RESEARCH

Course Code: BBA415/BBA304 L-3.T-2,P-9,C4

Objective: The basic objective of this course is to provide fundamental knowledge about operations research.

Unit-wise Course Contents:

1. Introduction: Nature: Definition, Scope, Nature & Characteristics, Methodology, Models in OR; OR &
managerial Decision making, OR techniques.
(8 Hours)

2. Linear Programming: Introduction, mathematical formulation, graphical method and simplex method of
solving LPP.
(8 Hours)

3. Transportation: Initial basic feasible solution methods optimality test- stepping stone, MODI method,
Degeneracy and maximization case. Assignment Problems - Hungarian method.

(8 Hours)

4. Job Sequence: Introduction, Johnsons rule for n jobs through two machines, n jobs through three machines, 2
jobs with K machines.
(8 Hours)

5. Game Theory: characteristics, Two person Zero sum game, pure and mixed strategy, Dominance and graphical
method of solving game.

(8 Hours)
Text Books:
I. Vohra N.D., Quantitative Techniques in Management, Tata McGraw-Hill, 2003.
2. Peter C. Bell, Management Science/ Operations Research, Vikas Publications
3. Kothari, Quantitative Techniques, Vikas Publications, 1996.
Reference Books:
1. Akhilesh K.B. &Balasubramanyam S, Quantitative Techniques, Vikas Publications
2. TahaHamdy, Operations Research - An Introduction, Prentice-Hall.
3. Sharma J.K., Operations Research, Pearson Education. Dele {'Ed w15

* Latest editions of all the suggested books are recommended.
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Discipline Specific Elective -1

Marketing
%ﬁ BBA-Semester-V 11;:3
Consumer Behavior Cor™
_ Course On completion of the course, the students will be : ‘ i 1’,
[ Qutcomes: | S e |
CO1. Understanding consumer behaviour in an informed and systematic way.
CO2. Understanding the application of market research in frammﬂ effective
marketing strategies.
CO3. Applying appropriate research approaches including samplmg data
collection and questionnaire design for specific marketing situations.
CO4. Assessing the dynamics of human behaviour and thf: basu: factors that
mﬂucme the consumers decision process. { .
COs5. Developing marketing strategies that are consumer based and create and
enhance customer value. :
CO6. Analyzing the factors internally and Lxlerna]ly in o:de;' to understand

Course Content:

consumer behaviour, bt [

Introduction: Defining Consumer Behavior. Reasons for Studying

Unit-1: Consumer Behavior, Understanding Consumer and Total product concept.
Environmental Influences on Consumer Behavior: Cultural «influence,
Unit-2: Cross Cultural and Sub cultural Segmentation, Social Class and Refegence
= Group Influences, Familiesiand Households. Personal Im‘lue_:nce“.
Psychological Influences: Lifestyvles and Psychographics —» Time Research
Unit-3: Memory, Learning and Perception, Motivation & Mood.
; .
Psychological Persuasion: Involvement, Beliefs, Affect. Attitude
Unit-4: Formation & Change and Intention Communication & Persuasion.
Decision Process and Consumer Behavior Models: Decision Process,
. Problem Recognition, Search and Evaluation, Purchaxmg iPmccsses. Post-
Unit-5: i
Purchase Behavior, Consumer Behavior Models. {
I. Del L Hawkins, Consumer Behavior Building Marketing
Text Books: Strategy, New Delhi: Mcgraw Hill Education..

Reference Books:

1. Blackwell et al, Consumer Behavior, New Deihi: Vikas
Publication. ! : pec

2. Schiffman and Wisenblit. Consumer Behavior, New Delhi :

Pearson

3. Leon G Schiffiman, Consumer Behavior. New! Delii
Mcgraw Hill Education. :

a. Latest editions of all the suugcated hooks ar

recommended.

BBA Sy]ldbu _

s per CBCS (2019-20)
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BBA-Semester V j M- Z&/ILL%

Specialization: Marketing Paper-II
CONSUMER BEHAVIOUR
Course Code: BBM1 L4, T-0, P-0, C4

Objective: The basic objective of this course is to provide fundamental knowledge about consumer behavior.

Course Contents:

1. Introduction: Defining Consumer Behavior, Reasons for Studying Consumer Behavior, Understanding
Consumer, Market Segments.
(8 Hours)

2, Environmental Influences on Consumer Behaviour: Cultural, Social Class and Reference Group Influences,
Families, Personal Influences and Diffusions of Innovations.
(8 Hours)

3. Consumer Behaviour: Memory, Leaming, Pme\]ﬁon, Motivﬁon, and [nvo‘ﬁment, Beliefs, Attitude
Formation and Change Consumer Decision Making Process: Problem Recognition, Search and Evaluation,
Purchasing Processes, Post-Purchase Behavior.

(8 Hours)

4. Consumer Behaviour Models: Economic models , Psychoanalytical model, sociological model , Howard &
Seth model , Nicosia model , Engel - Kollat - Blackwell model

(8 Hours)
5. Organization Buying Behaviour: Consumerism.
(8 Hours)
Text Books:
1. Batra; Myers and Aaker, Advertising Management, Prentice-Hall, 5™ edition.
2. Desmond J, Consuming Behaviour, Palgrave, 2003.
3. Loudon D L, Consumer Behaviour, Tata McGraw-Hill, 4th edition 1993.
Reference Books:
1. Schiffman&Kanuk, Consumer Behaviour, Prentice-Hall, 1995.
2. Rama MohanaRaok , Services Marketing , Pearson Education
3. Blackwell et al, Consumer Behaviour, Vikas publications, 2004, D {J,eﬂ ti

* Latest editions of all the suggested books are recommended.
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. Course Code:

Discipline Specific Elective — 3
Marketing '
BBA -Semester-V

T.“.“TT"“““M‘** <

BBAMS03 i
Service Marketing |
; Gaim i
Course On completion of the course, the students:will be 5
Outcomes: P :
CoL. Understanding the importance of segment and target; resbarch to service |
companies. ! iy ‘ r
CO2. Understanding the roles of relationship marketing and cusiemer service in
adding value to the customer’s perception of a service. |
CO3. Demonstrating knowledge of extended marketing mix for services.
CO4. Developing marketing plans and control systems specrf' ¢ to service based
activities.
COS5. Applying relevant services marketing theory reqearch and analysis to

relevant case studies | !

| !

; §C0urse Content:

Unit-1:

Foundation of services marketmg
Introduction - The services concept- Service Industry ~Nature of Services,
Characteristics of Services, Classification of Services — Importance of
Services Marketing. E-services — online Consumer: Behawbr — Self service
technologies. -

: : {
One relevant Case Study/ Case let from the unit. ';

Unit-2:

Distinctive Characteristics of Services: :

Four I's of services - Intanglbll:ty, Incons:stency,,, lnwparabﬂﬁy and
Enventory Distribution Strateﬂlcs for Services — Challcng in Distribution
of Services. T

One relevant Case Study/ Case let from the unit.

Unit-3:

Services Market Segmentation:
Positioning and Differentiation of Services. Issues in Markbtmg., of services
— Extended Services Marketing Mix: Going. Beyond the 4 Ps. (7 Ps of
Services Marketing)

One relevant Case Study/ Case let from the unit.

5

Unit-4:

Concepts of service quality: Lo

Introduction to quality magagement. Definitions of serwce quallty and its
significance. Measuring service quality. Service quality, Gag Model. Service
quality standards. Strategies for improving service qual"w Concepts of
quality circle. Japanese 5S principles applicable to sewice

One relevant Case Study/ Case let from the unit.

Unit-5:

Services Operations Management:
Introduction to operations management. Service fhc:hty d¢s1gn nature and
objectives. Service facility layout Service facility location. Facility location
techniques- metropolitan, metric, Euclidean, Leﬂter of grawfy.
One relevant Case Study/ Case let from the unit. g

Text Books:

1. Kotler Philip & Ar}msirong Graw, Principles of Marketing,
New Delhi: Pearson Education. i

' BBA Syllabus as per CBCS (2019-20)
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1. Neelamegham S lnd:an Cases in Marketln& New Delhi:
1 ' Vikas Pubhcatlon &
| 2. Bull Victor P., Marketing Management ‘A Strategic
Planning Approach, New York : McGraw Hill.. § :
3. Czinkota M.R., Marketing Management New Delhi:
: . Pearson Education Asia.
w 4. Valarie A. Zeithaml, Mary Jo Bitner, Dwaynf D. Gremler
| j ~ and Ajay Pandit, Services Marketing: Integrating Customer
Focus Across the Firm, New Delhi : .McJ.Gra.w !l

5. * Latest editions of all the suggested; b(mi(s are

. recommended. i :
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BBA-Semester V P&ﬁ, f&/l Léd
Specialization: Marketing Paper-

SERVICE MARKETING

Course Code: BBM2 L4, T-0, P-0, C4

Objective: The basic objective of this course is to provide fundamental knowledge about services marketing.

Unit wise Course Contents:

1. Introduction: Difference between Product and Services Marketing, Characteristics of Services Classificationof
Services, Paradigms in Services Marketing Service.
(8 Hours)

2. Marketing System: Service Quality, Understanding Customer Expectations and Zone of Tolerance,
Segmentation and Zone of Tolerance, Targeting and Positioning of Services.

(8 Hours)

3. Service Marketing Mix: Augmented Marketing Mix, Developing the Service Product/ Intangible Product.

(8 Hours)
4. Service Product Planning: Service Pricing Strategy, Services Promotions, Services Distributions.

(8 Hours)
5. Services in Global Perspective: International Marketing of Services Recent Trends.

(8 Hours)
Text Books:
1. Baron S & Harris K, Services Marketing: Text and Cases, Palgrave, 2003.
2. Lovelock, Services Marketing: People, Technology and Strategy, Pearson Education, 2001.
3. Zeithaml, Services Marketing, Tata McGraw-Hill, 1999.
Reference Books:
1. Rama MohanaRaok, Services Marketing, Pearson Education.
2. ApteGovind, Services Marketing, Oxford University Press. D == Te{-ed *

* Latest editions of all the suggested books are recommended.
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" Course Qodc:

Discipline Specific Electlw_e»l
Accounting & Finance = |
- BBA-Semester-V § |

‘Course Content:

BBAF501 i
Indlan Financial System t
! |
; Course On completion of the course, the students wlll be E - .
Outcomes: i
col Understanding concepts of Indian financial system hnanma[ markets,
; banking and insurance scctor in India
CO2. Understanding the role of banks & appllcabilltv of RBI regulations,
determination of interest rates. banking sector reforms &concepts of
; | insurance.
f CO3. | Understanding the legal and financial evaluation for concepts of leasing.
CO4. Analyzing the recent developments in the Indian financial system.
COs.

l?nderstanding the concepts of mutual funds ,credit rating &NBFCS.

Financial System and Markets:
Constituents and functioning of Financial System; Role and functions of

Unit-1:

RBI. Regulation of money and credit.

Management of Commercial Banks & Insurance Se¢tor|

Banking Industry in India, Constituents, Banking sector reforms, |
Unit-2: Determination of commerdial interest rates: fixed and floating. Insurance

industry in India. General Insurance and Life Insurance! |

Unit-3:

Mutual Funds, and Credit Rating:

The concept & Role of Mutual Funds, ])pt_s of Mu:ua[ Funds, Mutual |

Fund Structure & constituent, Concept of Credit rating, ‘Types of credit

rating, Advantages and Disadvantages of credit utmg. Credit rating |

agencies and their methodoio oy and process. Cedi

i

5
: NBFCs: RS 5N
Unit-4: { Their status and types. working and strategies for LOI'l'lll'll..I'(.Ia] viability of
| NBECs.
| Leasing: RS L
Unit-5: Meaning, Types, Financial evaluation, Legal -Aspccfs-, Concept of | |

Forfeiting-Features Merits and Demerits. Factoring - Features Merits and
Dememq R St

Text Books:

1. Fabozzi, Foundations of Financial Mdl‘l\tﬂb and Inétltutimh
New Delhi: Pearson Education. - ‘ ,

- Reference Books:

]. Khan M.Y., Financial Services, New Delhl qu Gra\\ Hill
Bhole L.M., Financial Insututrom and Markets. Ncw Delhi:
McGraw-Hill.

3. Gurusamy R., Financial Services & Markets:'..: Nc’;w Delhi:

2

3 -

Thomson Publication.
* Latest editions of all the suggested books are tet{)mmulded

e
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BBA-Semester V
Specialization: Finance
Paper-I
INDIAN FINANCIAL SYSTEM

Course Code: BBF1 L-4, T-0, P-0,C-4

Objective: The basic objective of this course is to provide fundamental knowledge about Indian financial system.

Unit wise Course Contents:

1. Financial System and Markets: Constituents and functioning; Role and functions of RBI. Regulation of
money and credit.
(8 Hours)

2. Management of Commercial Banks: Banking Industry in India, Constituents, Banking sector reforms,
Determination of commercial interest rates: fixed and floating.
(8 Hours)

3. Securitization: Concept, Nature, and Scope of securitization, Securitization of Auto loans and housing loans,
Securitization in India.

(8 Hours)

4. NBFCs: Their status and Types, working and strategies for commercial viability of NBFCs

(8 Hours)
5, Leasing: Meaning, Types, Financial evaluation, Legal Aspects, Concept of Forfeiting and factoring.

(8 Hours)
Text Books
|. Fabozzi, Foundations of Financial Markets and Institutions, Pearson Education, 3rd Ed.
2. Khan M.Y., Financial Services, Tata McGraw Hill, 2007.
3. Machiraju H.R., Indian Financial System, Vikas Publishers, 2004.
Reference Books D < (Q"'QCﬂ

1. Bhole L.M., Financial Institutions and Markets, Tata McGraw-Hill, 2004.
2. Srivastava, R.M. & Nigam Divya, Management of Financial Institutions, Himalaya, 2003.
3. Gurusamy R., Financial Services & Markets, Thomson.

* Latest editions of all the suggested books are recommended.
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Discipline Specific Electlve-z i

P
! Accountmg & Finance * il s
Course Code: Pl
BBAF502 ' BBA -Semester-V ; |
Security Analysns & Portfolio Mandgement | il ,
Course On completion of the course, the students will be ? | ‘_ ;
_Outcomes: .
! ol Understanding the concepts of investments .aitjematwé “investment & | AL e O
: evaluation, stock exchange & SEBI. b 4 TR et Dl
CO2. Understanding the relationship between risk and return in investment il re R
decisions & fundamental analysis. CERNTE e
CO3. Understanding the concept of portfolio management .ponfollo selection& G B
portfolio evaluation & revision. iR
CO4. Applying the techniques ,theories & prmcnples for s;cur!ty analysis and ek Hisd
portfolio management. A
COs5. Analyzing and evaluating investment portfolio management. i Ll
_ Course Content: ' LiaE i
Investments: e | SR 4
Investment versus Speculation, Investment A]tx.matwes anq Their R
Unit-1: Evaluation Stock exchange and New Issue Market- Their pature structure, Sﬁé rsihii
functioning and limitations, SEBI and their gwdei:nﬂs ibr eqmty market. 5L
Valuation of Equity, Bond & Derivatives: ot ;

Equm valuation models-discounted cash flow Iet.hmque dlwdcnd discount 3
Unit-2: model. P/E ratio model. s 8 He
Bonds: nature, vaiuation, YTM. -

Risk and Return: : : ,»'
Measuring Historical Return. Measuring Historical Risk, Mt,asurmb L
Expected (Ex Ante) Return and Risk, trade off, systematic and unsystematic
risk.

Fundamental analysis- Company. Industry and Economy analysis.

Unit-3:

i

Portfolio Selection: ERes

The Benefits of Diversification, Concept, risk and return of portfolios. Beta

i Unit-d: as a measure of risk and its calculation. Selection ¢f porttohos Markowitz
: Model and Efficient Frontier, Capital market Iheorem and Arbltrage pricing

theory.

|

Portfolio Performance Evaluation & Revision: &
Performance evaiuahon of emann; portfolio; Sharpe and Trqynor measures.

Unit-5: Revision of portfolio.

: 1. Chandra P, Investment Analysis and Purrfouo “’llldt’f.mc‘ﬂ
Text Books: New Delhi : Me Graw-Hill.

I. Stephen H.Penman: Financial Statement Analysis and |
security Valuation. New Delhi : McGraw Hill,

2. William F. Sharpe, Gordon J.Alexander .and Jeffery

V.Bailey. Investments. New Delhi: Prentice Hail. !

Edwin 1. Elton, Martin J. Gruber; Modern 'Por"ollo Theory

and Investment Analysis, New Delhi; Jaﬁ&o Wi y@ Sons.

Reference Books:

L7

- BBA Syllabus as per CBCS [2019 .ZU]
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BBA-Semester V ‘P VY E&/) ‘L*‘d :

Specialization: Finance
Paper-11

SECURITY ANALYSIS AND INVESTMENT MANAGEMENT

Course Code: BBF2 L-4, T-0, P-0, C4

Objective: The basic objective of this course is to provide fundamental knowledge about security analysis &
Investment Management.

Unit-wise Course Contents:

1. Meaning, Nature and Scope of Investment: Approaches to investment. Stock Exchange and New Issue
Markets: Their nature, structure, functioning and limitations. ;
(8 Hours)

2. Valuation of Securities: Bonds, Preference shares and Equity Shares.

(8 Hours)

3. Riskand Return: Concept of Risk and Types, Measures of risk and return, Systematic and unsystematic,
Company and Industry Analysis.
(8 Hours)

4, Portfolio Analysis and Selection: Concept of Portfolio, Portfolio risk and return; Beta as a measure of risk;
CAPM and Arbitrage pricing theory.

(8 Hours)

5. Portfolio Management Performance Evaluation of Existing Portfolio: Sharpe and Treynor measure; Finding
alternatives and revision of portfolio.

(8 Hours)

Text Books:
1. Chandra P, Investment Analysis and Portfolio Management Tata McGraw-Hill, 2008.
2. Fischer and Jordan, Security Analysis and Portfolio Management, Prentice-Hall, 6th edition. 1996.

Reference Books:
I. Ranganatham, Investment Analysis and Portfolio Management, Pearson Education. D clete d
2. Pandian P., Security Analysis and Portfolio Management, Vikas Publications.

* Latest editions of all the suggested books are recommended.
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Discipline Specific Elecﬁve-'

- Course Code: Human Resource Management E j
BBAHS01 - BBA- Semester-V' | i

1

Human Resource Development

Course On completion of the course, the studcnts will be _
Qutcomes: Ik B .
ol Understanding the concept, theories& techmques of human resource.;!--,-
5 development and its relevance to the organization. | ||
CO2. Understanding the concepts of assessing development needs deveiopmg, 3
HRD programsé& evaluating effectiveness of HRD programs. L
CO3. Analyzing the techniques of HRD &lnﬂuen{:e of { motwat:on on T
development activities. ; : i G
CO4. Understanding &differentiating among COdChln;_,., mentormg, competency [ 1 {%
mapping& talent management. ke
COs. 1 Analyzing technology appllcatlon in HRD- ; %&; -_HRD_ practices inpee
| Organization. - | iy
CO6. ] Undustandlné & analyzing key HRD issues: Training and Development' | FiHiltsp
| centres, career management and employee improvement. S
 Course Content: R
Introduction ' sl
Unit-1: Concept. Meaning, Nalure 0b|ec1wes of HRD dltfeience l‘letween HRM & | 8 He
HRD, process, role of HRD manager, challenges in ,HRD LB i
HRD Framework il
Unit-2: Assessing development needs, developing HRD pro;,ran‘g. evalu.mng the_
effectiveness of HRD programs. §o:-] '
; ! Techniques of HRD | L] i’ I
Unit-3: Techniques of HRD mﬂuence of mouvatlon on de\{elo?ment activities, |
' HRD for workers. |
HRD Trends ' i
Unit-4: Coaching, mentoring, Lompetencv mapping, balancelstcor%card integrating
HRD with technology, other modern methods. like talent management '
Key issues of development i
Unit-5: Training & development centers, career managempnt manpower |
i empowerment, HRD practices in organization, = o
P.Subba Rao, Essentials of’HRM & IR, , New Delhl Hm]dlaya Publication |
Text Books: | [,
Aswathappa, Human Resource management. , New Delhi: McGraw- Hill.
Dessler, Human Resource Management, . New Delhi : Pn,nz;ce Hall..
Pareek Udai, Understanding Organizational Bth avior. ]New Delhi: Oxford |
University Press. i
| taylor B. & Lippitt G., Manaé,cmem [)cxclupment & Tla‘mmb handbook, |
Reference Books: | New Delhi: McGraw Hill. [
Mankin, D.. Human Re_b()un:t Devclopment. 4 New-; Delhi: oxford
University Press India. !
Rao T.V., Future of HRD, , New Delhi: Macmillan Pu‘nllshérs
* Latest editions of all thu suggested books are recommended.

g p———

'BBA Syllabus as per CBCS (2019-20) .~ © \ BT TR
:' | ! ‘?';l‘\ :
| \\I’;." -




old Qﬁlla\ou_(

Pu)ga«w

BBA-Semester V
Specialization: HUMAN RESOURCE
Paper-I1

HUMAN RESOURCE DEVELOPMENT

Course Code: BBH2 L-4, T-0, P-0, C4

Objective: The basic objective of this course is to provide fundamental knowledge about human resource
development.

Unit-wise Course Contents:

1. Learning & Teaching: Learning Objectives - Domains of learning, Methods of learning, Importance of
teaching Techniques, Instruction technology, Instructor behaviour, Attention versus involvement.
(8 Hours)

2. Key Players In Training & Development: Need for Training and Development - Role of Development offices
- Administrators, Consultants, Designers and Instructors - Determining training needs
(8 Hours)

3. Training Techniques: Methods of training - On the job training - Of the job training.

(8 Hours)

4. Understanding Development Needs: Need for development - Methods of Development, Differences between
Training and Development - Management Development Programs

(8 Hours)

5. Elements For Wages & Salary Decisions: Components of Wage and Salary packages -Methods of wage
fixation, Fringe benefits, other monetary allowances, Wage and Salary administration in India.
(8 Hours)
Text Books:
1. Taylor B. &Lippitt G., Management Development and Training Handbook, McGraw-Hill.
2. William E. Blank, Handbook For Developing Competency Based Training Programmes, Prentice-Hall, New
Jersey, 1982,
3. French & Bell, Organisational Development, McGraw-Hill.
D <\eted]
Reference Books:
I.  GauthamVinayshil&Batra S.K., Organisation Development System, Vikas Publishing House.
2. Shaw Rajiv, Surviving Tomorrow Turnaround Strategies in Organizational Design and Development, Vikas
Publishing House.

* Latest editions of all the suggested books are recommended.
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Course Code:

Dlsmplme Specific EIecuve-S
Human Resource Managlemqnt a

‘BBA Semester—V- T

BBAHS503
Performance Management
1 L ] i I
0%:%:%8: On -completion_ of th:e cozurse, the. students;“f'illl'ti);é ! it
col Understanding the p@rforﬁnance appraisal mfethtfads ‘ and | various other
g dimensions with respect to employee potential and performance. |
CO2. Understanding job evaluation and compensation management .
CO3. Apply reward techniques for rewards to develop recommendation. i
CO4. Analyzing various organizational performance management programs and |
best practices for effective performance management systems. |
COs. Analyzing career path and resources available to support individual

development.

‘Course Content:

i

Performance Management: |
Quality Performance Mandgement - Concept Dlmensmns - Mechanics -

Unit-1: Features of Facilitating Organizations for Performance + Organizational
Dynamics and Employe;e Performance. b 4
Management of Employeq Performance: LB 1 : L b
4 Performance appraisal methods, Effectiveness and Empowérment Potent: 1§
Unit-2: i
| measurement Performanae w’s Potential assessrhchf f !
(i 1
| 11
Performance Management Techniques: . ’ ik
Unit-3: Quality Performance Management — techmques of q’ualiiy management-j |
E fishbone, statistical contro] charts PDCA cycle. i f
; e i
; Employees Efficiency and Reward system: S i
| Quality Circle - Features - Process - Pre- rcqu:s:u,s for Fhetr E.ﬁlc:lency,
| Unit-4: Industrial RestruclunnL - Reward System & lts types and Employee |
" ! Productivity. |
Job Evaluation:
Job Evaluation - Definition - Traditional and new chhniques
Unit-5: Compensation - Definition - classification -, Job worth, Job evaluation of |’
global position and compensatlon management.
William G. Dyer, Team Bunldmn Issues and Altemat:‘ves New Delht
Text Books Addison-Wesley Pubhshmg Company. ;
C hakravarthy 8.K., Managerial Effectiveness and! Quality of Work Life
| - Indian Insights, New' De]&u McGraw Hill F‘uIplls,l'un,s_z1 Co, Ltd. i
f Suri G.C. &Mmga R.C., Living Wa;,es and, Productwgty, New De]h:1
- Reference Books: '

National Productivity Council. , [
* Latest editions of all the, suggested books are recommanded
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BBA-Semester V

Specialization: HUMAN RESOURCE
Paper-I

PERFORMANCE MANAGEMENT

Course Code: BBH1 L4, T-0, P-0,C4

Objective: The basic objective of this course is to provide fundamental knowledge about performance management.

Unit-wise Course Contents:

1. Performance and Potential: Quality Performance Management - Concept - Dimensions, Features of
Facilitating Organisations for Performance, Employees potential, Potential development.
(8 Hours)

2. Work Place Management: Work Place and Its Improvement through 58 - Modern Management Techniques
(such as KAIZEN) and Management of Employee Performance.

(8 Hours)
3. Employee Profile & Organization Effectiveness: Organizational Structure and Employee; Quality Circle,

Features, Process, Pre-requisites for their Efficiency.
(8 Hours)

4. Employee Productivity & Compensation: Industrial Restructuring - Reward System and Employee
Productivity.

(8 Hours)
5. Performance Management: Quality Performance Management - Indian and Western Thought in a Market era.
(8 Hours)
Text Books:
1. Malik Pravir, The Flowering of Management, Sri Aurobindo Society, Pondicherry
2. Drucker Peter, Management, Allied Publishers.
3. William G. Dyer, Team Building - Issues and Alternatives, Addison-Wesley Publishing Company.
Reference Books:
eference Boo 9 olete &

I. S.K. Chakravarthy, Managerial Effectiveness And Quality Of Work Life, Indian Insights, Tata-
McGraw Hill Publishing Co. Ltd.
2. Suri G.C. &Mmga R.C., Living Wages and Productivity, National Productivity Council.
3, Richard.l. Henderson, Compensation Management In A Knowledge Based World, Prentice-Hall. Publications.

* Latest editions of all the suggested books are recommended.
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Discipline Specific Elective-1

Plin i bradis International Business ".r-f:
BBAIS01 BBA-Semester-V P::;
International Business Management 5
Course On completion of the course, the students will be :
Outcomes: i
Understanding the concepts of international business management for :
COl1. developing a knowhow of how business organizations operate in an ;
international environment.
co2. Developing and presenting mtenmlzouai business phn
CO3. Applying current technologies to support an organization’s integrative trade
initiatives. =
COA. Evaluating the impact of statutory and regulatory challenges. f
CO5. Understanding balance of payments and balance of trade. [ ].
Course Content: I_ |
Growth of International Business: ‘.
International Business, Difference between international business and | _
domestic business,Globalizatjon. is Effcets & Benefits |
Unit-1: Mult.n.nmnalcompames advantages, disadvantages Role of MNC’s in| 8 Hours
developing countries. Environment of international “business-economic, '
political, legal and cultural environment.
g International  Business Competitive  Strategies, International
Ovrganization and Controk
Porter’s model; Foreign Direct investment Strategies, advantages.
Unit-2: disadvantages, Joint Ventures, Foreign Institutional' Investment. | 8 Hours
Organizational structures, Control prncedurcs Location of decision-making,
Organizational Control, Bartlett & Ghoshal’s Model. l
: |
Global Human Resource Management: - ‘
Selection, Development, Performance Appraisal and' compensation. | : 'i
Unit-3: Motivating employees in the global context and managing groups across 8 Hours
cuitures, Multicultural management. .
| .
T International Trade Theories: i B
Unit-4: Theu!-i_cs of International 'i‘l:ade- Absolute Advantage _’Theory.Comparatiw: ‘ S Hours
] Cost Theory. Opportunity Cost Theory, Hecksher-Ohlin Theory., Vernon’s | - x
| Theory of International Product Life Cycle. : gt
[ . Balance of Trade and Balance of Payments: .
Constituents of Capital Account and CurrentAccount, Reasons and |
Unit-5: remedies for Adverse Balance of Payment. Convertibility of Capital | 8 Hours

Account. Role of World business Bodies like IMF. World Bank, etc.

]
]

Text Books:

Aswathappa, International Business, New Delhi : McGraw-Hill.

Deresky H, International Business. New Delhi: Prentice Hall.
Lill C W. International Business. New Delhi: McGraw- Hill.

| Varma M L. International Trade. New Delhi: Vikas Publications.

Taggart. The Essence of International Business, New Delhi: PHL

Reference Books: | Bhalla V.K. International Business, New Delhi : S.Chand and company.
Daniels. International Business, New Delhi : Pearson Education.
Paul J. International Business. New Delhi : Prentice Hall.
| Rao, P. Subba: International Business. New Delhi: Himalaya Publishing
| | House. : i i 28
A . N o M WO S L 0 R R *“ I S O N
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BBA-Semester V
Specialization: INTERNATIONAL BUSINESS Paper-I

INTERNATIONAL BUSINESS MANAGEMENT

Course Code: BBI1 L4, T-0, P-0, C4

Objective: The basic objective of this course is to provide the knowledge of international business management to
the students.

Unit-wise Course Contents:

1. Growth of International Business: Globalization, its Effects, Benefits & Costs, Multinational companies,
advantages, disadvantages Role of MNC's in developing countries. Environment of international business:
economic, political, legal and cultural environment

(8 Hours)

2. International Business Competitive Strategies: Porter's model; Foreign Direct investment, Strategies,
advantages, disadvantages, Joint Ventures, Foreign Institutional Investment.

(8 Hours)
s % v’
3. International Organization and Control: Organizational structures; Control procedures; Location of decision-
making, Role of S:itgsidiaﬂes, Organj@ional Control, Bartlett &Ghoshal's Model of TNCs.
(8 Hours)

4. International Trade: Theories of International Trade- Absolute Advantage Theory, Comparative Cost Theory,
Opportunity Cost Theory, Hecksher-Ohlin Theory., Vernon's Theory of International Product Life Cycle.
(8 Hours)

5. Balance of Trade and Balance of Payments: Constituents of Capital Account and Current Account, Reasons
and remedies for Adverse Balance of Payment. Convertibility of Capital Account. Role of World business
Bodies like IMF, World Bank, etc..

(8 Hours)

Text Books:

1. Aswathappa, International Business, Tata McGraw-Hill, 2002.

2. Daniels, International Business, Pearson Education, 2004.

3. Paul J, International Business, Prentice-Hall, 2004,

Reference Books: Deleted.

I. Deresky H, International Business, Prentice-Hall, 2003.

2. Hill C W, International Business, Tata McGraw-Hill, 2002.
3. Varma M L, International Trade ,Vikas Publications, 2003 s
4. Taggart, The Essence of International Business, PHL e

* Latest editions of all the suggested books are recommended.
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Discipline Specific Elective-2
International Business LA g TR
Course Code: : | T-0
BBAIS02 ' BBA -Semester-V s i
Export Import Policy and Documentatlon Ueesin g
Course On completlon of the LO!.I]”SC, the students wnll be : : :
Qutcomes: i
COl.. Understanding the process of export procedures & documehtat:on R
CO2. Understanding foreign trade policy. | o
CcO3, Applying knowledge and skills for development of marketing plans tied to '
global business activity and country-specific business conditions. WU
CO4. Developing communication skills and effectively using basic international
business vocabulary for international trade and import / export operations
COs5. Analyzing export opportunities and undertaking export marketing in
countries offering export potential for wide ranging pmducls of Indian {
| origin. . | = _
CO6. ‘ Analyzing the various terms and conditions of export and |mport finance. t
Course Content: y !
Introduction to Export Management:
Introduction, Definition of Export, Features of export management, Process :
g Unit-1: of export management, Functions of an export  mahager. Benefits |

arisingfrom Export. Export Prospect for Small Firms, Importance of SH_OMS
Exports to India.

| Formalities of Registration:

Naming the Enterprise, form of Ownership, Orgammuon structure  of an
Unit-2: export firm Opening a Bank Account, General Registrations, Registration | 8 Hours
with Licensing Authorities, Registration with Appropriate EPC’s f’CB’s‘

Product Selection & International Channels of Distribution:
| Criteria for selection of products for exports, Steps in new product |

I
|
[
|
development process, identifying foreign markets for export of products, !
|
|
|

Unit-3: 8 Hours

Product Life Cycle, Product mix. Branding. Packaging and labeling.Modes |
of entry in foreign markets, International Channels Distribution.

e LR e (S S

" Export Finance and Pricing: |
Export Finance — Types of export finance. Pre-shipment Finance, Post- | |
Unit-4: shipment Finance. Special FinanciaiFacilities, Export Import Bank of India, | 8 Hours
E.C.G.C, Export Pricing. Lol

Export Documentation: ,
Unit-5: Main Commercial Documents, Additional C(Jmmen.mII)OLumcnls and 'l 8I-Ib:'-' -
init-5: Statutory Documents for ' Export’s Country, Statutory Documents for o

Imports Country and Documents for Claiming Export Benefits.

| Khurana P.K., Export management, New Delhi: Cyber Tech Publication.

| Text Books: Cherunilam F., International Trade and Export Management, New Delhi: 5
| Himalaya Publication House.

[ Varshney R.L., Bhattacharya B, International Marketing Management, New B
| Delhi: S. Chand, |
|

1

Reference Books: I‘ Black J.. International Business Environment, New Delhi: Prentice Hall. |
2 * Latest editions of all the suggested books are poeo ded.
H WG
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BBA-Semester VI F E@(/i : _
Specialization: INTERNATIONAL BUSINESS AL Lh
Paper I

EXPORT IMPORT - POLICY & DOCUMENTATION

Course Code: BBI3 L4, T-0, P-0,C4

Objective: The basic objective of this course is to provide fundamental knowledge about export import
documentation.

Unit-wise Course Contents:

1. Introduction to Export Management: Introduction, Definition of Export, Benefits arising from Export,
Export Prospect for Small Firms, Importance of Exports to India.
(8 Hours)

2. Concepts of Distribution Channels: International Channels Distribution.

(8 Hours)

3. Export Finance and Pricing: Pre-shipment Finance, Post-shipment Finance, Special Financial Facilities,
Export Import Bank of India, E.C.G.C. Export Pricing,
== (8 Hours)

4. F ormaliﬁe}é registration and Export Documentation: Naming the Enterprise, form of Ownership, Opening
a Bank Account, General Registrations, Registrations with RBI, Registration with Licensing Authorities,
Registration with Appropridte EPC' /CB's. '

(8 Hours)

5. Defining Export Documentation: Main Commercial Documents, Additional Commercial Documents, and
Statutory Documents for Export's Country, Statutory Documents for Imports Country and Documents for
Claiming Export Benefits.

(8 Hours)

Text Books
1. Cherunilam F., International Trade and Export Management, Himalaya Publishing, 2007.
2. Varshney R.L., Bhattacharya B, International Marketing Management, S. Chand, New Delhi.

De\eted

Reference Books
1. Gowt. of India, Hand Book of Export Import Policy 2002-2007, Ministry of Commerce, India.
2. Keegan ] Warren, Global Marketing Management, Pearson Education.

* Latest editions of all the suggested books are recommended.
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Course Code:

Discipline Speeific Elective-2
Human Resource Manag{zment
BBA -Semester-V

BBAHS02 fig :
Industrial Law b
Course i 2
Qutcomes: BT
coi Understanding the Lunceprs theories and polmes 01 Industndl relations
3 .and labour law. A B
CO2. Understanding the various processes of handling miployee relations. | fil
CO3. Understanding aspects of employment laws to real workplage situations.
CO4. Analyzing the dynamic legal context in whlch emp]qyméht relationships’
are enacted. |
COS. Analyzing strategies for reso]vmg industrial conﬂlctb

 Course Content:

Unit-=1:

introduction to Industrial Relation : :
Overview, Concept, Nature'and Objectives. Role of State; Trade Union;
Employers' Organization; 1LO in IR;
inlndia.

Industrial Relations machinery |

Unit-2:

Trade Union:
Trade Unionism: Trade Union:
independence, unions .in the era of liberalization; | Congept, ob[cctlves‘

functions and role of Trade Unions in collective bdrtfammg, Problems of |

Trade Unions. £ pobeii i‘:

origin and gromh, unions  after L}

Unit-3:

Industrial Conflict and Accident Managcmclit : Lébour problems: | |
Grievance handling protedure; Labour, f

Discipline and misconduct;

turnover: Absenteeism; Workers' participation in management; Industrial {118 Hy

accidents and Industrial unrest.

Unit-4:

Labour legislations:
Important provisions -:

Industrial and Labour Law - I
perspective: Impact of [LO: Indian constitution:

Payment of Wages Act, Workmen's Compensation Aet, Employees' State' |

Insurance Act. Payment of Gratuity Act, Employees Provident Fund Act.

Historical | |7

Unit-5:

Industrial and Labour Law - Ii:
Dispute Act and Factories Act.

i

Important Previsions of Industrial '}

Text Books:

Monappa A.. Industrial Relations. New Delhi :-McGrakv-Hilt

Reference Books:

Srivastava S, C.,

Delhi: Hlmalayan Publication.
* Latest editions of all the suggested books are recommended.

Industrial Relations and Labour Laws Nr:w Deihi: Vlkas i
publication. ; ; | it
Mamoria C.B., Mamoria, Gankar, Dynamlc'a of Industrml Relations, New

0 O 4| L O O 00 8 e 0 A O AL i LT
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BBA-Semester VI
Specialization: HUMAN RESOURCE

Paper-I11

INDUSTRIAL LAW

Course Code: BBH3 L4, T-0, P-0,C4

Objective: The basic objective of this course is to provide fundamental knowledge about Industrial law.

Unit-wise Course Contents:

1. The Factories Act, 1948: Approval, Licensing and Registration, Inspecting Staff, Health «Welﬁm, Working
Hours - Annual Leave with, wages - Periodical Returns- Registers and Records.
(8 Hours)

2. The Bombay Shops and Establishments Act, 1948: Registration of Establishments -Shops and Commercial,
Establishments - Residential Hotels, Restaurants and Eating Houses: Theatres or other places of Public,
Amusement or Entertainment - Leave with pay and payment of wages; Health and Safety; Maintenance of
Registers, Records and Annual Report,

(8 Hours)

3. The Contract Labour (Regulation and Abolition) Act, 1970: Advisory Boards - Registration of
Establishments. Licensing of Contractors - Welfare and Health of Contract Labour -Registers and other Records
to be maintained.

(8 Hours)

4. The Industrial Disputes Act, 1947: Definitions of Industry, Workman and Industrial Dispute -Authorities
under the Act - Procedure, Powers and Duties of Authorities - Strikes and Lock outs-Lay off and Retrenchment
- Special Provisions, relating to Layoff, Retrenchment and Closure in certain establishments.
(8 Hours)

5. Other Acts: Payment of bonus Act, Provident fund Act, Consumer protection Act. Payment of Wages Act,
Minimum Wages Act.
(8 Hours)
Text Books:
I.  Monappa A., Industrial Relations, Tata McGraw-Hill, 2002,

2. Sinha, Industrial Relations, Trade Unions, and Labour Legislation, Pearson Education. Reference Books:

Reference Books

|. Srivastava S.C., Industrial Relations and Labour Laws, VikasPublictions, 2000. Nelet QQ‘ 3
2. Mamoria C.B., Mamoria, Gankar, Dvnamics of Industrial Relations , Himalayan Publication,
2003

* Latest editions of all the suggested books are recommended.




